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Abstract: Digital marketing has witnessed rapid development in recent years, making it
one of the most important competitive tools for companies. It is no longer limited to
displaying products and services; rather, it has become a strategic means to increase
sales by providing consumers with accurate information about products such as
specifications, components, quantity, price, and methods of obtaining them. It also
contributes to reinforcing the presence of electronic platforms, enabling access to wide
and diverse consumer segments across various categories and countries, which in turn
increases demand levels.

This study aims to analyze the impact of digital marketing information on fulfilling
customer needs specifically loyal customers. This is reflected in their continued reliance
on the official product page, repeated purchasing, increased loyalty, and their
comparison with other companies. The study was conducted on a sample of customers
of DXN, a nutritional supplements company in Iraq, using a quantitative and descriptive
analytical approach based on sales data and qualitative questionnaire-based data
gathered from a customer sample.

Keywords: Digital marketing, information, online promotion, customer needs,
customer satisfaction.
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