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Abstract: The current research aims to demonstrate the impact of customer experience
and its dimensions on improving customers' purchase intention. Purchase intention is a
key axis in understanding customer behavior. It determines the path that customers
follow when searching for products or brands, making a purchase decision, and then
evaluating the decision based on the impact of customer experience dimensions
represented by interaction with the product, product experience, and the physical
environment. To achieve the research objectives, the research relied on the descriptive
analytical approach, and a number of hypotheses were formulated based on the
hypothetical research plan that included the two main variables. A sample of (80)
customers dealing with online stores via social media platforms was surveyed. The
electronic questionnaire form tool was used, which included a group of paragraphs
related to the research variables, and by adopting the five-point Likert scale. Statistical
analysis was conducted using the SPSS Ver. 28 program to extract the values of the
correlation and influence coefficients between the two variables. The research reached a
number of conclusions, the most important of which were: that the customer experience
has an effective impact in generating the intention to purchase among customers
shopping from online stores, and that there is a moral impact of the customer experience
in improving the intention to purchase and thus making the purchasing decision. Based
on the conclusions received, a number of recommendations were presented, the most
important of which were: the necessity of taking into account the customer’s journey
and experience with products or brands when making any marketing decision or
marketing products electronically.
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