I R H D I University of Kirkuk Journal For Administrative

Academic Sclentific Joumnals and Economic Science (2026) 16 (1): 11-24

UAE ISSN:2222-2995  E-ISSN:3079-3521
Unversityof Kk Jourma University of Kirkuk Journal For

for it Administrative and Economic Science
and Economic Science

Abbas Ahmed R. . The contribution of digital marketing to supporting competitive advantage in the banking sector.
University of Kirkuk Journal For Administrative and Economic Science (2026) 16 (1):11-24.

The contribution of digital marketing to supporting competitive
advantage in the banking sector

Ahmed R. Abbas

Environmental Health Department- College of Environmental Sciences- Al-Qasim Green University, Babylon-Al- Qasim, Iraq

ahmedrasim1971@gmail.com

Abstract: This research aims to examine the effect of digital marketing in achieving a
competitive advantage for the banking sector in Iraq, using the Trade Bank of Iraq
(TBI). The sample includes TBI customers who were chosen; 60 surveys were
distributed; responses to 55 valid surveys were analyzed statistically with the assistance
of SPSS software. The researcher used a variety of statistical techniques to analyze and
describe the data collected.

The results indicated that, with the exception of the engagement (interaction) element,
which did not have a positive impact on gaining a competitive advantage, the four
dimensions of digital marketing (attraction, learning, retention, and communication) had
a positive impact on achieving this advantage. In conclusion, the researchers provided
recommendations for future research on related topics. the researchers also offered
several recommendations to the management of banks in general, and the (Trade Bank
of Iraq) under study, regarding the optimal utilization of their technological, human, and
material resources to provide distinguished banking services in a competitive market.

Keywords: Digital Marketing, Competitive Advantage, Trade Bank of Iraq (TBI).

gé)m.nﬂ &Lhﬁ\ u& dpdlitl) B 3aal) asa uﬁ ‘_’.ABJM (B gl algm)
ol anl ) 2eal 20
Gloll il L o] puai) mlil) ool /Al o sl S Aas) vl ai

c‘_,,d_)..a..d\ tw 373.‘»5\_\33‘).\4 Lél; kf ‘;_AE‘)S\ LB")““"J\ :\éﬂaﬁ (S aad ‘;\ h\).ﬂ\ 53 (82l :UM\
Ulasind 00 alaie ) aig celid) ¢Dae (o diie ) shate (e @l 5 (3l padl 85 laill 1 2l Co el Cibngiin
Gl i g el jall e e Ly 5 &8 Blatiad T Jeal e (Slas ) SPSS el alaaiuly Julaill dalla
ity Ledlaal saiatl Jdia o) Jalatl zreie Al jall Crardiind 5 cililad) il Alany) il HLEAY) (e 220
8l LSl e e L8l A 0 &) ) ((Jelall) AS jliall jeaie eliuly 4l ) Al ol il
e S Ll S (Jeal sill s calaill 5 edaliia¥ g cdadl) dag )Y a8l (gl Sl Gl cdpuidlid)
Sl Gl 5 e gae Alalall & i) ) HIaY Glaa ll (e Tade o siall 238 LAY g 3 jaall 028 (Gl

ISSN:2222-2995 E-ISSN:3079-3521 Vol. 16 No. 1 11


mailto:ahmedrasim1971@gmail.com

I R H D I University of Kirkuk Journal For Administrative

Academic Sclentific Joumnals and Economic Science (2026) 16 (1): 11-24

8 jaale 4 yae lead anafil Apalall 5 4y ) 5 A W) sal JiaY) Jaiay) 488 Joa Lo sad 5 laill
Alall 3 gpual sall 8 A bl & gl BUS) il 55 ) siall 238 LS cJand) (5 gas

Bokaall 8 jall (o peaall gl 5 jaall ¢ el )1 3y saall Apalidal) cilalst)

Corresponding Author: E-mail: ahmedrasim1971@gmail.com

Aadial)
Uyl s on Biann 3135 Ul il ) gl S L0 (g g2 55 (gl Gl 5 3 ol g 3
d}uﬂ\ uﬁ@.mmj\ ;Y}mﬁu@a\ﬁ& MJ\AJ\ MJ;:J\ oJ}m ).\)a.\ C_\m\ Al c@}S}\Sﬂ\ ?M‘ d..as.a d\;.d\ (RYY L.A‘
sl 480 odaall il gl e il & 8l Gasadll S 3 (Salazar, Apolinario & Soriano, 2021)
\);_u Y \g); d—’}“‘-‘j‘ \} (Bedoya 2023) S JJJ’_J damiaa u\.m.u\ﬂ\ A (R tpgra o)m GEde
Aagi )l ey 3 jpaiall oyﬁ‘ LSl Lgigal sal 151 dgana o el (iany danlal) Lt ga 5 Sl il il
Ll 8w sl 13g) dartiy 3aaall cilaially 3 A agilea 55 CnSlgtiuall LS gl < jad e Slab (o ) S paiil
.(Gonzalez, Pérez and Duffus, 2022) 5 salrae 4.83giul Cilale 5 3aaa Tlail jelai e
A GIAT 28 padll Gleadl) (G gl A Aaa QL6 3 ) shala gral o aladiul e 2 B ¢ A padll gL (ady Lad Wl
Cali Lis ol 1S3l ) oS 3anaa) cluaill C“)"‘” Dokl A gal l pataly colyiall QUS‘!\ oda yghi Cny LS Aia) A8 yaa
JSSQ_L\‘).L\Y“BGAB‘)M d};.\j\ LPLI\ ‘;\S\ ad.u;j\ L_Il_us.tj‘ ‘)‘x_k.“\é_\.u} (Dhmald 2020) ‘).\A.\M dl.\.u@l.})}“ \J}JN"‘M
s B e dndlia L) g Uil 4nl g 4o (G3a ¥ sad Al cilasad) Sl Sl s o 81 Jpean ik ciagd
<l gaails (Sia et al., 2016) ) clesdl) wiil 3 i caudlad g gdai o s Laa ¢ ol i€ aail) 5 Al gall
(TBI) 3l 3 )aill G jema o 3ae (pe e Al ] (Gualat 3 caal
Ayl JLER) @l e 1Y )

A yeaal) cleral) i 8 b laill 81 ) Coeaal) Lgiaay Al jal) o il (e dell Lea ) Dpaglall ) ol
Al pal e OIS ey Slaa ) g YLV L ol 635 8 day jual) 5 Alile) a\”u\ujccués\)\‘;u}is,
58 s olin as ol o snil sad Joatl) Qa3 @ gill 538 oY Gida Gand (K83 iy il o sie laal
e BLEAYT 5 e Dlaal) dal o 1all Al 3 jaa (38 B oad ] (G gudil) g s Bda aadlia g Dl glaa wudl Jsa Sl
Al dpad ) & lail) Jla 4

A Al Calaa (Ll

_b\;ﬂ]ébﬂ\q}admuﬂ\s}d\éﬁ;ﬁgéuéﬂ@)“ﬂ\).fjiﬁdq.q‘_gcg_'q)zﬂ\_\
Mm‘b‘)uj\}wﬂ‘)&‘ddjud‘ )JJLJ\}MM\ML&»‘ =Y
,@\j&ﬂ\agq;ﬂ\}gd)&\dﬂud\d@@@mﬁ\#@ﬁ[\}&u}l\ym_ﬁ“

Rl A ja) 7 d gad (LG
/‘;A'éjﬁ &M\\
iall

Sl g1
Jeaty

At B jual)

BEaY)
alacl)
\_ )

Al 3 e (1) JSE

ISSN:2222-2995 E-ISSN:3079-3521 Vol. 16 No. 1 12


mailto:ahmedrasim1971@gmail.com

I R H D I University of Kirkuk Journal For Administrative

Academic Sclentific Joumnals and Economic Science (2026) 16 (1): 11-24

Al Al claa b ol

(VS 5 calaal) s USSR JOA (e A ol il i 2an (Say

6 sinaa die 3Ll B jal) Cojemall 8 400l 8 e (58n5 (B (el (G maill (5 sina il a5 (HT) Ao ) dpeda il
.','OMYJ

o DAl Gl 4l

B ad) G paall 8 4l 3 jae (3a8ad e Dlaall da o AN Bl 3y puiil] (5 sine 80 aa 5 ((H1T) A Y A A
.';'°Z\JYJL533MAJ.R:BJ1A_3H

ol (8 4l B e (3aia 3 AS i) o a8 Bl 5 gl (5 gine il o gy 1(H12) A8UEN Lo 8 dua 8
_~,~°2\J‘>hcsjmm's)l¢:\ﬂ‘;\)d\

