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Abstract:

The study aims to identify the role of digital marketing in
enhancing customer insight, by examining digital
marketing through its key dimensions: attraction,
engagement, retention, learning, and communication. This
was carried out through an exploratory study of the
opinions of a sample of Asia Cell Telecommunications
customers in the city of Mosul. The research problem was
defined through a set of fundamental questions, primarily:
What is the nature of the significant correlation between
digital marketing and customer insight The research seeks
to explore the intellectual and conceptual contributions
between the two variables. A set of hypotheses was
adopted to address the topic from various dimensions,
including: there is no statistically significant correlation
between digital marketing and customer insight, and there
is no statistically significant impact of digital marketing
on customer insight. These hypotheses were tested using
statistical methods applied to data collected through a
questionnaire, which was the primary tool for gathering
field data from the study sample. The sample consisted of
430 customers of Asia Cell Telecommunications in
Mosul.  The researchers utilized an electronic
questionnaire and relied on a set of statistical techniques
for data processing and analysis, using SPSS version 27
and Microsoft Excel to derive the results.The study
reached several conclusions, the most important of which
is that statistical analysis results indicate a statistically
significant correlation between the digital marketing
variable and the customer insight variable at the overall
level. This suggests that the company’s use of digital
marketing contributes to enhancing customer insight.
Based on these findings, the study presented a set of
recommendations consistent with the conclusions, the
most notable being that the company should give equal
attention to all dimensions of digital marketing, as
focusing on some dimensions while neglecting others may
lead customers to feel disregarded by the company.

*The research is extracted from a master's thesis of the first researcher.
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