
 

153 
 

 

 الاعلان  في مدينة الرمادي وأثره على النشاط الاقتصاديتطىير صناعة  

Abstract   

The advertising industry is an industry that highlights the importance and benefits of various products and 
services to consumers through advertisements on media such as the internet, print, television, and billboards. It is a 

global industry for marketing, public relations firms, media services, and advertising agencies. The goal of 

advertising is to attract consumers' attention to products and brand awareness. Excellent advertising leads to 

increased sales, thus raising the level of economic activity, which positively impacts economic development in a 

city like Ramadi, the capital of Anbar Governorate. This research aims to clarify the current state of the advertising 
industry in the city and the most important challenges facing the development of this industry. It also aims to 

develop a strategy through which advertising in Ramadi can be developed to become modern, contemp orary, and 

digital. This strategy has a positive impact on producing high-quality, modern advertisements that increase 

consumer appeal and stimulate economic activity. A number of conclusions were reached, the most important of 

which is the weakness of the advertising industry in Ramadi due to the lack of real support for it. 
Recommendations were made that emphasize the need to develop advertisements and designs that keep pace with 

scientific development and modernity. 

 

 Keywords  

Advertising, 

advertising 

industry, 

economic 

activity, digital 

transformation, 

advertising 

offices, urban 

advertising 

geography. 

* Dr. Abdulsalam Aref Abdulrazaq Ali, University of Anbar, College of Education for Humanities, Department of Geography, Ramadi, 

Iraq. https://orcid.org/0009-0004-5894-3607 
abdalsalam.a.a@uoanbar.edu.iq 

Dr. Ibtisam Bada’a Ali Hassan, Ministry of Education / General Directorate of Education in Al -Anbar, Ramadi, Iraq. 

 

 

 
 

 

 

 

https://orcid.org/0009-0004-5894-3607
mailto:abdalsalam.a.a@uoanbar.edu.iq


 

154 
 

1



 

155 
 



 

156 
 

 

 

 

 

 

 



 

157 
 



 

158 
 



 

159 
 



 

160 
 



 

161 
 

 

 

 

 



 

162 
 

 

 

 

 

 

 

 

 

 

 



 

163 
 