(o Al 3 e (5T 8 eDlaadly LLEAY) o a8 a8l 3y giill (g sine S 2a gy (H13) AN e Al dpa 80
_',~°HYJ&}3MJSQBJM&\):J\&JM\

ol Lpudliil) 6 el (33 8 aladll o M8 BN G guil) (g gine il ax sy s(H14) da ) Ao 81 dua i)
~,~°:\Jy3&‘5mmb‘)h.\ué\)ﬂ\

u)a.eﬂm\_d\a).ms\ @u\ﬁ)ﬂ\é:ybl\ﬁj\d;}mﬂd)mﬂbhy (HIS)MN\MJAS‘MJSS\
N .OMYngmel@.\ﬂ@\)ﬂ\

3.....\)41\ 49 ;L.uli

Apadlall g B e 8 (B el el o paall ; SSal) dal)

YO 5aai Yo ¥O Iy aall Al ,ll L il 3 dyia 31 saal 1 _ia 3l 2l

Aaill 8 jal) G jeaall edlae 15 piall el

AS i) edall) odbadly (aB N Gasmll) 5a s el uiall 1 a Al Ll il il el ;e g sall el
(i) 5 30al) 55 il uaiall g o(Joal il 5 calaill claliiaY)

KM\J.\M ;\5\.;6_'\.4 ;Ln.ﬂ.u

A Aqahaie calalivial aldiug ‘;_'ﬂ\ “;.\.4‘5” Jalal) Aoail i e\diﬁw\ (53 Al Hall s2a ‘;A Laaditial) clilud) Julasl

Glingiall ol (e iiad g edal jall Sl cuiladl Gatliad g &l jhige poad 8 aelud Al Jal gall (i g ddauzal g4y

Gl HLaAY) e 22e g @LAAY\ SPSS C.A\.a_); ?\ML’ Gl Julss als Al all sl ‘_g Laadiuall il skl

c_d_d\ ‘).\a_\.q!\‘;cdm‘ ‘).\a_\.d\ ).\.\L: LML.\“.\M Gk;j\ J\A;JY\AJJ\.«.A}A_\JM\ A_M\‘);J\]\ Jq‘_gtu‘uha;w

Oty (e A08 9 4l T @_)yrua\.L_ajﬁ\‘,w\gc_)ﬁ‘;ﬁo)@ﬂ&\)ﬂ\u)md\;mwu;..d\ca.\.;.aujs.g

& b Alla Ul o0 e;sfu\j Blaiad OA Sl jiul iy Aulall e (e B sde bl aead Al GG g

VAN sy dlaind Jae (A jud Les ¢Judail)

3Jwé\ﬂ\dﬂ\oﬁuéih

dalu yel Cansar Yoo ¥/ AWVVY b Jie e sSa G pan 58 s (TBI) 5oladll 81 el Cojeaad) Gaus 3 uandal) -
MJLQAE‘)LA‘\GJL Yoot Ycﬂ\/\@J&é\ﬂ\gﬁﬂ\&ﬂ\dﬁw&a;}c*~~vu\'~ eb&isyd\u)dim
o\).\&nd@i).\ cd|)aﬂ4_\;)\;“$)\;.\]\ugl«; d:\.@_ul:e\_\ﬂ\udg_as J\.J:.J:\_\QJA‘;EUA:\E)S\DJSJAJ‘GS)AA\M\
eu}u\aﬂ\ 5] ‘sl\ 4.;}.1&4_)4.4.45\ wu mg HY s ke (\‘) YoYe Ol :\.Jw\.dd@»\‘)é.\) cJ\J}J‘QJﬂL\ Yoo
Wé}mmwuj.al\ JaS) Aaalia g lisus 5all C'_a\)\)'}l\ Jg8c Al pawl Clalaie éﬁ} Llla Anial) Q\S)ﬁﬂ\
(Bum oY 01 el 1 jall Cipeaal) AL (31 5ad) o) 53] 3 aan 53 DT (31al)

;Lfm&j)ﬂ\chhdfejﬁ~\‘\ @wq\mmw\ghw\s)u‘g\@q@‘&} YVQM\P@;‘,\SM\JEJJ.“\_Y
%JM\ :\.\J‘)ﬂ‘ a<laall c@W\ cSJLuJ\ Alall dagdl) IBIBY c)uiy\ JM\ :um sg\}ﬂ\ u.nl;.a c‘_fu..gj\)
(s

Calaie W) laall s (islai) gl callal) ) sall g IV pdall ) 10 puaal) il g Jla) ¥
(s 35 50 il b 5 dlans ms B €l ecs ) lsall i s i

ISSN:2222-2995 E-ISSN:3079-3521 Vol. 16 No. 1 13



I R H D I University of Kirkuk Journal For Administrative

Academic Sclentific Joumnals and Economic Science (2026) 16 (1): 11-24

B Y 1 J Y Gl

Y1 e gl egall Jlaall b Aeaiianall gua s iy SleY) CASASTy Cullad (o e sana o a3l s
Calle and Narvaez, ) osuill AL zilis 58ay ) seandl (o disma 438 Calagind Coags ¢ AY) 45 5SIY) wDhe ) Bl g
D2 e gl el 530335 sl Ll (ind 8 e ol S Ui 8 cogh Aan A, 30 a5 (2020
Gusl) @8l sy il yie B guilly (S5 S 2ol e B gl s (e laial¥) dual il a5 cCanall S jae (pans
.(Hermawati et al., 2022)

e glaall Lin o155 o gulaldl 3 3l aladinly 4S80 ae GSlgiall Ol 8 WSail) 1l a8l (gl
Gl %23 ¢(Zhagui, 2023) s (Auso, 2014) G bl Asg je (a8 Bl 5 Gladiall c—u)ﬂ\ g QYL
(ol Al 8 Aaliall 3 e BN dpad ) ol il aladin) A e 4y ladll Ladtadly o sl i g oy dlae il a8 )
Al abMe | ‘@}).\SSY\ 2yl e (3 sl g dde dadl Glidle Y ML.\\J (5 sinall 6:1..4.\;‘21\ Jaal sl Jibs g Sl @ L
4.\4).::‘}[\ u\.\aﬂ\j c&\jd)udapd.mdw\w\}@\um‘);u} su;.\]\ u\S)Mu.m;.U c;u).u‘zﬂ‘;c
Timilsina, )3 S a0 (e taal) Cpo RS 5 possall s Akl Gdliall Jagraiid § Jlbann Ay e laia¥) Joal sill Jilas s ek
e Lhlena &_al.\;.u\).w\ ‘_g Ol ) She Y o il s ACPWA ‘_Ac s atly c(Arora et al. 2019) S (20]7
e\mh} REI PP .(Arce, 2019) Aol Yine 4l 3 300 o Jguanll 31391 o3 = LA)LJL»\ Ale andaadl cu gyl
0 gl Galagind Jee Y clanal 5l S 3l (€40 o pud dali 5 elaa¥l doal sl Jila s W i g 3 Judall &l gl
) " R BV TCNAUVE T ST
3als cisall s simsall Gle Gpant) lly Goloal el 435S 3 el g ST e gy <G sul) dpaal Lo
«(Abaenewe et al., 2013) G55 (Zikai, 2010) Lama,ll e 5 domy 5 lases sal) aand L) & oY) il 5 susall
o sl e ol 15khis e Meall Juadl Cladd sl ) (ool Lae ¢S 3l o Al 5 08 48 511 5 ) 61l &) e
Bakare and Ogundeji, ) 2Ll e —a ol ) Adliall ¢y glat aad (ag LleiaVl g raliall ¢Slaall Qs
A5l g Jeladll i () sSlginnall g 52 A landll aline (o Caaill 3 358 (i pemall codlalaally ey Lad s (2018
‘ ) .(Eze and Egoro, 2016) <81l J g3l Juady

aleall ool (o Vo pellee ais e 58 Al gy gl ol il gl Al i pemall ladsll 855 ¢ AL cila (e
oY) G gnill g Jlsal) Jysad @y 8 Lay A jeaal) lanall ol ja) L o si€0 Cilis Ve gy o Dleal) dead 8 Lot
_);.\:J O lalaall g laaddl o2 e Jass «(Alikhani and Zare, 2018)) 4 @J} eyl clilla 48 peaall caladll
Ll s Lol das L ol 53S0 03 Vad i (1dlh sl e Jalall Sl il g 5588 )05 e eDlaall i3 Laa i J5Y) e
458 (e A yaall Claadll G pudt dpanl aui N dAagiig (Udobi, 2022) Gsmdl 8 Lol 1l iy caelaiay!
Cluss all po Aoyl Ausdliall Zgan) g g ¢(5 guail) g U ac g celid) Dl i puaii p ilillaie aaa3 8 aclod Lpulad daks
i e 5 il ) i) Colaandl jial LA A sl dand) Baly 5 A8y Cargisall (3 gud) aail @lld g s AY) A
.(Abu Zayed & Al-Derawi, 2016) Lad ) daxll

