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Abstract  

This study, titled “A Socio-pragmatic Analysis of Guilt-Tripping Strategy in 

Family Guy Tv Series”, investigates the nuanced use of guilt-tripping as a 

linguistic strategy in the satirical and emotionally charged dialogue of the famous 

Tv show Family Guy. Guilt-tripping (which can be defined as the act of inducing 

guilt on others to influence their behavior) is examined through the lens of socio-

pragmatics to uncover how it operates via speech acts, rhetorical appeals, and 

gendered language in media discourse. It analyzes five episodes and ten extracts, 

two from each episode. The findings reveal that the expressive, directives and 

assertive speech acts are used to showcase guilt-tripping, pathos drives emotional 

pressure in family roles, ethos enforces authority in male interactions, and logos 

offers rational justifications. As for the gender, female figures emphasize 

emotional care through guilt-tripping, while male figures use it to enforce 

validation. It is concluded that in Family Guy series, characters use specific speech 

acts to persuade, shape interpersonal interaction, enforce obligation, and 

manipulate emotions. In addition, rhetorical appeals reveal that pathos drives 

emotional coercion, particularly in parental and familial guilt-tripping. Ethos 

strengthens hierarchical influence, and logos rationalizes emotional pressure, 

providing justification for imposing guilt. Finally, gender plays a significant role in 

how guilt-tripping is framed with female figure imposing sacrifice and emotional 

loyalty, while male figures use it to enforce status and hierarchical influence, 

dovetailing with traditional social norms. Overall, guilt-tripping in Family Guy 

mirrors real world persuasion, revealing how language subtly shapes power, 

emotion, and social norms in both media and daily life. 

Key Words: Guilt-Tripping, Socio-pragmatic, Family Guy, Gender, Rhetorical 

Appeals, Speech Acts. 

 

 الملخص 

 "Family Guyانثشاغًاتٙ لاستشاتٛجٛح إنماء انزَة فٙ يسهسم -ب "انتحهٛم الاجتًاػٙتؼٌُٕ ْزِ انذساسح 

ٔتٓذف إنٗ استكشاف الاستخذاو انذلٛك لاستشاتٛجٛح إنماء انزَة تٕصفٓا أداج نغٕٚح فٙ انحٕاس انساخش 

ْزا انؼًم انكٕيٛذ٘ انشٓٛش. ٔٚؼشف إنماء انزَة تأَّ يًاسسح نغٕٚح تستٓذف ٔانًشحٌٕ ػاطفٛا ضًٍ 

إحذاث شؼٕس تانزَة نذٖ اٜخشٍٚ تغٛح انتأحٛش فٙ سهٕكٓى. ٔلذ جشٖ تُأل ْزِ الاستشاتٛجٛح يٍ يُظٕس 

انخطاب  ٔانٕسائم انثلاغٛح ٔانهغح انجُذسٚح فٙ، تشاغًاتٙ نهكشف ػٍ آنٛاتٓا ػثش الأفؼال انكلايٛح-اجتًاػٙ

الإػلايٙ. اػتًذخ انذساسح ػهٗ تحهٛم خًس حهماخ ٔػششج يمتطفاخ )تًؼذل يمتطفٍٛ يٍ كم حهمح(. 

 pathosٔأظٓشخ انُتائج أٌ الأفؼال انكلايٛح انتؼثٛشٚح، انتٕجٛٓٛح، ٔانتٕكٛذٚح تٕظف لإتشاص إنماء انزَة ٔأٌ 

يثشساخ  logosهطح فٙ انتفاػلاخ ٔٚمذو أل انس ethosٕٚنذ ضغطا ٔجذاَٛا فٙ الأدٔاس الأسشٚح، تًُٛا ٚؼضص 
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ػملاَٛح تسٕؽ ْزا انضغظ. أيا يٍ حٛج انثؼذ انجُذس٘، فمذ تثٍٛ أٌ انشخصٛاخ انُسائٛح تشكض ػهٗ انشػاٚح 

انؼاطفٛح يٍ خلال إنماء انزَة، فٙ حٍٛ ٚستخذيّ انزكٕس نفشض الاػتشاف ٔانششػٛح. ٔتستُتج انذساسح إنٗ 

