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Abstract:

This study seeks to explore the role of disruptive innovation in improving the proactive
marketing strategies of Iragi Airways, focusing on how the company uses For disruptive
innovation as a tool to achieve excellence in the aviation market. The research attempts to
answer the following questions: Does Iragi Airways rely on the philosophy of disruptive
innovation in its marketing activities? What is the level of interest of the company's senior
management in developing proactive marketing strategies? And is there a relationship
between disruptive innovation and proactive marketing strategies? Iragi Airways was
chosen as a site for the research application. A purposive sample of (93) employees from the
middle and upper levels of managers, department heads, divisions and units in the company
was chosen. A five-part questionnaire was used as a tool for collecting data. The data was
processed using the SPSS V.26 statistical analysis program to extract results and test
hypotheses. This research concluded that there is a relationship of influence and correlation
between sweeping innovation and proactive marketing, in addition to the existence of a
relationship and influence at the level of sub-dimensions between sweeping innovation and
the ability to create, be flexible, search for new opportunities and bear risks. The research
also proved that proactive marketing is an effective tool for companies in the aviation
sector, as it enables them to predict customer needs and provide innovative solutions that
meet those needs before competitors, and that sweeping innovation is a decisive factor in
enabling Iragi Airways to provide unique and distinctive offers. Adopting modern
technological innovations and continuous development in the services provided contributes
greatly to improving the customer experience and enhancing the company's position in the
market and provides the company with the advantage of overcoming competitors and

seizing opportunities in the market.

Keywords: disruptive innovation, proactive marketing, creative ability, seeking new

opportunities.
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il ol Aal) ol a1 Alatiul 308 Gl dea )l Jilsill (5 5ad «(Abdul Zahra, 2023) J s gl Jidat
53 S die e 13850 (3) Apa ) Aadll e olad) Jas gl g1 )1 223 3 cagilila) sladl ypand s (uliall
(1) dsaall ey B Coaay s Guilas ) Lieall e can il sobnall QLAY udy ey (3EY)
Ja Lae ¢(0.913) o8 (5 ke il ailis ¢(3.980) @l (el ISV Jitusal) uaiall sl Jans sl o eaay
Grsndll) il el sl Tasgl) gl LS il Jaa el @ ol BV s dnell clla) ol e
() ) et Aiaal) 213 lila) o G el Las ¢(3) ol Jas siall (355 A (05 ¢(4.054) (Y]

il 138 ol Asall el 381 555 uilas S50 La 585 ¢(0.877) (s banall i) Jas g

Ge S Gels (Tolerance) gebudll dalae dad ) ) (2) Jsaall (A sl Jadll sawil) LSRN ailis i
O ohd 23 S D g g et e Jay Lae ((10) e BB (VIF) il adocad dale dad cilS a8 ¢(0.1)
Al & jusiall (s ddadl) B Aadly wihy Sban) z3 saill (8 &5 e s el parial)

Table 2. The reliability and validity assessment

Variable | Code | Cronbach’s Mean Std. VIF Tolerance Ddadl
Alpha D.
oyl DI 0.879 | .56408 3.9423 J SIS

984




Al Kut Journal of Economics and Administrative Sciences /ISSN: 1999 -558X /ISSN Online 2707-4560/ Vol (18) Issue: 61-2026

(March)
<l (2020
iLay | DA 0.783 | .66316 |3.6757 |1.546 647
sl
Y DE 0.710 | .64980 |3.9130 |2.219 451
sl
Gl | DX 0.828 | .71370 | 4.2913 1.746 573
)
Gisdl [ PM 0.878 | 59112 | 3.9103 | 1.546 647 )
Sy (sl
(2022

SPSS V.26 Jleaiss gpfialdl dlac (s 1 jiad)
& Clainl) 3al 3 lan 5 dee D s el adlall lial Jaaivd ¢(Zahra & Al-Khazraje, 2023) 4
Hise Gl IS e @l s Al AUS (o @il Aadlall jlial o) ja) & Aul il g s e O el Gl
aall KMO e <jstas 13 Jilaill dallia disll 2255 (Kaiser-Meyer-Olkin - KMO) oSl e 38
ik a5 ¢(0.855) il malSll Y] i KMO e dad o (3) dsaall Dedads ¢(0.5) Jall (S3Y)
Gl il KMO A cialy LS Jilaill LgiaSa g dgal) S e J Laa ¢(0.5) el (Y1 sl (3568

slabal) Jlaill dias Do s Guliall nSla o as Laa e sllaall aall o e Uad 085 ¢(0.858) (AiunY)

Table 3. KMO and Bartlett's Test

KMO and Bartlett's Test DI PM
Kaiser-Meyer-Olkin Measure of Sampling .833 ,834
Adequacy.