B Gagedh) Jilug ¥ )

Ledlaal adatl - Q) 3 elaiaV¥l Jual gl Jilug - dui g 5SIN1 ol 38l Lealadin) 406K aaad 3l A8 5300 dad oyl
L il 2 U ) g laia s Lalaiiian) i i) el gl Adaal) aand (o Comay a1 (B gual) Ayl fiasls Ay gl
S jae Gty gelaia¥) el sill By < s e caie YIS a5l 5y suiill cilynsi) jind 3335 (Ngwa, 2021)
Oy 68 JS adall allasy (Sle W ol saall 5 4 g ySIY) a8l gall 5 ¢ saadll s (55 SSIVD 2 5l e By suall 5 eanll
18l G gl Jilas (e 22 L a5 (Craig, 2021) W e 5 (s simall Gy ot dpasil il 5 ¢ S saall Casl)

Syl Jual gl Jilay e (gl -

Jeal il J3& e el Jpn sLasY i)y Jpanall Ciiled) i slatind ) eleia¥) dual sl Jils adi
Sy Al LSl e ol 80k ) ) celaia¥) Jual sill Jilu s pe (33 gudll a3 (Kaplar and Haenlein, 2010)
Cangiuall ) seand) Lgeadinyg il @lli i ¢ elaia¥) dual 5ill Cliaie (10 de sile de gana Slo Jlaall 12 ‘;t_’).a;l\ 243
Gl as ) 5 0 1k el ) (el ol il gn e laia¥) Jual sl il s e Gasmal) o i) She IS
{(Craig, 2021) 21 Jss o dals 5 clgle Mgl By () gualy

g_m‘g_a sc)uud\ & dm\}.\ﬂ L_un.m\} L_a\jd\ g_q.L:}.a g_u; ‘Lﬂ\; c_:l.ml\ GQLAJA‘}“ d.a\}.d\ d.:\.m} e d.:}.ud\ g_ﬂS)uJ\ eA;_mu
Gcbua‘ﬁ\ Jaal gl cilaia ClS LAl PRENIVY] (Paquette 2013) L gudll Wad gea DA &u_’\ BETEEN L.;‘ Jsadl
.(McCann and Barlow, 2015) 4 il 4adall agae 5 3 daig @ui st G Jpasll Aglaa 848 oo Jilu S
O Ladie cmePAS)J\JwLAMMGGMY\ Jaal gill Jili g ) 528700y 38 ¢ SLaall u\‘;\ (A]an 2018)).\.»;.\
OSA:\ EILN L.;\ MLA\ )\)ﬂ\ s @ t_u).u\}“ e Aaliall Q_\u)u‘ eAAx:Lu.Lu sc\)u 4\_\1.«: c\).;;\ }\ ;\ﬂa e.ms.a t_ﬁj
gl ) seandl Ly dpa sl A (g gnay L Ul agdY dS 5l ciland 5 claiial gy g il 8 dasbusall (1 i 3all

ISSN:2222-2995 E-ISSN:3079-3521 Vol. 16 No. 1 14


https://www.researchgate.net/profile/Khairi-Auso?_tp=eyJjb250ZXh0Ijp7ImZpcnN0UGFnZSI6InB1YmxpY2F0aW9uIiwicGFnZSI6InB1YmxpY2F0aW9uIn19

I R H D I University of Kirkuk Journal For Administrative

Academic Sclentific Joumnals and Economic Science (2026) 16 (1): 11-24

A & ) e (G guatl) - ¥

Gesdll 325 (Jacqueline et al., 2016) (s ASIY) 2l 58 ¢ Je il Gy pul) (Sl 5 jShaall 5 Al ol 5o
M55 Gais (Arnold, 2011) s s sall Gl Galady) U Ay s e Jy) 4l s Y 3ol e
(Adejoke & Adekeml 20]2) L;\J).\SSY\ .J.U.J\ Py C_u.d\ oe g_aLoJLm.\ u.\lu;.d\} ua:\“i‘ u.\S.\g_u.m.“
i JS A8 Acanads (Sars ool el Al A4S Ly ahasiud Jual gl Jilus ST 5 SIY) 2l e cadle
LS}M (-;Am}).\) & Sanll g_a\.al.mb\ MS‘}A ‘;\ L_?:}).\Sh(\ 2yl ).x:. (82 sl 4_1;.\.1\).\“:\ c_-v*“”} (E] G()hary’ 20]])
.(Alan, 2018) 35 KAl ¢l u;g& i 5 Ay el Ladlally g;jﬂ oJLU ) ALY (sl
(SEO) &l ClS jaa Gpmsali Y
Ayl b sedally paaa s SIVI e ga (ol Can il S e pUBY Aaniiosal) LD (e de sana ) elbadl) 13l
4l o34 Cadgd (Soniya and Santhosh, 2018) clilexs i clilaiie dasi jal) Lalisall Sl (e Gl vie I 5Y)
S claniall e ulid 0S8 st o) elanll i A (e s SV sl Sl g pall 3 a8y ) A ol
Caial il (5 )9 pia al 3 s yall goall ‘_TU)SSN\ @}A\ 335 Jlea ) L(Alan, 2018) A8 il Lganss ) Slaaal)
Barquin ) é}y‘ aadl Q\S)M C:\UJ ‘; Lﬁ)\;ﬂ\ AR J}@J: ubuaj | AREPY :\:\;t\s.o Gl :’\Tpe)‘)\);j\ eAi:u.nS :%SJJJ\
Ayl 3 el (5 glsa o ‘;11;.\\} eSS _)Sﬁ Eanall S jaa st UU bl Hall and ed g g .(and Hv, 2015
Gt (5 e g1 o) Al Gl ja & elal LS (Ahmed and Shabbir, 2013) adiuall 4 a3 st PR (g
.(Berman and Katona, 2012) Cal gl aae e ‘EJI\JL:J «Caadl CJL\.} 33 ga (s Caall S jaa
el gaal) g A g Kty é\}d\ -¢
o Qo sill 5 (lgidigi cannd Jlaw (A aghl i g an ST AS L (e QBRI (&K 305 3 @l SAe e 5 jle <l sl
sl paill 55 pall o gl e adind of (Says (Kaplan and Haenlein, 2010) <ladaill ye o) )
¢ paall (g2l ansd 48l 5 8 U saall 4ndiy (g3l (1 )3T & 53l s (Vickery and Wunsch-Vincent, 2007)
Gl e aamd s o iy g pageaill o ulal IS8 ey @lisadl 23 s siaa o V) Bl @lisadl
Al 5 pall o Jaus gie il Lo A 5 SISIYI @l sall 5 Ol saall (pn A8al) 0 ) Gla¥) uds 5 (O'connor, 2008)
.(Muniroh et al., 2023)
) (gl a1 L
Ay gt laai) i) i ol e laia¥) Jeal gl Jilu g 5 < YY) 5 daad jll Claidl ggbjzgsijuji\qi 8l (8 gull Dal
Lnlal il g dased e 385 a8l Gysaill O L gee O gialid) (5 3 oAy aa eDlee dad Jual sill 5 Jelaill A (e
oJeladl) g caiall (SR il gl oda L i G&:LJAY\ Jual sl il 5 il anas ngjuu CJ}AJ ﬁ}jaﬁ ‘5&:} ccla.tﬂ
.(Parsons et al., 1998) ¥ Jad) st T 5a oA LS (@\;‘\ Al yall o B.\AS::.A]\}) Llaiayl g c?hﬂb ¢ Jual gill

Iy yaned ——— —_— Gl ) b Qler
Al s Sl S @ 4yl LW Lo
CJL)bY\ d\ o\.,?nY‘
2% uM Je ;—"l: — e 3Ly plaal ady
u‘:a,lal\ - \ Lolny) 5 g d2 4
Sy i) Jolid sy
el AU sy plase
SUM 3ge e 2SN e o)l

Felad sy

ol i) ol

A e

8 Gy smill Ala) 1Y) Jeal

Source: "Parsons, A., Zeisser, M., & Waitman, R. Organizing today for the digital marketing of tomorrow. Journal of
Interactive Marketing, 12(1), (1998) p.35"

ISSN:2222-2995 E-ISSN:3079-3521 Vol. 16 No. 1 15



I R H D I University of Kirkuk Journal For Administrative

Academic Sclentific Joumnals and Economic Science (2026) 16 (1): 11-24

il g3 - Y

Se aid gl slialy s o Jue S A el Aleall gl i) Gapadil s jp ey o8 a8 Jual sl
.(Parsons et al., 1998) a8 )1 (3 sasil) 8 dad dilia) [ sd aal 2l Jual 5l aay Sl ¢ ual il