تٕظف أفؼالا كلايٛح يحذدج نلإلُاع، ٔتشكٛم انتفاػم الاجتًاػٙ، كًا  Family Guyأٌ شخصٛاخ يسهسم 

ٚحشن الإكشاِ ٔفشض الإنضاو ٔانتلاػة انؼاطفٙ، خصٕصا فٙ  pathosتكشف انٕسائم انثلاغٛح أٌ أل 

انضغظ انؼاطفٙ ػثش logosانُفٕر انٓشيٙ، تًُٛا ٚؼضص أل  ethosسٛاق انزَة الأتٕ٘ ٔانؼائهٙ. ٔٚسٕؽ أل 

انُتائج أٌ انجُذس ٚهؼة دٔسا يحٕسٚا فٙ كٛفٛح تأطٛش إنماء انزَة، إر تشكض  ٔتؤكذيثشساخ ػملاَٛح. تمذٚى 

انشخصٛاخ انُسائٛح ػهٗ لٛى انتضحٛح ٔانٕلاء، تًُٛا ٚستخذيّ انزكٕس نتشسٛخ انًكاَح ٔانُفٕر انٓشيٙ، تًا 

أجّ Family Guy نزَة فٙ يسهسمٚتًاشٗ يغ الأػشاف الاجتًاػٛح انتمهٛذٚح. ٔتصٕسج ػايح ٚظٓش إنماء ا

الألُاع فٙ انٕالغ، كاشفا ػٍ كٛفٛح تأحٛش انهغح تشكم خفٙ فٙ تشكٛم انسهطح، ٔانؼاطفح، ٔانًؼاٚٛش الاجتًاػٛح 

 فٙ كم يٍ الإػلاو ٔانحٛاج انٕٛيٛح.

 

، سجم انؼائهح، انُٕع الاجتًاػٙ، انٕسائم انثلاغٛح، الاجتًاػٛح انتذأنٛحاء انزَة، مإنالكلمات المفتاحي : 

 أفؼال انكلاو.

1. Introduction 

    In entertainment such as television shows, language is more than a device for 

telling a story. Rather, language can also be a medium of creating humor, satire, 

and caricature (Attardo, 2020). Among the many ways that media discourse can 

manipulate the audience, the art of guilt-tripping stands out. It is a relatively 

common strategy in everyday conversations, but one that is also employed in more 

theoretical setting to achieve a desired outcome (Baumeister et al., 1994). While 

guilt-tripping can be done without much language at all, the current study focuses 

on the verbal forms of this art. Known for its sharp satire and controversial humor, 

Family Guy is a television series that frequently employ guilt-tripping in characters 

interactions to create comic tension, highlight social dynamics, and reinforce 

persuasion (Dynel, 2018). With a reliance on irony, exaggeration, and sarcasm, the 

show makes for an intriguing subject of a socio-pragmatic analysis of guilt-tripping 

strategy. Using distinctive linguistic techniques Family Guy gives the viewers a 

picture of how language can construct power dynamics, humor, and emotional 

manipulation in fictional conversation (Ryan, 2015). Despite its relevance in media 

discourse and everyday communication, guilt-tripping remains an unexplored 

phenomenon in socio-pragmatic research. This study aims to bridge this gap by 

investigating its linguistic structure, rhetorical appeals, and gendered manifestation 

within the context of Family Guy Tv series. Accordingly, the following questions 

are raised: 

1. What are the speech acts employed to manifest guilt-tripping in Family Guy Tv 

series, and what are the implications behind them?   

2. What are the rhetorical appeals used to represent guilt-tripping in Family Guy 

Tv series?   

3. How is gender used to manifest guilt-tripping in Family Guy Tv series? 

 

2. Guilt-Tripping  

    Language is more than just a mean for communication, it also shapes 

relationships, reinforces societal norms, and influences behaviour (Crystal, 2010). 
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From everyday conversations to scripted television dialogues, language functions 

as a tool for persuasion, humor, and emotional manipulation. Sociolinguistics 

explores the interaction between language and society, analyzing how social 

variables such as gender, class, and identity affect communication patterns 

(Wardhaugh and Fuller, 2015). Within this field socio-pragmatic examines how 

meaning evolves based on context and intent, revealing how irony, persuasion, and 

manipulation shape interactions (Leech, 1983). Television reflects and amplifies 

linguistics strategies like guilt-tripping, particularly through irony, exaggeration 

and sarcasm which are  

used to establish character relationships and critique social norms (Dynel, 2018).  

