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Abstract : Social media platforms function as dialogic spaces where
individuals converge to exchange opinions, ideas, and experiences they

consider significant for their social networks. These platforms have
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evolved into fertile ground for both critical discourse and activist
engagement. Organizations are able to monitor the emergence of
early—warning signals manifest as critical content that is published and
disseminated across networks. Owing to their pervasive presence in
daily life, social media will be increasingly utilized—and even
exploited—in the domain of international crisis communication. This
chapter presents a synthesis of current research on the social media
landscape and pertinent stakeholder issues relative to crisis
communication from an organizational standpoint. It concludes by
offering observations on social media's role in crisis contexts and
discusses future prospects for its application in international crisis
communication..Keywords: Social media, crisis communication, crisis
management, stakeholders, conversations, organizational

communication, responses, activism, non—publics, public relations
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