Bartlett's Test of Approx. Chi-Square 681.331 1063.607
Sphericity Df 136 171
Sig. .000 .000

SPSS V.26 Jlexiuhy (sl slae] (e 1 jradl)
a5 358 (il s il degall Ailan ) ) (00 Lol Y1 il aay (Al Khazraje, 2024) 1 &5
sagy ¢ (Pearson Correlation Coefficient) ¢ swm bl ) Jalas Jlaatinly elly ST gl e g 38Dl
b gt Laa ¢ ALY 5y guiil) o I HISEY) alagl (e aed IS il 83 348 (a0 3aad ) il 138
ClBle 3ga s (4) Jsaall Jelady Gl o jp LAY ade Gulad adgi5 il puiall (G GBS Aapda s
Aandill o2 35 Apeal g A eV ¢ LAWY Gy suill 5 alSI ISEYT dladl (s Giliaa) Ao Ay 8 Ll )

Al 2l o gl AS 5 8 Ay el

Table 4. Correlations Test
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DI DA DE DX PM
DI Pearson Correlation 1 820" 879" | 815~ 395
Sig. (2-tailed) .000 .000 .000 .000
N 92 92 92 92 92
DA Pearson Correlation 820" 1 5937 | .418™ 267
Sig. (2-tailed) .000 .000 .000 .010
N 92 92 92 92 92
DE Pearson Correlation 879" 593" 1 652" 359"
Sig. (2-tailed) .000 .000 .000 .000
N 92 92 92 92 92
DX Pearson Correlation 815" 418" 652" 1 3747
Sig. (2-tailed) 000 000 000 000
N 92 92 92 92 92
PM Pearson Correlation 395" 267 3597 [ .3747 1
Sig. (2-tailed) 000 010 000 000
N 92 92 92 92 92

**_ Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).

SPSS V.26 Juexinly Gfialill slae ) (s 1 jradll

DS 0 (0.05) e S8 B sina (5 giane e Uileaa] Allag dua g Ll lBSle 3sa g ) Jiladl) il Lyl
Wle 35y o pali Gl (HL) AtV Anm il J5d oy Lae ¢(#%0.395) 8585 (ALiuY) 3 suill 5 masll)
e Al g ) @l mua 5 Ly a5 G il G 4 giae Lol )

Aod il 3 ¢ ALY 5y sutl) 5 AandSl) LSV G A e Bl Ale a5 o(H1-1) Le ) dpa il .
& ey M) Ao a8 3800 ) el Laa ¢(Sig = 0.05) & siee (5 st die (1 = 0.267*) Bl ¥ Jales
(H1-1) Ll Jsd

Lo by Cun o ALY Gy guill 5 el JNRILY) (s don g0 Bl ) ABe a6 1(H1-2) dae dl) dpa Al o
agle 5 Ulaa) Allag 4y A8le (1uSay Las ¢(Sig = 0.000) L sine (5 siss 2ic (1 = 0.359%%) Lalii ;¥ Jalas
(H1-2) Zpm il J88

alra &l 3) ¢ ALY 3y sull 5 el I CHLASILY) (g L g Lalii )l A8Mle 22 55 1(H1-3) dae ) Ay dll o
i @llay g Wlian] Alag 448 480 e Jay Laa ¢(Sig = 0.000) 4 sine (5 sivse aa (F = 0.374**) Ll Y
(H1-3) da= 4l

o) il a3 (B oaladl s el ISRV Aleliy 38 S5 dadl) @il of JA oS i L e 2l
Aalall ailiia i (g 5 dans Canall (5 kil LY ae Laa ¢ B (33 puadl
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Jlasiaaly @lly g ¢ lanyl Jdatl) 8 ) peiudl 4les e (s3e (o Giadl) Coagy #3 salll Aldadll 53 5a HLi) (5
T5a3 )M (s bl LAY 138 Jaaind s(Adjusted R2) Jaxall pasill Jalaa SLEAT J W) G 5 las)
alre 4 gl )l (8 (Al Khazraje et al., 2025) 4 Gy aldl juidl & ol psal) i e jlaasy)
Sl puiall o GESall e gi g bl (B ol jadl A 23 gail) 3elS 300 ) (e Ju Jamall sl
die Agflas) Vs b AUl puaiall g Aldiedl Gl patiall Ao gana G A8MNR]) CilS 1Y Lo paatl Jeatidd o (F) laa)
Gsime e JB 0588 O g 3 ¢(p-valug) dilasy) ¥ dad JBA e Gl Qi adae JS Lel) il
Fakhry et ) gl sl e dliall <ol yuaiall g sine 55 3 5a 50 QAN Gl J gl (0.05) il YA
Madd G D) i (& atlels luy i) ziset Lndla aSl 8 LY 22 sl (al., 2024
Al Al de ) (8 Slan ) dolacll 482 g Ul A8 65 ge (e ) dm Laa ¢ BLELYT Gy sl 5 S LSEY)