Qi g Al el cpy el Jaget IR (g e gadpl) Gasmsil) ) Aad A8laY Lim b eSleall o Jelill i
e=len o ash S elgw caaly Gy b Gaaaaie oDlead AS,A0 Cledd ) Clatie By sl Gae 3O 2gally 8l
S ageal s 38 ) bl e el 40 ol odlaall oSy cclld ) AilaYl (Ghiselli and Ma, 2015)
el il il geadd s bl 3 Sl ety S0 G gusall o aoy A dagiiy Aealdll Gasdll (g 30l
.(Dorman and Dalia, 2021) (Sas 3 (pall ) aguias o 8 elaiay)

eSanll aa Adelds &l a el paY su B da B elaia¥) Jual gl Jiluy =i «(Henderson et al., 2014) J g
Jaliad) 5 il gaally elaia¥) Joal sill Jiluoy e Lgihadil Jgn ilasbee 5 ) S 80 alane aiiy cagre Jual sill g
AS il et aladin) 8 ags lad AS jlie o age il A0S aual o5 Aadil andaii YA e Lidlee g @i Jual 58 e
PRI

e - iy SIY) @ 5alS - Alelanll il 2 83 e bl s i) g gul) (e o ¢ el By el aing
Leodi il Aadall Dlaall Lpalus) cilaliia ¥l 4uli JNA (e clldy cudlgall s ol S i) ) syl e yuy)
sl Jaby clBle )5 Aidle Y1 M5l 5 cpa Al o) g )l e Gl Giaks caas sDlee il (5 gusal) aodaiy 48,30
il aladiul die 4y jlaill Ladtall 8 J 5V 1ty maie G 3all ke (S35 (Chan and Guillet, 2011)
&QNMJ&)@LJM\:\AM\UAMW c@yﬂ\@_}d\j@ﬁ)&\&_,ﬂ\uﬂw\ a&@uu:\a VRN P
Aped ) lipdat Jady 3 ccllgioall da LalaBly slatd JBN juaiall Wl (Parsons et al., 1998) Ll z 58 Al deasll
o Ol Jia o Slanll adal e giia lni) sind S AN iy w230 s leall CLuiS) AKE (mid ) Ciagys AdlSa

.(Chan and Guillet, 2011) 4ll 48ina alus oLi) ol coDlaadl ¥ 5 il jolie a5l cdgay ) e Cilalaiall

Jela) v

@M\ﬂ\d@@ﬁ@;ﬁﬁ}*ﬂ\ﬁ)\ﬁ\ u,)ﬁ‘,umﬂ‘;s k_xa.gcsas‘)l\ &M\m‘;\ U:\Slg_"mmj\ laail Ay
o Jelitll o daniiy cligiudl olaial (iind 4883 zilat o Aall 5 ) phie gk L JNA (e Glld Giadyy Al
Sl g sk s eDaall 8 (5 sine o2 3a) ((Hub, 2021) 4 855 (Devalien and Piligrimiene, 2015) Cr sl
Se0md () SN Gmny ant N Ay o Sleall Jelii o (OSSN Cppndad 0 peaie Ll il il sl e lay) e
s plaial¥) oS Uil Laladl acay a3 aaine (psSiy peitn et Jualsill o agranidi A (e oDkeal) Jelis
G (a8l el pall g skt ol il 55 4l Lgma e Dhandl Jelii o S pall a2 R 55 (g AT g (o5 605 suill Aaxally
AR A Cu g Anbia yid 5 Jie coDleall A8 lia (jlanal Al clai) jiul 3a 635 (Chong et al., 2010) deaal) 238
ssiaalhdne

e andly BLEIAY - ¢

Ghiselli R., and ) pa2di gy addl o) o(eSlaall Laliiadd Aullad ISV 28 Hlall & 5) J8) jaw dedd ) Aalis o) )i
a3 G Sl e cdle) J) 5 (el 3] lidane KBl AY G e Wil SIS, a5 S (Ma J, 2015
Chan and Guillet, ) 4 BLiad Jaeall 4aling 8 Lo IS8 a5 Ll g Llai¥) sllac Y clila jeall (3 A8 jLEA i cedllia
(2011

)Alumn (-;@Jm\yj il Lﬁ'ﬁ LEJJAA\ &a@;m&@})ﬁy‘ Al A9 cﬁﬂ B)JSS-AX‘ & lazll Q\JQJM‘ J\J)JJ
LleaY) S5 (Omar et al., 2012) adsall agd 532 3 jnar duadl ST eOlaall ae Jal 5ill 5 Bl oLy pracan 3) cdas
B i <l i) ety cBasl B yal Al 43S S é& cg'sé)l\ (2 sl u\ O gaal) S ya) BJJ).ALAG ¢ azlly
.(Parsons et al., 1998) Jashll sl e 2 ) sally

e.h:d\-G

e ) cilasll e Sletua) (5l cileSain) i il slaall 038 Ganati Cpilaall ) 5550 4 0 Jibay Jlas )
& AR e Dlaall Olas (e Lpadatiul (S RS slall Ul 3l Lad s (Omar et al., 2012) daed )l LELA
L sy gl Al teay e bl Laa cgnsball @l Janadl Cogalall alatinly o ci sae s i) cilile
las aal aal dgill (& kil s aleill 3)) g aladind diads (Ngwa, 2021) (ool Gogwll Gpund A
a5 YA (e 205 e alaill (e 52 SRV prial 88 A il ol sall e T jeaiie guail) day ol 3 ¢ el (5 gl

ISSN:2222-2995 E-ISSN:3079-3521 Vol. 16 No. 1 16



I R H D I University of Kirkuk Journal For Administrative

Academic Sclentific Joumnals and Economic Science (2026) 16 (1): 11-24

Opallall e g Y e e Sleall 5 (il sall (Rads claalle an sl 130 Jsd e Las cardeill 5y pail) Cliaia ye <l g0
.(Atshaya and Sristy, 2016) 4 jia) 4% yhay Lagae Jeléill 5 Lagie alaill 5 oa Jlal 5 3

AUl B jaall sy (TG

dagall -y

Leglsl 32l 8 (liils mpnd  inal) Aas e (520 Jrandl 235y G (Maladiu¥) dae D" Wil 8352 (Juran, 2004) <
e Ansall 3,38 i dilaall 52 5 Lagaili s (Adam and Elbert, 1996) 4kl e 28 aranai 4 5 caranaill 3352
Ao sall dmn ) 30 5a8 (B Bl o 5SS sy @l e 2l (Hill, 1993) 48 sie il jae (A cBlaall Jy e
.(Abou-Moghli et al., 2012) 4xsliill Lei 50 5

a3 (e AS Al (Rl 13 5 Leodlee ol Lgiad (s siuse iy basall Aglle cland o el 4S50 il Lodie (el Aagii
O ptlaliial Al ) IS il e s asall Alle cilatia (A duee IS e ) clgn Al 20udlii s e 135 Jole e
.(Boubah, 2021) peilad 53 o less 5 el s A

L'JJAS\_Y

ol Al ol el 88 g LY Jpaws e 5,08 ) i (Forster, 2006) 45 yalb <l puill ae oSl e 5 5080 Ca e
Alaia) Ao ju (s2a Ledad 3 (S Al Al 3 30l st Gulid 1 eaic 455 5l 325 (Evans, 1993) ¢ sl il
.(Obeidat et al., 2021) pedlaliial ol cilatie IS8 A e e Dleall SLlLIAS QA0

M\Qﬁj_f

bl Aglatad) Al clatiall Glaasad Jiaad o suaa cladie oL (e oKaE s ) Julis e A< ,80 K
Ao juy caanall gl 8 adidll g cadadll Aoy rdel e A lae V) 8 dabiial) 2l (oSan iy g s il
vie i) bl all oaals a8 1A el L) Aol e degall il a3 8l Maal s (Y0 )0 calue) skl
Oj 3 el aa Lgle (3aall aplusil) (Jghany S il A 3 (e 43l LS () 9AE by ) eSlaall o il
) el el ) Jsea 5 il 5088 258 o At 3055 pa 5 el gl Jalny Ul Ay il g gl A s
Sl pans 3y edsds edlanll bl Dl O G el ) SIS aas Levie (VAT Gl gLy
Aol 3 j0e anludtll < 5 K of Sy cclaaal)

dalenl) ¢

Jil e J el Lgie Vs dpudlss el a3 5 W il 4610 jealie il sall alaae JIad 3 (Gl | jaaic 24130 2a3
CallSs 153 ally Alag yall Call<il) (g )55l 45306 Qa5 (Bin Dida and Boucheqifa, 2021) leamsilioy i jlia 443
(Juran, 2004) 456 5l Cal<ill 5 canaill Cal<s 5 ¢ Jdl)