 

     Studying guilt-tripping within this framework offers insights into how language 

shapes interpersonal influence and scripted media and everyday discourse. Guilt-

tripping is a powerful social tool rooted in emotional persuasion and indirect 

manipulation. According to Baumeister et al. (1994), guilt can be described as a 

psychological reaction to violating moral or relational expectations leading 

individuals to seek reconciliation or compliance. This emotional pressure makes 

guilt-tripping an effective strategy in interpersonal communication, where it 

functions as an indirect speech act relying on implication rather than direct 

confrontation (Leech, 1983). Haugh and Bousfield (2012) emphasize how guilt-

tripping reinforces social power dynamics, subtly pushing individuals toward 

behavioral conformity. Television discourse frequently exaggerates guilt-tripping 

for comedic or dramatic effects. In doing so, it reveals the persuasive strength of 

guilt-tripping in shaping relationships and moral dilemmas. 

 

     The guilt-tripping psychological mechanism is based on the cognitive 

dissonance principle. According to Festinger (1957), cognitive dissonance theory, 

when individuals hold two conflicted beliefs or when their beliefs and actions 

conflict, they experience an unpleasant state of tension. They are motivated to 

reduce that tension, often through a change in one of the beliefs or in the way one 

interprets this situation. Resolution is particularly likely when one belief is 

obviously as true and straightforward as any belief can get, and when the other 

belief is obviously wrong or is a belief, one would not want to have. In other 

words, it's what one might call a non brainer worldview (Baumeister et al., 1994). 

     Guilt-tripping is associable with gender, media representation, and ethical 

concerns. Lakoff, (2004) remarks the representations of power relations and gender 

in the language structure in terms of how the words/the types of speech acts they 

engage in are represented in the social structure in terms of who holds the power to 

render another person obliged and guilty. These dynamics are just reinforced by 

television narratives. Television story telling can be in various forms that are either 

comic or very serious. Examples of this include fictional series, which are expected 

to be humorous, although researchers have proposed that these series can also be 

applied to investigate the dynamics of guilt (Dynel, 2018). In drama, guilt is 
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pathologized and serves as an attempt at externalizing the inner struggles in a 

person. This too is a little funny when one is viewing a show, and characters are 

becoming too perplexed about their sense of guilt. Content that derives humor from 

guilt can tread a dangerous line. This is because guilt can motivate people to do 

good, and it can also give rise to coercive persuasion (Tangney & Dearing, 2002). 

3. Methodology 

3.1 The Data  

      The role of fictional series in TV discourse is foundational—combining humor, 

satire, exaggerated interaction, to reflect social dynamics. Unlike live-action 

shows, fictional series give more freedom to the creators to be more creative, 

allowing characters to engage in hyperbolic speech, surreal humor, and 

unrestricted social commentary (Bednarek, 2018; Chiaro, 2010). Series like South 

Park and The Simpson have established the genre’s ability to critique cultural 

norms through ironic and manipulative dialogues, making fictional series fertile 

ground for socio-pragmatic analysis. The prominent characteristic of this genre is 

its reliance on exaggerated speech acts, sarcasm and indirect expression, which 

enhances the comic and persuasive effects (Leech, 1983). These elements provide 

valuable linguistic insight into how guilt-tripping operates in fictional interaction, 

mirroring its use in real life communication while amplifying it for narrative 

impact (Ross, 2020). 

     Within this framework, Family Guy stands out due to its linguistic complexity 

and narrative structure, making it an ideal case study for guilt-tripping analysis. 

