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Abstract:

his study aims to explore the potential of utilizing
market intelligence to enhance the effectiveness of
industrial marketing. It emphasizes that market
intelligence—through its dimensions of market
knowledge, competitive intelligence, market
orientation, and market research—is a core
component of the marketing intelligence system,
which provides organizations with updated market
information essential for competitive positioning
and strategic marketing decisions. On the other
hand, industrial marketing—represented by its
dimensions: industrial product, pricing, promotion,
and distribution—focuses on activities designed to
meet the specific needs and preferences of
industrial customers within a market that differs
significantly from consumer markets. The
importance of the study lies in its focus on a sector
that requires increased efficiency and effectiveness
in its marketing operations. The researchers
formulated a main research question: To what
extent do the surveyed organizations rely on
market intelligence to improve their industrial
marketing performance? A hypothetical model was
developed to illustrate the relationships and
influences among the study’s variables. Data were
collected via a questionnaire distributed to
employees across three industrial organizations in
Nineveh Governorate, with 210 responses in total.
Data were analyzed using SPSS V.26 and AMOS
V.28. The findings revealed a statistically
significant impact of market intelligence on
industrial marketing. Based on these results, the
study presents a set of recommendations aligned
with both the theoretical framework and field
findings.

*The research is extracted from a master's thesis of the first researcher.
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