Aaeuli) 3 jpall g (e 1) (B gl slal

pill Aoy ¢ elaia¥) asgdall (M Y sy sutl) asgde M & o) asgde N ZUEY) o sgde o (32 sull o sgha ) sk
Gronidl) (Bl & cu Y] e adlialad cupsl elaia¥) asedadl DA e OV pues 8 allall ol (53 Jilg
sl maan b eDlaall ae Jual 5ill Ao giiall Clalaia V) i3 S Hall dpallall 4080 o328 Canlil celly ) diLaly | 5 Sy
() 3 sutl) Jlae 8 Lars Y chaniiiuaall clipdaill ay) 555 e iy aladin) 3o 3l ae 3 (Bernard, 2007) alal
Aladl elail paen 3 agd 308 Bl GEad o) OSad Lae cpusl @l ja GSleiud) miag a8l Gysadll Y lld
ceelaay) dual sl Jiluy Jie i uY) Gl g8 e Leann s Gleaddly wludl 8 )l 5 9ill = 5 5 (Mamdouh, 2018)
A) e A4S 5 A pgy Andliall (3 Ll (il (ga e lain¥) Joal il Qs g a35 (s simall (33 5u 5 i BY1 e e Y
(Timilsina, 2017) (pdliall as

8345 o b aalin s (Momaya, 2020) (-3l Led s jail ol )l (53 gmiill (ga DS 3N (g 2p2al) i olIN das
D855 YA (e a8 (33 sull G S o selal S5 (Jain et al., 2020) W aedY 5 & el Aadlally (pSliudl e
sl (e 3l 0 S5 (Yasmin et al., 2015) Lsale JS& Jlee W) ol pland (uSleiaall dpelay) oo jla
w2 WS (Alonso et al., 2021) <ealell s (il (3l Y15 3 el Siladlal) oLy Laarl s s sall (33 ol Sl il
Tessitore et ) <saledly ndliall e Y5 dy jladll Gladlal) ol el 5 5 il Gy gudl) Sliad) i) GueaalSY) e e
LS Al g3 jaa e Laliad) e 3 jlacl) @l i) a8 5l 3y sasil) aelsd (Y0 YY) ¢ 5lSLe) Al jo il Ba g5 (al., 2021
Dseen () Jsmaslly g U @l sa ol3s) DA (o puatly pudliil) 3 aal) QLuS) o (Shahbandi, 2024) sy ekl
Bl gl & JuaiV) ol 9385 5 IV 2 5l (e Bl g cans sl

ISSN:2222-2995 E-ISSN:3079-3521 Vol. 16 No. 1 17



I R H D I University of Kirkuk Journal For Administrative

Academic Sclentific Joumnals and Economic Science (2026) 16 (1): 11-24

Ll g clibal) Jalas
) ) 3137 A8 f ga
403 all Al Hall <l juatie <ol j3a) Al 2 gus ‘I\.uba]\“;f;s:\MJ\ Oluia) daia g &é,ﬁfﬁﬁsﬂtgf,)s DA alads) &

(V) dsaall 5 ) ) bl
Flos Sl el (V) Jex
W s el
25 713 odlay) g a8 ) (3 guatl)
9 946 Al 3 )
43 819 Aaa)

daayl) diwl 448 & gasal) (ailadl)

Uad s 00 e cdlls il Cand) Al 40 je gapall (ailiadll slial (V) Jsaadl 8 G e

10,0 Ay 13 8 YT aadae &l Cus ¢ sSAN (e Aall Al dlle -

JEV A Lauiy 1358 YY anaae gl Cua dlle 00 LYY (e Ay pend) 23 Cpaa i Al yall dige ol 8 Al -
Oshalall aa sae J8 Laiy o7+ ,8 dauiy 15,0 VY anaxe &l Cun () S s o e slaals dagall ol i dplle -
JX 0 Aaa 138 )Y aaane gl G ) clad pall Ay e

laj (V) apaxe &l Cum «(3all gl (M satiy Aipadl 3l il alama o G 288 ¢(Rinda 5lf) Canls i) Aad Gy W -
(VYY) A 5l (V) Ay dlaae JAY) aa (Aalac W) b)) S Laiys o(7ZY+,9) a5

Al 480 je pandll Jal sall 2(Y) Jg2ad)

% a3 Al Smalddl) Salad)
1e,0 36 083 )
vi,0 V4 ) '
YV, ¥ Yo ¥OIA

£Y,A Yy ou ) o
¥ VY ov e SSI

YY1 Xz Jil gl Aplac Y sales

Yo,o )¢ LK Gl

T v s il (5 gl
Y. X Lo dndls 3l

Yv,y Yo oS ks ga

V¢,0 A oalall g sl b Cila s

TR v Llae) Ll Ligal)
¥4 VY A e

Ve, A g s e /AS 5l caalia

cilaca ) Lo g bl Julas

ISSN:2222-2995 E-ISSN:3079-3521 Vol. 16 No. 1 18



I R H D I University of Kirkuk Journal For Administrative

Academic Sclentific Joumnals and Economic Science (2026) 16 (1): 11-24

Al Al &l paatia e dals W) Jalas () Jgaad)

Correlations
Digital Competitive
Attractive | Engagement| Retain | Learning Relating
Marketing Advantage
Pearson e * * e -
1 .080 .690 .270 .337 414 721
Correlation
Attractive
Sig. (2-tailed) .560 .000 .046 .012 .002 .017
N 55 55 55 55 55 55 55
Pearson
.080 1 118 -.174- -.124- 140 -.125-
Correlation
Engagement
Sig. (2-tailed) .560 .392 .203 .366 .307 .363
N 55 55 55 55 55 55 55
Pearson e * e *x e
.690 118 1 .330 .353 401 795
Correlation
Retain
Sig. (2-tailed) .000 .392 .014 .008 .002 .029
N 55 55 55 55 55 55 55
Pearson 3 . 3
270 -.174- .330° 1 732" .840” a77
Correlation
Learning
Sig. (2-tailed) .046 .203 .014 .000 .000 .040
N 55 55 55 55 55 55 55
Pearson B . . . N
.337 -.124- .353" 732" 1 .780" 797
Correlation
Relating
Sig. (2-tailed) .012 .366 .008 .000 .000 .002
N 55 55 55 55 55 55 55
Pearson " e e e "
414 .140 401 .840 .780 1 .813
Correlation
Digital Marketing
Sig. (2-tailed) .002 .307 .002 .000 .000 .020
N 55 55 55 55 55 55 55
Pearson
721" -.125- 795" 777" 697" 913" 1
Competitive Correlation
Advantage Sig. (2-tailed) .017 .363 .029 .040 .002 .020
N 55 55 55 55 55 55 55
tob Lot 3 cduadlinl) 3 aall g oalanls a8 )l (3 guail) (i Jald )V Al o C_a\:u ole (T‘) Jsanll 8 yelay
((HT) Aped A Az )

«(Sig. = 0.02) Allaia¥) ol 18y (Al 5 el 5 (el N (G suaill) Cppiial) (o 458 Aplay) Jalii ) A8Me an 53 -
(MY sbas G ol )Y Jalae dai (g Uiagf @l ey g (v, 4 0) AV (5 g (pa JBT 8

D) ol edled g sSaal Gapsiall Ga R2 = 0,660 4l (e ey chasadl (adl) jlaas¥) Jilad il DA (e -
ol Al @l i 7Y 8 G Adaad) Al o a8 8 Lty Al 5 ) 8 ol il e 77T udy Jadl)
Al sda d Ll gl

o () A A ) J o ) a1 5 andlinl) 00l o ) el S0 3sms el e Lo o Ly

M0 A (g e die 5Ll B jall i jeaall (8 Al S jpe (siind (B el (o guaill (g i i a0 e

(H11) A5V A i Ly i)

Sig. = ) Glleia¥) Gud o (a5 Cum ¢(Rmsliil) 5 0all 5 +Maall in) coiall o A Al Bl ) Ale 25 -
(VYY) (6 sl JaLE Y el g o+ 0 ©) AV (5 5isn (30 3T (0.017

DV o odel ) sSa) sl G R2 = 0.519 4 (e ey capesll cladd) jlasiV) il il JA (g =Y

o oAl @l i ) 7 €A, ) LUl el Ll (5 ad 8 Lay i) 5 pal) 3 ol ) G 701,98 judy Jadl)
Ayl o3a L) s

ISSN:2222-2995 E-ISSN:3079-3521 Vol. 16 No. 1 19



I R H D I University of Kirkuk Journal For Administrative

Academic Sclentific Joumnals and Economic Science (2026) 16 (1): 11-24

ile it G (oY) Ao Sl A i J o8 ) add 108 5 dpndliil) 5 el e Apdlall 5 g g ety o Lo e 5Ly

6 sie die b laill 8 jall Cojpeadd) 8 A0l 5 j0e (3iias A eDlaadl Cda o ) a8 1) (5 guill (g gine 5 an "

