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Abstract: This research aims to analyze the
role of brand ambassadors (attractiveness,
trust, and expertise) in enhancing the four
dimensions of brand resonance: (behavioral
engagement, behavioral loyalty, active
Keywords: participation, and sense of community
Brand Ambassadors, Brand Resonance belonging), within the service environment of
Asiacell in Irag. The research relied on a
descriptive-analytical approach to determine
the nature of the relationships between the
variables. An electronic questionnaire was
used to collect data from a random sample of
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