The show is created by Seth MacFarlane, premiered on January 31, 1999, and has 

aired on fox since its inception (Bednarek, 2018; Mittell, 2023). By April 2025 

Family Guy had aired 23 seasons and 433 episodes. It is based on the Griffin 

family that lives in the fictional town of Quahog, Rhode Island, where Peter Griffin 

is the lead character and the father, his wife, Lois; children, Meg, Chris, and 

Stewie; and their anthropomorphic dog, Brian. The characters exhibit distinct 

speech patterns that make the show linguistically diverse, especially in guilt-

tripping interactions. 

     The study attempts to analyze five episodes and ten extracts, two out of each 

episode, selected based on conceptual relevance to guilt-tripping. These episodes 

are chosen because they contain clear linguistic patterns that align with guilt-

tripping tactics, such as implied responsibility, emotional coercion, and moral 

obligation framing. The extracts represent instances where characters engage in 

manipulative speech acts, reinforcing subtle power dynamic, and interpersonal 

persuasion. By focusing on how guilt-tripping is constructed through language this 

selection ensures a thorough exploration of its pragmatic and rhetorical effects in 

television discourse.  

3.2 The Analysis  
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3.2.1 The Analytical Framework  

      In this study, the model of five speech acts developed by Searle (1969) is used 

to examine guilt-tripping in Family Guy. These forms of speech acts- assertives, 

directives, commissives, expressives, and declaratives, help identify how 

characters impose guilt on others. Additionally, the theory of implicature 

developed by Grice (1975) is applied to study the conveying of guilt indirectly, 

when no verbal sign of responsibility is given to anyone. As an added layer of 

depth, gendered language theory developed by Lakoff (2004) regarding the aspects 

of guilt-tripping as a specific strategy depending on gender relationships and social 

power is presented. Finally, O’Keefe (2015) goes on to categorize rhetorical 

appeals into ethos, pathos, and logos. 

      This study analyzes five episodes of Family Guy Tv series that feature guilt-

tripping prominently: "Stewie Loves Lois" (S5E1), "Peters Two Dads” (S5E10), 

"Brian and Stewie" (S8E17), "Mother Tucker" (S5E2), and "The Perfect 

Castaway" (S4E12). These episodes are selected because they consistently 

showcase guilt-tripping through dialogue, reinforcing themes of implied 

responsibility, emotional coercion, and obligation framing. The selection allows 

for focused investigation of how guilt-tripping operates across different character 

relationships, ensuring a balanced representation of speech acts, implicature, 

gendered persuasion, and theoretical appeals. 

 

Episode 1: "Stewie Loves Lois" (S5E1)   

Extract 1   
Lois: "Stewie, I do everything for you! I feed you, I bathe you, I keep you safe, and this is how 

you repay me?"  

Stewie: "Oh, Mother, don’t be so dramatic. You act like I don’t appreciate you."  

 

In an attempt to guilt-trip, Lois uses the directive speech act, enumerating her acts 

of care giving to remind Stewie that he has duty. She would not explicitly insist on 

the issue of gratitude but implicates it indirectly and asks Stewie to recognize her 

sacrifices. Such an implication is an indirect form of accusation because it is a 

guilt-tripping tactic based on the implication of guilt, but not direct responsibility. 

In this case, it is the pathos type of rhetorical appeal because Lois emphasizes 

emotional labor to manipulate Stewie’s response. The interaction also reflects 

gendered language patterns whereby in the mother-child relationship, emotional 

bonds were imposed by the mother figure. Stewie opposes control and 

manipulation and turns to irony, which dismisses Lois’s emotional appeal and 

shifts the focus away from his assumed ungratefulness. 

 

Extract 2   
Stewie: "Mother, if you truly loved me, you’d let me do what I want."  
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Lois: "That’s not how love works, Stewie."  

 

The statement by Stewie is a commissive speech act, and it coerces Lois into 

accepting his requests as it equates love with free will. He implies that one time 

love must be conditional is when one obeys, turning the emotional bond into some 

leverage to persuade. Here guilt-tripping strategy relies on implicature, which 

indicates that Lois is not acting as a loving parent as she should, because she 

refuses. His tactic is Similar to logos, where he employs illicit logic in supporting 

his expectations. Lois returns this point by refusing the conditional framing of 

Stewie to strengthen the ethos that she is responsible parent and to dismiss his 

manipulative appeal. 

