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Abstract:

The research seeks to demonstrate the role of green
supply chain management in enhancing marketing
capabilities in productive organizations. The
research addresses a major problem that lies in the
weakness of marketing capabilities possessed by the
researched organization through green supply chain
management. The descriptive analytical approach
was used, as it relied on designing a questionnaire
form that includes paragraphs related to
demographic variables and other paragraphs related
to the independent and dependent variables. The
research sample was intentional and they are
individuals working in the Badush Cement Factory /
Expansion in the city of Mosul and consisted of
(119) working individuals, as they were selected
from the upper administrative and executive levels,
including the equipment and parts departments. The
questionnaires were collected, sorted and analyzed.
A number of statistical tools were also used to
extract the values of correlation and influence
coefficients to test the validity of the hypotheses
developed using the statistical software (SPSS.VER
27). A number of hypotheses were formulated, the
most prominent of which is that there is no
statistically significant correlation between green
supply chain management and marketing capabilities
in their dimensions, based on Based on the
hypothetical research outline, the research reached a
number of results, the most prominent of which was
the existence of a significant correlation between
green supply chain management and marketing
capabilities, as indicated by a positive correlation
value. This helps the organization under study
improve its market position, work to meet customer
needs and desires, and increase its competitiveness.
Based on the results, a number of conclusions,
proposals, and implementation mechanisms were
presented.

“The research is extracted from a master's thesis of the first researcher.
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