_".,.oZ\jy;

:(H12) 458 4 Al 4z 4l

Sig. =) Adlaia¥l dad A (e b oty g o(Andlinll 3 jaall 5 A8 jLiall) o juiall (p Adamiia dnli Lol )) A8Me 2o 65 - )
() Y0) Bl dalea g (42 0) AV (5 e slai A (0.363

sl (e dah 7),0 i Jaddl Jlaas¥I Gl oMel o sSA) o il G o) Jadd) jlass¥) Qe il jedad 1Y
Oe @lld iy g Jalaill 13 3 2 o a) s Al ol puaie s N AR Z9A,0 1 (5 ad Laiy Al 3 el e b
R2=0.015 4ed P&

Al Lo Al dpa il o ade ) el Lae dpndlinl) 3 3l 3ias 3 AS JLaall il S ga g ade el (Gaw Le e 2Ly

vie 3 jlaill B jadl o yeaal) 8 Apdliil) 5 ) a8 AS Ll o 238 a1 (5 seil] (g gima i aa g 2 e ai

'".,.o};\jy.;csj‘jm

:(H13) ) e il 42 4

e DA (e el oty 5 o(Apnadlinl 5 30all yriia 5 o Danlly LlEaY) yia) G piciall G Ay 8 Alag) bl 5 AMe aa 55 -)
(+5Y30) Bl Y1 Jalaa g ¢+, 0 0) VA (5 5isse e JBY) (Sig. = 0.029) Allaia)

O A 55 et e () sSaall (il (41 R2 = 0.632 A (8 ¢ ol Jadll jlasiV) Qe il e 3l =Y
e (7Y ALA AL Aall Al (o a8 8 Laiy Apudliil) 3 50all 8 <yl (e 7YY udh Jaddl laasy)
Al )all o b gl (5 kil oy A (5 Al

Wéﬂ\hﬁ\@m)ﬂ\@ﬁé \J.Q_gMM\BJAA\‘_AG;MDLMMJJSEJP}C_mLsGMLALAG sl

3 laill 1 el o paall (& Al 5 uall 3iad 4 e Dleadly Bliia¥l o a8l a8 )l 5 gl (g sina 5ili aa g 1 e

"'~,~OXJYJL5JL.MJ.'\$

:(H14) 4210 4o 4 4z 4l

o JB A (Sig. = 0.040) Allaia¥) dad N Dliu) (Audlalll 5 juall 5 aledll) o il G 4568 dpla) 480e 2a 5 )
COYYY Bl Y Qs dagdy (v, 0 ©) AV (5 g

Qﬂxw.,voiavciw”swoﬂ)m\oﬁgzzoﬁmMQM‘M\&Q\)\&&\M@&JM@-Y
O Aadl ZYY,Y G el dall o 55 of Jaiad et o aall HlasiWl W i Sy Al 3 ) &l il
Al all a2 e ol 5 AT e s lise

rele st il Al Ao il dpa @l Jsd ) el lee cgpudlinl) 5 50all o aleill 5 e g il (Gan Lo e 2Ly

AV (s sie die b laill 8 jall Cojeaal) 8 Apudlidl) 3 el (Gaiad 8 aleill o 236l )l (g sudll (5 sina ils aa g

".,.o

:(H15) Aaldl) Ao Jil) dpuda )81

Ge Y1 (Sig. = 0.002) Adlain¥) dad (o goaiy LS o(Apmaliill 3 jpall 5 ClEBlall) G piial) (o (5530 Bl 2n g -
(~,V‘\V)Lﬁ;;h&ggﬂ\k@)\ﬁ\&hﬁjc(n'o)u\}(ﬂ\dw

R2 4af JMA (e dpudliill 3 30all e s ClBMall jpiia G 480l e ¢ o) adll jlaai¥) Qb il e 3Ly Y
Laill (585 o Jaiad et o hadld) jlaasVl 5l dudlidl) 5 j0all & <l il (e 77F,0 oF )l s o= 0,635
Al all o3 e ol o AT Gl e daalise e Aa3ls 77,0 Ll dagd)

rsle ot Al dalal) Ao il A il daa S5 138 5 Al 5 el e 8Dl 5L 5 g g ey (B Le o 2l

Idm&jmmsJuﬁ‘;\ﬂ\qﬁd\gwuﬂ\sﬂ\@g@aEM\&esml‘;é)!\@,mﬁs);ta;ﬁ"

"
. v, 0

ISSN:2222-2995 E-ISSN:3079-3521 Vol. 16 No. 1 20



I R H D I University of Kirkuk Journal For Administrative

Academic Sclentific Joumnals and Economic Science (2026) 16 (1): 11-24

claliiiuy) g Addlial)

Al Al ) Jis il &5 gl a0 050 ) 5 e sheall sl 50 Ul Judad 2y
Al 5 30l (i A Jals il o (3o gl -
(a5l 5 cabeilly caliin¥) s ccodall) Zag ) oobadd UDA (e Apusdlill 5 jpall Gind & uS il ad ) 3y peill Y
Aandliil) 8 jall 308a5 8 el il Al (S A) A (Je il ) AS jLiall) aed oLl
Al Cilaadll a8 die ¢ Slandl aa Jual 5ill Clall) Baneie 4 jeae Clipdad alaind & @bl de ) oLy o )Y cals -F
O el )l A peaall clenall 2 e Ula i A aY) édipaal) cobl) s Y elid) aludl oy oF ) ey Las
]l 5 A ghaal) ALY o A8l 3o LY G
el (b ol Uiyl aa gy Aol andiivall Cilgal of @bl aladin) Jsa Cpaaiaall o) 1 (A ezl gl i) Guils ) - £
Acllll )\JAL,’JG & Sanll esdhhc.«&a\}ﬂ\‘;‘c cﬂ.'\:\.“'éjﬁd}; U:u:\;:\ua.“
0l 3 300 (318 aA i g agy LAY 5 i SEY) e o Dlead) aldaind 5 )5 i Ao Al jall e glaa) gl @ ekl -0
Lede Lalaall
pelSliia 5 eDleall Cilgn 55 Jsn A paall 5 5 JDA (e Annsdlii 5 e IS N iy aladl] G Ayl sy clld e 50 -1
i) iy Ulag) el (giind ity el aias L e 5 Lpad 3 cilandl) iy o Sleal) e Je il Jus WS Ll gl
,;M\&AQ\EM\ J:\L}SJO_A_AM\BJGGM{)JJ,}_}‘},;W dlia 1y A8 Cila glea
ARl leaal) g & el 3aiad 8 a1 (3 sul Apaaly il 351 o3lef 5 ) sSaall i) K55 1Y
Sila gl
Aalitial) ol jally Glaty Lasd -
d.m&);\ da\}c ‘_;\43\..4‘2(1.’ ‘4..41;5\,4.41.,1\ d_,.ul\ t\y\u&.\umbﬂéﬂw\ u;.d\ d\.k.a@.uy‘_gt_\;u\ d,q\.a =Y
‘;94_\3‘)‘4.«3\ d\.«:&\ c)dﬁé&: ).I}.!JS‘;J‘} ‘GGL\.;A\ g\Sﬂ\} ‘MJ,_A\ aJ\J\} c&)u.\j\ d\..d\ u.u\)) ‘@.\}uﬂ\ CJJA\
A.A\J.\...u ML\J AJJA u\...u.\S\
b Ly ald) o gd Al ) & i e 6 laill 1yl Gyl @lld 8 Ly elgal 1) 5 el giall dpuailly Ll -
u\JJ\Jca\_).a}uLn.u\_).m\ d.u.k.\éc ‘).\S_).J\ ub\d‘}(\és (SR s(;@qja\snyueg.u\dsh.d\} ¢ Slaxll ‘_A\ d}\.a;ﬂ -\
B pean) lastl) G de pena aall Aaall i S Gl clinbi i ) ALYl R el s
B_rdiall Adliall (9 gud daiBle Jha il A g yiSTY)
5 siann b5 i paall pgPDlalan b L5 SSIYI 3 Aot o oplgiaall dtie) 330 B Al ) Aalall g
28l aladiul e Uag i il e Galll aadi el dnaled Gl palie s Cliphai YA (e 4 JISIY) agrifl
s el e sl 5 485l
palin ) (530 (3o 3SE 5 cag3lS shors s lanll ) 51 i) 85 gt iy (bt <l gal 5 A5 1) Ty gl (55 el pe -
il (Gaaad (e A g yde Ay guat )8 RS e S e G g ST daaial) cileadld) e

References

1- Abaenewe, Z.C., Ogbulu, O.M., & Ndugbu, M.O. (2013). Electronic banking and bank performance in Nigeria.
West African Journal of Industrial and Academic Research, 6(1), 171-187
https://www.ajol.info/index.php/wajiar/article/view/87447

2- Abou-Moghli, A., Al Abdallah, G., & Al Muala, A. (2012). Impact of innovation on realizing competitive advantage
in banking sector in Jordan. American Academic & Scholarly Research Journal, 4(5).