 

 

 

Episode 2: "Peter’s Two Dads" (S5E10)   

Extract 3   
Peter: "If you were a real father, you’d be proud of me!"   

Mickey: "A real father wouldn’t have to be convinced."  

 

Peter uses an assertive speech act in attempting to redefine fatherhood by putting 

pride in the perspective of a duty rather than something earned. There is an 

emotional weight supported by the implicature that Mickey is not proud, which 

implies that he failed as a father. This is a masculine form of guilt-tripping because 

validation is conditional to success and not unconditional love. The reaction of 

Mickey turns the expectation the other way round, supporting ethos, in that pride 

must not be forced out of one. Emotional manipulation in this interaction shows 

power struggles between father and son relationships. 

 

Extract 4   
Mickey: "You want my approval? Earn it." 

Peter: "I shouldn’t have to prove myself to my own father!" 

 

In delivering approval, Mickey uses a directive speech act to make it conditional, 

which enhances guilt-tripping as a means of authority. His implicature implies that 

Peter is yet to fulfill the expectations that he must be validated. This is a 

manifestation of the social hierarchy trends, in which seniority plays to the goals of 

emotional expectations. With pathos, Peter opposes the responsibility that has been 

enforced on him by complaining that he should not be the one who must be 

validated by his father but automatic. The scene further strengthens the argument 

that love is a privilege to be earned and not a right to be given. 

 

Episode 3: "Brian & Stewie" (S8E17)   

Extract 5   
Stewie: "If you were a real friend, you wouldn’t leave me here!"   

Brian: "Stewie, I didn’t lock us in here!"   
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Expressive speech act by Stewie puts friendship as an obligation as he pressures 

Brian using emotional rationales. He implies that the decisions made by Brian can 

be said to be a betrayal of their friendship, even though Brian is not directly 

responsible. This comes after relational guilt-tripping, through which the use of 

guilt manipulates companionship. Stewie’s argument is based on pathos, which 

makes Brian feel undeserving of friendship unless he meets Stewie’s imposed 

standard. Brian resists by redirecting responsibility, 

concerning logos, the accusation used by Stewie towards him is unreasonable in 

the situation. 

 

Extract 6   
Brian: "I take care of you all the time, and this is how you treat me?"   

Stewie: "Oh, Brian, don’t be so sensitive."  

 

Brian employs assertive speech act to highlight his sacrifices in the past, that 

strengthens the idea that Stewie should be grateful to him. His statement implies 

transactional relationship under which his care giving deserves higher form of 

treatment. This is a guilt-based strategy where ethos is used to place him in the 

situation of being identified as the one who is supposed to be appreciated. Stewie, 

however, turns a blind eye to Brian and downplays the guilt using irony. His 

reaction is the defense mechanism, neutralizing manipulation by ignoring 

emotional sensitivity. 

 

Episode 4: "Mother Tucker" (S5E2)   

Extract 7   
Peter: "Mom, how could you replace Dad so quickly?" 

Thelma: "Peter, I deserve happiness too." 

 

Peter uses the expressive speech act to impose a moral expectation on his mother, 

implying that moving on is a betrayal. His statement intensifies guilt by framing 

Thelma action as inconsiderable, and this is aligning with familial guilt-tripping. 

Thelma retaliates with ethos, justifying her autonomy and rejecting Peter’s 

imposed obligation. Her response deconstructs guilt-tripping by boosting agency of 

the individual in relation to social expectations. 

 

 

 

Extract 8   
Tom Tucker: "Peter, you need to accept that your mother has moved on."   

Peter: "Easy for you to say—you’re the replacement!"  

 

The speech act by Peter is assertive, which challenges Tom’s legitimacy, implying 

that his presence is unjustified. His statement enforces territorial guilt-tripping, 
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where loyalty is expected to prevent change. This interaction reflects power 

struggle within stepfamily dynamics, where emotional persuasion is used to resist 

adaptation. The argument used by Peter is pathos because he positions himself as 

right to suffer and puts even more guilt on both Thelma and Tom.  

 

Episode 5: "The Perfect Castaway" (S4E12)   

Extract 9   
Peter: "Lois, I was gone for months, and you just moved on?" 

