Journal of Business Economics for Applied Research, Vol. (7), No. (2), Part (2):1539-1557
Doi: https://dx.doi.org/10.37940/BEJAR.2025.7.3.76

I Journal of Business Economics for Applied Researc

=\f= il | G i J 3 i | kg
ISSN 2709-6475 - E-1SSN 3079-8167

r_nu:h:u.al clan

aanhill digaull dine

The Role of Adopting Digital Transformation in Financial
Performance in Financial Institutions

An Analytical Study in the

Iraqgi Financial Sector

Dr. Intisar Makki Mohammed
Ministry of Higher Education and Scientific Research
Dr.Intisar@mohers.edu.iq

Key words:

Digital  transformation,  Financial
performance, Financial institutions,
Iragi Banks, Financial technology,
banking innovation.

ARTICLE INFO

Article history:

Received 16 Nov. 2025
Accepted 14 Dec. 2025
Avaliabble online | 31 Dec. 2025

©2025 THIS IS AN OPEN ACCESS
ARTICLE UNDER THE CC BY LICENSE.
https://creativecommons.org/licenses/by/4.0/

(©MOoM

*Corresponding author:

Intisar Makki Mohammed

Ministry of Higher Education
Scientific Research

and

Abstract:

The study concluded that the adoption of digital
transformation is one of the main drivers for
improving financial performance in Iragi financial
institutions. The results showed a strong and
statistically significant direct correlation between the
level of digital transformation and financial
performance indicators, including profitability,
operational efficiency and return on assets. It was
also found that organizations that have invested in
modern financial technologies — such as electronic
banking systems, artificial intelligence, and
blockchain have achieved better financial
performance compared to their counterparts with
limited investment. The results also indicated that
organizational, human and technical factors play a
pivotal role in enhancing the impact of digital
transformation, as organizations with a developed
infrastructure and digitally qualified cadres showed
higher levels of financial efficiency. The results
showed a strong and statistically significant direct
correlation between digital transformation and
financial performance (r = 0.781, Sig = 0.000). The
regression model also showed that digital
transformation exerts a positive moral impact on
financial performance ( = 0.614, T = 6.321, Sig =
0.000). It was also shown that organizational,
technical and human factors enhance the strength of
this effect, as its regression coefficient reached ( =
0.238, Sig = 0.002). The stability of the study
instrument was confirmed using the cronbach's
Alpha coefficient, which ranged from (0.76-0.84),
which indicates a high internal consistency. The
study confirms that digital transformation is a key
driver for improving operational efficiency and
profitability in  financial institutions, and
recommends increasing investment in digital
infrastructure, developing the skills of employees
and strengthening national policies for digitization.
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