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 دور الإعلام في تعزيز الثقافة النقدية لدى الجمهورالفكر النقدي في الإعلام: دراسة في 

Abstract   

This study examines the role of media in promoting critical thinking among the public, 

considering it a cornerstone for cultivating an informed society capable of discerning accurate 

information from misleading content. The research focuses on analyzing the relationship between 

media discourse and the audience’s methods of processing information, highlighting factors that 

influence individuals’ capacity to adopt a critical perspective in media consumption. The study 

also explores dimensions of critical literacy, including analysis, evaluation, and comparison skills, 

and how media can contribute to strengthening these competencies through tools such as 

journalistic analysis, intellectual debates, and media literacy programs. The research employs a 

critical-analytical methodology, based on content analysis of selected traditional and 

contemporary media outlets, and assesses their impact on public critical thinking. The study 

further discusses strategies that media institutions can implement to promote critical literacy, such 

as encouraging objective dialogue, providing reliable references, and motivating independent 

reasoning. Findings indicate that effective media does not merely transmit information but 

engages the audience in interpretation and analysis, thereby enhancing society’s ability to 

confront misinformation and make informed decisions. The study concludes that media serves as 

a pivotal instrument in fostering critical literacy when applied through a conscious and 

comprehensive approach. Its role extends beyond news dissemination to include developing 

audiences’ critical thinking skills through continuous educational and awareness initiatives. 
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