Lois: "Peter, I thought you were dead!" 

 

Peter’s expressive speech act conveys betrayal, framing Lois’s action as morally 

insensitive. His statement implies abandonment, reinforcing romantic guilt-

tripping, where loyalty is expected to persist indefinitely. Lois counters with logos 

by rationalizing her action based on the belief that Peter was lost forever. Her 

reaction puts off the guilt-tripping on part of Peter by diverting the conversation 

from emotional accusation to factual justification. 

 

Extract 10   
Brian: "I took care of your family, Peter. What else was I supposed to do?"   

Peter: "Not marry my wife!"   

 

Brian has used assertive speech act, in justification of his actions, and that it was 

circumstances that determined his actions. His words imply that the accusations 

made by Peter make no sense, positioning himself as undeserving of a blame. This 

comes after the situational guilt-tripping, in which there is guilt as a result of the 

conflicting expectations and necessities. Peter intensifies his argument using 

pathos, which supports emotional suffering as a primary consideration in 

comparison with practicality. His response raises the question of loyalty at the 

center of the issue without paying attention to the outer reason. 

 

3.2.2 Results and Discussion  

      The findings show that Family Guy incorporates guilt-tripping into the 

relationships of characters by applying certain linguistic strategies. These are 

speech acts, implicature, gendered language and rhetorical appeals. As the 

characters interact, it becomes evident that the first-time writers of the show must 

have taken time to think about how to say things and in what sequence to have the 

emotional pressure they do is obvious, but also acceptable within societal norms. 

For instance, a male character of authority is approached by a female character of 

Family Guy, the latter is likely to employ the guilt as mode of persuasion and to 

attribute it to the ideas of care and a concern. Conversely, in instances where the 

male figures in Family Guy are guilty tripping, they are inclined to make their 

utterances as being a declaration about power and authority. In addition, rhetorical 

appeals make it clear that pathos drives emotional compelling persuasion, 

especially in parental and family-guilt-tripping. Ethos reinforces authority, 
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frequently in the form of male characters who insist on respect and approval, and 

logos rationalizes emotional pressure, which gives legitimacy to the needs of 

enforcing guilt. These elements interact across different forms of relationships like 

parent-child, romantic, and friendships to influence the way in which the guiding 

role of guilt-tripping is mediated in media speech. The same pattern also appears in 

real-world communication. The Discussion highlights that guilt-tripping strategy in 

Family Guy Tv series, is a type of comic manipulation used to persuade through 

dialogue. The show reinforces character into doing things on the emotional 

communique, and refers to larger themes like power, responsibility, and emotional 

expectations. 

 

4. Conclusion 

     It is concluded that Family Guy Tv series employs guilt-tripping as a linguistic 

strategy to manage or control the interpersonal dynamics, imposing obligation and 

manipulating emotions. In Family Guy, characters use speech acts and equal parts 

female and male communication style to persuade, using the same sort of tactics 

that people use in real world when trying to make others feel guilty. To illustrate, 

the characters use a lot of expressives and directives speech acts to suggest that 

what they are saying is not only a fact, but also a command. To top it all, it has also 

become quite apparent that assertive language of blame is also at play when these 

characters transfer an entire load of guilt to the people they are attempting to 

influence. And of course, it is always so much more guilt-tripping when you hint at 

some kind or other failed duty or state of things. In addition, rhetorical appeals 

reveal that pathos drives emotional coercion, particularly in parental and familial 

guilt-tripping. Ethos strengthens hierarchical influence, and logos rationalizes 

emotional pressure, providing justification for imposing guilt. The study also 

confirms that gender influences the way guilt-tripping is presented, whereby the 

female characters are characterized as giving care and sacrifice, emphasizing 

emotional loyalty and the male characters as imposing guilt to ensure validation, 

status and hierarchical power and correlates well with the established traditions of 

the social expectations. In general, the study portrays guilt-tripping in Family Guy 

not just as a comedic device, but also as a carrier of real-world persuasive 

language, illuminating how in everyday life and through media, speech and 

rhetoric can subtly shape power dynamics emotional responses and social 

expectations. 
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