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Markets in the mountains of Iraqi Kurdistan: Their effectiveness as a tool to
.improve the marketing performance of companies
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Abstract
Keywor ds The goal of this research was to develop a practical marketing campaign for an event
Jabal Markets, marketing on behalf of the organizing company. The campaign sought to raise brand awareness,
performance, consumer boost customer engagement, and enhance overall marketing performance. A descriptive-
engagement, emotional analytical approach was employed and supported by a questionnaire distributed to 252
connection, marketing customers and business owners. The results showed that the success of Al Jabal Markets
experience depends not only on marketing campaign implementation, but also on creating deep

emotional and interactive connections with consumers to ensure marketing performance
sustainability. The research recommends well-planned promotion of such events to
enhance brand presence, cultivate customer loyalty, and support cross-promotional
growth.
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