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Abstract:

This research explores the role of digital advertising in
promoting awareness of the diverse cultural heritage of Iraqgi
provinces. It analyzes the strategies and visual techniques used
in digital campaigns across interactive platforms and modern
technologies. The study emphasizes the importance of
preserving Iraq’s cultural identity by showcasing key heritage
elements—such as historical landmarks, traditional crafts, and
folkloric clothing—through compelling and visually engaging
digital content.

The research adopts a descriptive analytical approach,
examining various digital advertising models that aim to reflect
the cultural identity of Iraq’s regions and assess their
effectiveness in achieving awareness and promotional goals. It
also discusses the impact of digital media and social networks in
reinforcing national identity within the evolving technological
landscape.

The study concludes that digital advertising is a powerful tool
for cultural awareness, offering creative and visual capacities
that effectively engage a broad audience. When strategically
employed, it can contribute to the revival and preservation of
local heritage, strengthening its presence in collective memory.

Keywords: Digital Advertising, Cultural Heritage, Iraqgi
Provinces, Cultural Identity, Visual Awareness
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