3- Abu Zayed, Abdullah, T., & Al-Derawi, R.M. (2016). Electronic banking marketing and the competitiveness of
Palestinian banks, a case study of Al-Quds Bank.

4- Adam, E. & Ebert, R. (1996). Productions and Operations Management: Concept, Models, and Behavior (5th ed).
Eaglewood Cliffs, N.J.: Prentice Hall.

5- Adejoke, K. B., & Adekemi, A. O. (2012). Relationship marketing and bank performance: An applied study on
commercial banks in southwestern Nigeria. European Journal of Business and Management, 4(10), 102-110

6- Ahmed, 1., Shahzad, R. K., & Shabbir, J. (2013). Search Engine Optimisation: Evidence From Pakistan. Asian
Academy of Management Journal, 18(2). https://www.researchgate.net/publication/288211700.

7- Alan, C. (2018). Digital Marketing; A Practical Approach. Lontoo, Iso-Britannia.
https://doi.org/10.4324/9781315175737

8- Alia Boubah. (2021). The impact of the quality of electronic banking services on the competitive advantage in some
banks in the state of Constantine. Journal of Financial, Accounting and Administrative Studies, 3(8), 610-590.

9- Alikhani, M., & Zare, A. (2018). Reviewing the issues and challenges of electronic banking regime in Iran.
Economics, 7(1), 1-9. DOI:10.11648/j.ec0.20180701.11

10-Alonso, A. D., Kok, S. K., O’Shea, M., & Koresis, A. (2021). Pursuing competitiveness: A comparative study of
commercial beekeepers. Journal of Foodservice Business Research, 24(4), 1-22.
doi:10.1080/15378020.2020.1859962

ISSN:2222-2995 E-ISSN:3079-3521 Vol. 16 No. 1 21



I R H D I University of Kirkuk Journal For Administrative

Academic Sclentific Joumnals and Economic Science (2026) 16 (1): 11-24

11-Arce, D., (2019). Influence of digital marketing actions in relation to the process of buying used cars in the formal
market in men from the NSE "B" aged 20 to 50 years in Metropolitan Lima. Peruvian University of Applied
Sciences. https://repositorioacademico.upc.edu.pe/handle/10757/650412

12-Arnold, J. (2011). E-mail Marketing for Dummies. John Wiley & Sons.

13-Arora, A., Bansal, S., Kandpal, C., Aswani, R., & Dwivedi, Y. (2019). Measuring social media influencer index-
insights from Facebook, Twitter and Instagram. Journal of retailing and consumer services, 49(1), 86-
101.https://doi.org/10.1016/j.jretconser.2019.03.012

14- Assaf, M. A. H. (May, 2015). The Impact of Supply Chain Capabilities on Achieving Competitive Advantage (Case
Study: Qawar Group of Companies in Jordan) (Master’s Thesis). Amman, College of Business, Jordan: Middle East
University.

15-Atshaya, S. & Sristy, R. (2016). "Digital Marketing VS Internet Marketing, A Detailed Study". International Journal
of Novel Research in Marketing Management& Economics, No. 1, Vol. 3. Pp. 29— 33.

16-Auso, K.A. (2014). Elements of electronic marketing and their role in achieving marketing excellence. An
exploratory study of the opinions of a sample of managers in a number of commercial banks in Duhok. Polytechnic
University- Duhok-Iraq, 5(2):145-183. https://www.researchgate.net/publication/330599239

17-Bakare, R.D., & Ogundeji, O. (2018). E-banking service delivery as determinant of customer satisfaction in the
Nigerian banking sector. Unilag Journal of Business, 4(2), 122 — 135.

18-Bakare, R.D., & Ogundeji, O. (2018). E-banking service delivery as determinant of customer satisfaction in the
Nigerian banking sector. Unilag Journal of Business, 4(2), 122 - 135.
https://ir.unilag.edu.ng/handle/123456789/4062

19-Banking Bulletin for the year (2013- 2014) Rafidain Bank General Administration. https://www.rafidain-
bank.gov.iq

20-Barney, J. B. (2011). Gaining and Sustaining Competitive Advantage (4th ed.). Pearson Prentice Hall.

21-Barquin, S., & Hv, V. (2015). Digital Banking in Asia: What do consumers really want. McKinsey & Company, 1-
12.

22-Bedoya, J. (2023). Impact of Digital Marketing on Startup Development: The New Era. Tecnoogico de Antioquia
University Institution: https://dspace.tdea.edu.co/bitstream/handle/tdea/3491/8216

23-Ben Deeda, H. & Boucheguifa, H. (2021). The role of marketing innovation in improving the competitive advantage
of service institutions - a case study of Algeria Telecom Company. Strategy and Development Journal, 11(1), (246-
265).

24-Berman, R., & Katona, Z. (2013). The role of search engine optimization in search marketing. Marketing Science,
32(4), 644-651. DOI:10.2139/ssrn. 1745644

25-Bernard, M., & Scharf, T. (2007). Critical perspectives on ageing societies. In Critical perspectives on ageing
societies (pp. 3-12). Policy Press.

26-Calle, K., Erazo, J., & Narvaez, C. (2020). Digital Marketing and Online Strategies in the Wooden Furniture
Manufacturing Sector. Koinonia Interdiscipline Refereed Journal, 5(10), 339-369.
https://doi.org/10.35381/r.k.v5110.698

27-Chan, N. L., & Guillet, B. D. (2011). Investigation of social media marketing: how does the hotel industry in Hong
Kong perform in marketing on social media websites? Journal of Travel & Tourism Marketing, 28(4), 345-368.
https://doi.org/10.1080/10548408.2011.571571

28-Clark, K. B., Hayes, R. H., and Wheelwright S. C., (1988). Dynamic Manufacturing. New York, NY: The Free
Press.

29-Craig, W. (2021). Digital Marketing strategies for your campaign. Available at: What Is Digital Advertising? (Your
Digital Ad Handbook) Accessed 18 March 2021.

30-Dhmaid, S. A. (2020). Electronic Banking-Marketing and Its Impact on Enhancing Attract Customers. A Case Study
of the Rafidain Bank in Dhi Qar Governorate. Palarch’s Journal of Archaeology of Egypt/Egyptology 17(4), 3612-
3628. https://archives.palarch.nl/index.php/jae/article/view/6026

31-Dorman. s. Sadiq, Dalia R.; Daoud, 2021, Marketing and the customer 4.0, contemporary marketing trends in light
of digital transformation, a philosophical study, a research paper during the conference on digital transformation and
its impact on sustainable development, the second international scientific conference, College of Administration and
Economics, University of Duhok.

32-Dovaliene, A., Masiulyte, A., & Piligrimiene, Z. (2015). The relations between customer engagement, perceived
value and satisfaction: the case of mobile applications. Procedia-Social and Behavioral Sciences, 213, 659-664.
https://doi.org/10.1016/j.sbspro.2015.11.469

33-El-Gohary, H. (2011). New Digital Marketing and Micro Businesses. International Journal of Marketing, 11(1).

34-Evans, James R. (1993). Applied Production and Operations management. West Publishing Co. USA.

35-Eze, G. P., & Egoro, S. (2016). Electronic banking and profitability of commercial banks in Nigeria. Journal of
Finance and Economic Research, 3(1), 202-222.

36-Forster, Florian. (2006). The Idea behind Business Process Improvement: Towards a Business Process Improvement
Pattern Framework. BPTrends. http://www.bptrends.com.

37-Gathua, J. G. (2014). Competitive strategies and sustainable competitive advantage at the nation media group
limited, Kenya (Doctoral dissertation).

ISSN:2222-2995 E-ISSN:3079-3521 Vol. 16 No. 1 22



I R H D I University of Kirkuk Journal For Administrative

Academic Sclentific Joumnals and Economic Science (2026) 16 (1): 11-24

38-Ghiselli, R., & Ma, J. (2015). Restaurant social media usage in China, A study of industry practices & consumer
preferences. Worldwide Hospitality & Tourism Themes, 7(3), 251-265. DOI:10.1108/WHATT-03-2015-0014

39-Gonzalez, D., Perez, R., & Duffus, D. (2022). Digital marketing strategy for the TuEnvio online store. Advances,
24(4), 417-434. http://avances.pinar.cu/index.php/publicaciones/article/view/721/2039

40-Henderson, L. W., Knight, T., & Richardson, B. (2014). The hedonic and eudaimonic validity of the orientations to
happiness scale. Social indicators research, 115, 1087-1099. https://doi.org/10.1007/s11205-013-0264-4

41-Hill, Terry. (1993). The Essence of Operations Management. Prentice-Hall, UK.