Table 5. Model Fit

Model Summary ANOVAa
Mode R R Adjusted Std. Sum F Sig.
I Square R Square Error of of
the Square

Estimate S

1 .395° 156 146 54616 | 31.798 | 16.599 .000
b

a. Predictors: (Constant), DI

SPSS V.26 Jleaisls pfialdl dlac (e 1 jrad)
Sl ISV (s (0.05>) A sine (5 s die a5 sime il aa g ((H2) A 8 U8 (5) Jsaadl jela
5 (0.146) 3 3 sl Cileni) i) 5 eal KU HISEY) o 30l Jalas Lo il 13) ELALY) 3y sl
e 5 ARl Al 5 9% 14 Jlaias il 25a 5 e 55 (0.001) AV (5 sane die &y sine () Anaun il A
Ul Aadll e el (a5 (16.599) F dad cualy a8 lall Al all Ll ol (5 a0 Jalse (e il 250
Cila) jinl & wulSU SIS sl (s sina 5 25a s o Jai Al B il Jsis M) 3 sail) J 8 o5 s

LAY (3 gl
Table 6. ANOVA Test
Coefficients® ANOVAa
Model Unstandardized Standardized T Sig. R F
Coefficients Coefficients
B Std. Beta
Error
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(Constant) 3.036 .338 8.977 .000 .061 6.909
DA .238 .091 267 2.628 .010
(Constant) 2.634 .355 7.419 .000 119 13.276
DE .326 .090 359 3.644 .000
(Constant) 2.582 352 7.330 .000 130 14.624
DX 310 .081 374 3.824 .000

a. Dependent Variable: PM

SPSS V.26 Jlexinly Gfislll e (e 2 jndll
(L) By saatl) i) i) 5 el SIS alag) G 48D ladd) Slasa¥) Jila il (6) Jsaad) e s
Y il e cela il
Sig = ) &xsinall e S Cun 0,05 AV (5 sina die (0.267) Al ALV 23 (L) Hlaas¥) el &b
ALY B smll gl i) e aa) 3¢ diliaa) AV 53 s Ll U edy Les <0.05 0 31 (0.010
b Al ALY G dgiee L ADle asa Lo et ) (H2-1) A i dpa il Jsd aiy el
ALY (B gl i) i
Sig = ) G sinall dad CilS5 ¢0.01 AV (5 sine 2ie (0,359 = Lin) lani) Jabaa eI JO3Y) aad Jans LS
& s o Bl G gaall Ciliast) ind e 2l 13¢) (g sina s (laal il 25a 5 35 Lae <0.01 e B3 (0.000
(H2-2) G il Apn 0 Jii
Sig) 4 sinall dad iS5 ¢0.01 AV (5 sina 2ie (0,374 = L) Jlani¥) Jalao &l 288 el S GLESELY 20 Ll
Lilan) AV 55 e Ll asmy 8 ) (H2-3) Aie_all & jdll J 58 acy Lae <0.01 e J81 (= 0.000
B (B sl Cilaadl jind (A el Caliagin

il i) g ALY 2 ) Giagal)

sclaliiiuy|
o) Al Gl Joa i

¥ (s sinn o ilis Lol )) asas o Slad (BLELY) G sul) 5 eI LSS g )5 T ABe 2a
il LS lalaall Jasdy saaall Gadll e il s &g alls gla¥) e 5l 5 Sl ISEY) C de )
a2 5 (LU Clalialy 5l (e Leiay dus o) pplal) g UaB 8 IS 5 Allad 31l aad BLELY) (G gl O Cinl)
A gl Whan o 2305 QALY £ Y 5 (e % Laa ¢ Cpuliall 08 ClaliaV) @lls 135 jSine Jsla

Ba 8 s il (e A jall Ay sal) o shadll S8 S L anla e g el ISEY) o Bl gl
Ol (8 S JSG) agun dediall Sleadl) (& jaiisall o ghaill g Apaal) daa ol SOl Ol HJISEY) (35 08 5 Jaaia
Al G pal) a5 Cpudliall o laill (35 huall AS J51 vy g (3 suall (84S AN DS B jad 5 G N A xS
Bl G
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Css SR AR el s L) DA (g Gl Giat (S 8 e s o gl (B () gy () (il sl il
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