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Abstract: This study aims to examine the impact of electronic advertisements via social
media networks on the purchasing decisions of youth in (Kalar) city, in the Kurdistan
Region of Iraq.

The study sample consists of all youth in (Kalar) city, who use social media networks.
Based on the questionnaire data (number of items = 33), the sample size is determined
to be 165 participants.

To prevent the loss of some questionnaires, 200 questionnaires were distributed to the
youth, of which 196 were ultimately returned and considered valid for analysis.

This study adopts a descriptive-correlational approach in terms of its methodology. And
regarding data collection, it employs a field study design using a questionnaire as the
primary instrument.

The data were analyzed using SPSS 30 and SMART PLS 4 software. The results
indicated that electronic advertisements — represented by advertisement credibility,
design, content, and feedback — have a significant and positive impact on the
purchasing decisions of young people in the (Kalar) city via social media networks.

Keywords: Electronic advertisements, advertisement credibility, design, content,
feedback, purchasing decision, Kalar.
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