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Abstract: The current research aims to demonstrate the impact of digital marketing
strategies on enhancing customer loyalty to digital banking services. The main research
problem is to demonstrate the extent of the impact of digital marketing strategies on
customer loyalty to digital services at Rafidain Bank branches in Mosul. This will help
the bank's management improve its digital strategies to retain customers and increase
their loyalty. The research used the descriptive analytical approach, and a hypothetical
research plan was formulated based on two main hypotheses: that there is a relationship
and a statistically significant effect of digital marketing strategies and its dimensions
represented by (marketing via social media, content marketing, and affiliate marketing)
in enhancing customer loyalty. The research community was represented by the
branches of Rafidain Bank in the city of Mosul. The research sample was represented
by selecting the Rafidain Bank branch at the University of Mosul, with (62) employees.
A questionnaire form was distributed, including demographic variables and other
paragraphs related to the main research variables. The research used appropriate
statistical tools to calculate the values of simple correlation coefficients and simple and
multiple regression coefficients to reach the desired results. The research reached a
number of conclusions, the most important of which were: that digital marketing
strategies contribute significantly to changing customer orientations towards digital
services, which would enhance their loyalty to the bank under study and its services
provided. Based on the conclusions, a number of proposals were presented.

Keywords: Digital Marketing Strategies, Customer Loyalty, Rafidain Bank.
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