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-طلاب جامعة سامراءلدراسة مسحية -سمىك المستهمك  فيلكتروني وأثره علان الإلإا  

 

Abstract   

This study aims to explore the impact of electronic advertising on consumer behavior, 

through a survey that targeted students at Samarra University in the field of electronic 

advertising and its impact on their purchasing decisions and behavior toward products 

and services. The data was collected through a questionnaire distributed to a random 

sample of students, and the data was analyzed using appropriate statistical methods. 

 The study reached results, perhaps the most notable of which are: the existence of an 

impact of the characteristics of electronic advertising on the consumer behavior of 

Samarra University students, as well as the presence of an impact of the content of the 

electronic advertising message on Consumer behavior of Samarra University students, 

and also the presence of an impact of electronic advertising incentives on the consumer 

behavior of Samarra University students . 
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