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Abstract

This study aimed to analyze the impact of ethical marketing on enhancing consumer trust within the framework of
sustainable entrepreneurship through three primary dimensions: transparency, adherence to ethical values, and social
responsibility. The study employed a descriptive»analytical approach, using a questionnaire as the primary data
collection tool administered to a sample of 200 consumers from the following companies: Rim Al-Rafidain Company,
Bly Company. The results tested the extent to which ethical marketing practices influence trust and loyalty among
customers. The findings revealed that adopting ethical marketing strategies enhances institutions’ positive brand
image, increases their competitive superiority, and deepens customer trust through transparency, ethical values, and
social responsibility. Based on these insights, the study recommended urging organizations to integrate ethical
marketing into their strategic plans, raise societal awareness about the benefits of these practices through effective

communication channels, and focus on aligning ethical marketing with strategic visions to ensure sustainable impact.

Keywords: Ethical marketing, Consumer trust, Transparency, Adherence to ethical values, Social responsibility.
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