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Abstract

The aim of the current research is to identify the impact of green marketing
strategies as an independent variable, with its dimensions (agile green, defensive
green, and ultra-green), on customer satisfaction, with its dimensions (reliability,
responsiveness, and trust), and to identify the correlations and influences
between the main research variables. The research problem was defined with a
number of questions. To achieve the research objectives, the questions were
answered by formulating the main and sub-hypotheses that addressed the
correlations and influences. A sample of (63) managers, department heads, and
division heads were surveyed using a questionnaire prepared for this purpose.
The research reached a set of conclusions, the most important of which was that
the company showed an interest in green marketing strategies by offering
environmentally friendly green products. A set of recommendations was also
made, the most important of which was calling on the company to provide
visions for providing service methods based on green marketing strategies to
efficiently help customers meet their needs and desires.
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** Correlation is significant at the 0.01 Level ( 2-tailed )
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