42-Hub. (2021). Influencer Marketing. Content Marketing Tools to Boost Your Engagement. Retrieved on 28 March
2021. Available at: https,//influencermarketinghub.com/content-marketing-tools

43-Jacqueline, K., Isabella, W., & Rolle, J. Social Media Marketing in Micro and Small Fashion Enterprises in Nairobi,
Kenya. International Journal of Social Science and Business 1(4), 1-8.
https://www.ijssb.com/images/voll.no.4/1.pdf

44-Jain, V. K., Gupta, A., & Verma, H. (2020). Millennials green consumption behavior and its linkage to firms
marketing competitiveness: Findings from select study in Uttarakhand. International Journal of Global Business and
Competitiveness, 15(2), 94—105. https://doi.org/ 10.1007/s42943-020-00017-1

45-Jones, T. M., Harrison, J. S., & Felps, W. (2018). How applying instrumental stakeholder theory can provide
sustainable competitive advantage. Academy of Management Review, 43(3), 371-391. DOI:10.5465/amr.2016.0111

46-Juran, J. M. (2004). Architect of Quality. New York: McGraw-Hill.

47-Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges and opportunities of Social Media.
Business horizons, 53(1), 59-68. DOI:10.1016/j.bushor.2009.09.003

48-Kian Chong, W., Shafaghi, M., Woollaston, C., & Lui, V. (2010). B2B e-marketplace: an e-marketing framework
for B2B commerce. Marketing Intelligence & Planning, 28(3), 310-329.

49-Kotler, P. (2000). Marketing Management (10th Edition). New York, Prentice Hall.

50-Makau, G. M. (2021). Influence of digital marketing strategies on the competitive advantage of commercial banks in
Kenya (Doctoral dissertation, Strathmore University). http://hdl.handle.net/11071/10421

51-Mamdouh, A. (2018). The impact of digital marketing on customer perceived value (an applied study on Egyptian
Airlines workers), Faculty of Commerce, Kafr El-Sheikh University.
article 125688 e15c441798{870e0b4ac3886400felbe.pdf

52-McCann, M., & Barlow, A. (2015). Use and measurement of social media for SMEs. Journal of small business and
enterprise development, 22(2), 273-287. https://doi.org/10.1108/JSBED-08-2012-0096

53-Mohajan, H. K. (2017). Two Criteria for Good Measurements in Research: Validity and Reliability. Annals of Spiru
Haret University. Economic Series, 17, 59-82. https://doi.org/10.26458/1746

54-Momaya, K. S. (2020). Return from COVID-19: Thinking differently about export competitiveness and
sustainability.  International Journal of Global Business and Competitiveness, 15 (1), 1-9.
https://doi.org/10.1007/s42943-020-00012-6

55-Muniroh, L., Diposumarto, N. S., & Muharam, H. (2023). The influence of digital marketing on competitive
advantage, as well as its implications for marketing performance in Bag Msmes in Bogor. Technium Soc. Sci. J., 51,
236. DOL: https://doi.org/10.47577/tssj.v51i1.10145

56-Mwangi, E. W. (2013). Marketing mix strategies and competitive advantage: a case study of Family Bank in Kenya
(Doctoral dissertation, University of Nairobi).

57-Ngwa, S. J. (2021). Digital Marketing, Internet Banking and the Current Global Economy: United Bank for Africa.
https://www.theseus.fi/handle/10024/503770

58-0O’Connor, P. (2008). Online social media and travel International. Market research report. Retrieved October 6,
2009, from: http://oxygen.mintel.com/sinatra/oxygen/display/id=387948

59-Obeidat, A. M., al-shannag, E. a., almatarneh, R. m., alali, H. a., & shawagqfeh, A. y. (2021). E-Marketing and its
Impact on the Competitive Advantage. Elementary Education Online, 20(5). DOI:10.17051/ilkonline.2021.05.18

60-Omar, N. B., Norzaidi, M. D., & Mohamed, 1. S. (2012). Adoption and performance of click and mortar retailers:
Malaysia evidence. Advances in Natural and Applied Sciences, 6(8), 1591-1608.

61-Papulova, Z., & Papula, J. (2015). Entrepreneurship in the Eyes of the Young Generation. Procedia Economics and
Finance, 34, 514-520. DOI:10.1016/S2212-5671(15)01662-7

62-Paquette, H. (2013). Social media as a marketing tool: A literature review.

63-Parsons, A., Zeisser, M., & Waitman, R. (1998). Organizing today for the digital marketing of tomorrow. Journal of
interactive marketing, 12(1), 31-46.

64-Porter, M. (1993). L’avantage concurrentiel des Nations, InterEditions.

65-Rodriguez, L. F. M., Bazan, Z. A., Dante, A. C., Cueva, F. E. L., Calla, W. C., & Chota, R. M. (2023). Digital
Marketing Strategies and Their Impact on Competitive Advantage: A Focus on Strategic Management. Migration
Letters, 21, 624-637. https://dialnet.unirioja.es/descarga/articulo/8590628.pdf

66-Shahbandi, M. (2024). Original Paper Unleashing Competitive Advantage through Digital Marketing: Expanding
Customer Access and Social Platform Development. International Business & Economics Studies, 6(2), 52-65.
DOI:10.22158/ibes.v6n2p52

67-Sia, S. K., Soh, C., & Weill, P. (2016). How DBS bank pursued a digital business strategy. MIS Quarterly
Executive, 15(2).

ISSN:2222-2995 E-ISSN:3079-3521 Vol. 16 No. 1 23



I R H D I University of Kirkuk Journal For Administrative

Academic Sclentific Joumnals and Economic Science (2026) 16 (1): 11-24

68-Soniya, K., & Santhosh, R. R. (2018). Digital Marketing In Banking: Evolution Or Revolution D. International
Journal of Scientific Development and Research (IJSDR), 3(7), 169-175.
https://www.ijsdr.org/papers/IJSDR1807030.pdf.

69-Taken Smith, K. (2012). Longitudinal study of digital marketing strategies targeting Millennials. Journal of
consumer marketing, 29(2), 86-92.

70-Tessitore, S., Iraldo, F., Apicella, A., & Tarabella, A. (2021). Food traceability as driver for the competitiveness in
Italian food service companies. Journal of Foodservice Business Research, 25(1), 1-28. https://doi.org/
10.1080/15378020.2021.1918536

71-Timilsina, M. (2017). Impacts of social media in restaurant businesses: A case study of restaurants based on Oulu
region. Oulu University of Applied Sciences. https://www.the
seus.fi/bitstream/handle/10024/128861/Timilsina_Manoj.pdf?

72-Timilsina, M. (2017). Impacts of social media in restaurant businesses: A case study of restaurants based on Oulu
region. https://urn.fi/URN:NBN:fi:amk-201705249937

73-Tuwuh Sembhodo, A., Hermawati, A., Fatmawati, E., & Wayan Ruspendi Junaedi, 1. (2022). Purchasing decision
optimization strategy by service quality innovation through purchase intention. Jurnal Inovasi Ekonomi, 7(01), 25—
32. https://doi.org/10.22219/jiko.v7101.19975

74-Udobi-Owoloja, P. 1. Digital banking: importance, challenges and prospects. University of Lagos.
https://www.researchgate.net/publication/364388161

75-Vickery, G., & Wunsch-Vincent, S. (2007). Participative web and user-created content: Web 2.0 wikis and social
networking. Organization for Economic Cooperation and Development (OECD).

76-Wang, X. (2011). The effect of unrelated supporting service quality on consumer delights, satisfaction, and
repurchase intentions. Journal of Service Research, 14(2), 1-15. DOI:10.1177/1094670511400722

77-West, D. C., Ford, J. B., & Ibrahim, E. (2015). Strategic marketing: creating competitive advantage. Oxford
University Press, USA. DOI:10.1093/hebz/9780198856764.001.0001

78-Yasmin, A., Tasneem, S., & Fatema, K. (2015). Effectiveness of digital marketing in the challenging age: An
empirical study. International Journal of Management Science and Business Administration, 1(5), 69-80.
https://doi.org/10.18775/ijmsba.1849-5664-5419. 2014.15.1006

79-Zekai, H. (2010). The impact of banking marketing on the behavior of the Algerian consumer, Master Thesis, Abu
Bakr Belkaid University - Tlemcen. Faculty of Economic and Commercial Sciences and Management Sciences.
http://dspace.univ-tlemcen.dz/handle/112/913

80-Zhagui Jiménez, K. I. (2023). Estrategias de marketing para lograr una ventaja competitiva en la empresa
Corporacion Integrar de Riobamba (Bachelor's thesis, Riobamba: Universidad Nacional de Chimborazo).

ISSN:2222-2995 E-ISSN:3079-3521 Vol. 16 No. 1 24



