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This study aims to analyze the impact of the adoption of magnetic
marketing philosophy in enhancing the loyalty of tourism client, through
a field study conducted on a sample of 87 employees in a number of
travel and tourism companies. Magnetic marketing philosophy is building
sustainable attractions with customers by providing attractive content,
interactive experiences, and values in line with modern customer
aspirations, which stimulates customers to voluntary interaction with the
brand and pursuit of its link. The study adopted an analytical descriptive
approach, used the data collection tool, and the results were analyzed
using the V.26 SPSS program to test the relationship between the study
variables. The analytical model includes magnetic marketing as
independent variables, and client tourism as a continued change. The
results showed a positive relationship with a statistically significant
impact between magnetic marketing and client's tourism, which emerged
a "message" and "media" as the strongest influences. The results also
revealed the importance of investing in creative content and digital
interactive experiments to consolidate the relationship with customers
and promote their loyalty. The search for travel and tourism
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KMO and Bartlett JLial (2) Jgaadl

KMO and Bartlett's Test s £Yy rahliial) ) gaul
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 0.858 0.855
Bartlett's Test of Sphericity Approx. Chi-Square 554.603 343.365
Df 66 66
Sig. 0.000 0.000

SPSS V.26 cila s (e slaie YL Gdalill dlae) e : jauadl

(i gl Jalail) Ll

o OsSall 5 undalinall (3 gul) Jitsdl) iial) Jady Cam eindl < il Saua sl Qs (3) Jsaall ma s
Gagmdll paial oluall Jass ol cpy 0l 58 (12) 0o osSally (abudl Gl oY 5 B0 il 5 3538 (12)
5sa3 & 13 (Amir et al., 2023: 89) s (3) (il Lawsll (s el 585 ¢(3.656) @i 4l (usdaliaal
LS il 130 il i e 3880 gall gad Al o) 8 bl ool iny 1368 dpa il ddas o) Aall sl Jass )
) Lﬁ)\:}’uﬂ ol yai) Al Cu yB) LS (Al Khazraje’ 2024: 78) Jalital g «(0.590) é)\...}z.ql\ sl sl cl\
05V Y s e oty Lagy  paiall 138 Jaa Aill ol 8 cilila) 8 (ulaty cnin A6 ) Gl ksl
Lo ¢(3) il ol (e ST Ll 525 ¢(3.832) a4l (lasal) a1 (0 (3) Jsonll (e ey coalond
Las ¢(0.622) 4ad (5 lanall il i) oy panciall 138 0l 538 ae BLEYT sa el 318 Cllla) olai) e Jy
I Al 3 81 G (5 8 (ansd 3831 2535 () il oda ity Aal) 8130 Cpn CllaY) )i 5 Guilad (Say

il & piial e gl Julatl (3) Jssa

% Response Std. Deviation Mean 3 Adll Variable
0.731 Good 0.590 3.656 MM mstbliad) 3y sl
0.739 Good 0.588 3.693 M Al
0.728 Good 0.691 3.644 S Bwdl 4 a3
0.736 Good 0.738 3.632 P Ll sl
0.766 Good 0.622 3.832 CL Ol e

SPSS V.26 <la e o alaie Wb Gl dae ) e 1 jadll

Bl Y JLEA) sl

sy ol 138 3Tyt A8l oy 558 Gl pakind Uilama) U phof Ll W1 (st s
¢G5 smadl A 3 Al M) A ,N1 e il saland 5 lalinall (33 sastl) Jiisall yuriall oy ol V) il (4) Jsaall
Pearson ) Osson Bl Jalas aladiul S e abuadl 0500 e¥ 5 e (g (33513 al ) 223 ool ol
38 g2 aaad ) Jidaill s caxgy (Al Khazraje et al., 2025: 85) Wy (Correlation Coefficient
dapl el G delay Lo abud) ol oYy sl e labinal) Gy gudll sladl o 2a ISl 5 48
48 L)) clBdle sga s ) (4) sl eday Canll Cilpa i LAY ale (el a5 <l yariiall (s 483l
Al o3 s Al ey Lee calidl sl eV 5 (6 siuns oanbalinal Gysadll alad o Wlaa) Al
LS Y s el Aalaaadl il IS 8 4G sl

bl ¥ s (4) de

MM cL M S p
MM Pearson Correlation | 1 8117 .837" 913" .875™
Sig. (2-tailed) .000 .000 .000 .000
N 87 87 87 87 87
CL Pearson Correlation | .811" 1 660" 701" 763"
Sig. (2-tailed) .000 .000 .000 .000
N 87 87 87 87 87
M Pearson Correlation | .837" 660" 1 697" 557
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Sig. (2-tailed) | .000 .000 .000 .000
N | 87 87 87 87 87
S Pearson Correlation | 913" 701" 697" 1 696"
Sig. (2-tailed) | .000 .000 .000 .000
N | 87 87 87 87 87
P | Pearson Correlation | .875™ 763" 557 696" 1
Sig. (2-tailed) | .000 .000 .000 .000
N | 87 87 87 87 87
**_Correlation is significant at the 0.01 level (2-tailed).
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F-Test Adjusted R- Std. Error dpda i)
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comment Sig T- Test Std. Standardized PN Gl &) pada
Error | Coefficients Beta
A il J 58 0.000 8.090 0.086 0.650 Hl1-1 Ol Y5 G ALl il
A gl J 58 0.000 9.054 0.070 0.710 HI-2 ¥ 5 4 sl 4303 0
sl
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