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Abstract
This research examines the use of artificial intelligence (Al)
technologies in designing commercial advertisements and
explores their impact on enhancing the creative process,
improving production efficiency, and strengthening visual
communication with the target audience. The research problem
is centered on the following question: To what extent does
artificial intelligence contribute to improving the quality of
commercial advertisements and accelerating the design
process?
The study reviews the most prominent Al tools used in
advertising design, such as Midjourney, DALL-E, and Adobe
Firefly, highlighting their ability to generate innovative visuals
and customize advertising messages based on consumer data
analysis. The research adopts a descriptive—analytical
methodology through reviewing relevant literature and analyzing
selected Al-generated advertisement samples.
Findings indicate that Al significantly contributes to reducing

time and cost, expanding creative possibilities, and enabling the
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customization of advertisements according to consumer
interests. Al-generated outputs also show high levels of
accuracy, flexibility, and the ability to produce multiple design
variations efficiently. However, the study concludes that
complete reliance on Al may result in the loss of human creative
sensitivity; therefore, an integrated interaction between the
designer and the machine is essential for achieving optimal
outcomes.
The research emphasizes that Al serves as a powerful
supportive tool in the field of advertising rather than a
replacement for human designers and recommends increasing
awareness of its use in advertising education and modern
marketing practices.
Keywords: Atrtificial Intelligence — Commercial Advertising
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