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This research aims to explore the impact of spiritual marketing
on customer well-being by surveying tourists' perceptions in the Iraqi
tourism sector, The research problem is encapsulated in the following
main question: What role does spiritual marketing play in enhancing
customer well-being from the perspective of tourists in the Iraqi
tourism sector? The main research hypothesis is that adopting
spiritual marketing concepts and practices effectively contributes to
achieving higher levels of customer well-being, whether
psychological, emotional, or social, A descriptive-analytical
approach was adopted, and an electronic questionnaire was used to
collect data from a random sample of 102 tourists, The questionnaire
was divided into two main dimensions: spiritual marketing (faith,
ethics, realism, and humanity) and customer well-being, Statistical
analysis using SPSS version 26 revealed a significant and positive
correlation between the level of spiritual marketing implementation
and customer well-being, The "humanity" dimension showed the
strongest impact, while no significant effect of realism on customer
well-being was observed, This may be attributed to weak
transparency practices or a gap between the promises made by
tourism companies and the actual services provided, The research
recommends integrating spiritual marketing principles into tourism
marketing strategies, particularly given increasing customer
awareness of the importance of values and deeper messages in the
tourism experience, This integration helps build long-term
relationships and enhance the organisation's image.
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