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تعزيز الثقة بين الجمهور والمؤسشات الصحية بعد جائحة فاعلية حملات العلاقات العامة في 

 كورونا

Abstract   

This study examines the effectiveness of public relations campaigns in enhancing 

public trust in health institutions after the COVID-19 pandemic. The research stems from 

a core problem represented by the decline in public trust due to conflicting information, 

misinformation, and limitations in health communication during the crisis. The 

importance of the study lies in evaluating the communication campaigns adopted by 

health institutions to mitigate the post-pandemic effects and providing a scientific 

perspective on rebuilding trust and improving institutional image. The study aims to 

measure the impact of public relations campaigns in clarifying health messages, reducing 

misinformation, and improving communication between institut ions and the public. 

Results from the field analysis indicate that the campaigns were clear, easy to 

understand, and significantly contributed to restoring trust and reassurance. They also 

highlighted the humanitarian efforts of medical staff, thus enhancing the public image of 

health institutions. The findings emphasize the importance of digital platforms and rapid 

response in fostering positive public interaction. The study recommends maintaining 

health campaigns beyond crises, ensuring transparency in messaging, developing 

platforms for direct communication, and adopting interactive communication strategies 

to combat misinformation and strengthen sustainable trust between the public and health 

institutions. 
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