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One person dies every six seconds from Representative
.tobacco

million people die from alcohol every 2.5 representative
.year

Tobacco and excessive alcohol increase representative
your risk of high blood pressure and heart

.diseases

.Blood pressure- take control directive
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.Cough or sneeze into your elbow directive
.Open windows directive
.Clean your hands directive

The world needs millions more midwives .9 | representative
.and nurses

Add your voice to those calling for more directive
.investment in nurses and midwives

Primary health care is the most efficient .10 | representative
.and effective way to achieve health for all

But too often, it is the most under-re- representative
sourced part of the health system, with

the biggest gaps in poor and marginalized

.communities

We must act now to ensure no-one is left directive
.behind

.Hello world .11 expressive
We must get health services to all commu- | directive
.nities

It’s time to build a fairer healthier world for | representative
.everyone everywhere

People need blood all the time! Even .12 representative
.during a pandemic

Give blood and make the world a healthier | directive
.place

.Healthy beginnings, hopeful futures .13 representative
.Health is a human right .14 representative
It’s time for universal health coverage representative
.Be smart .15 directive
.Don’t start Directive
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Appendix 1: Types of Speech Acts

Posters

TYPE OF
SPEECH ACTS

Vaccines work for all.1 representative
?How safe is your food .2 directive
From farm to plate, make food safe directive
,Save lives .3 directive
.clean your hands directive
.Clean care for all representative
It’s in your hands representative
Ignore fake news .4 directive
There is no scientific evidence that any food | representative
prevents or cures COVID-19

You can stop measles .5 directive
Protect yourself and many others by directive
making sure you and your family are fully

vaccinated

Contaminated drinking water causes: .6 representative
.diarrhea, cholera, dysentery, typhoid, polio

?Can foodborne illness be deadly .7 Directive

Yes! In some instances, people can die from | representative
.eating unsafe food

Learning about food safety and safe food representative
.handling reduces risk

.Do it all .8 directive
.Protect yourself directive

.Get vaccinated directive
Keep distance directive
.Wear a mask directive
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Conclusions
The examination of the cho-
sen texts showed a preponder-
ance of directive speech ac-
tions, which are used to give instruc-
tions, reccommendations, or reque-
sts in an effort to change the audience’s be-
havior. The producers’
communication purpose to direct, con-
vince, or teach the recipients rath-
er than only enlighten or show emo-
tion can be seen in this frequent use.

The directive actions’ wide-
spread use suggests an intentional lan-
guage
approach, particularly in situa-
tions like medical posters where the main
objective is to alter public behav-
ior or increase awareness.  In sum-
mary, the prevalence of direc-
tive speech acts highlights how well
they convey concise, action- orient-
ed information that demand listeners
participation. This research lends cre-
dence to the idea that language is an effec-
tive
means for social ac-
tion as well as a tool for informa-

tion transmission.
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Here is a poster that has more than one
act: the first two acts: Save lives, clean your
hands: are clear instructions about the
importance of cleaning hands and how it
could save lives.

ii. Representative Speech Act
Representatives are the second most used
type of speech acts with the percentage
42. 9%. Verbs are used to indicate a fact or

describe an event or a situation in a lot of

these posters. For example:

Figure (3): Vaccines work for all

Vaccines work for all : is an example of
representative since it tells a fact and gives

an information about health.

PO T s TR A
[

Figure (4):There is no scientific evidence

that any food prevents or cures COVID-19

It's a representative since it represents an
information based on scientific evidence.

iii. Expressive Speech Act

With only one poster, expressive presents 2.

4 % of the total percentage.

Figure (5): Hello world. We must get
health services to all communities. It’s
time to build a fairer healthier world for

everyone everywhere.

Hello world: is an expressive since it ex-
presses a greeting or communicating with-

out a fact or an order.
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Type of speech acts Frequency Percentage
Representatives .1 18 9% .42
Directives .2 23 % 54.8
Commissives .3 0

Expressives .4 1 % 4 .2
Declarations .5 0

Total 42

Table (1): Frequencies and Percentages of Speech Acts

The purpose of most acts in the posters is
to influence the listener to carry out the
action they are advocating. Asking, com-
manding, inviting, and advising are all can
be seen in directive instances in the posters.

The second most used type is the rep-
resentative since a lot of posters indicate
a scientific and healthy information and
facts, or it just describe a particular state-
ment that should be known to the audi-
ence.

Expressive speech act is shown in only
one poster. In medical posters, the readers
need a particular information or instruc-
tions to follow; however, this act doesn’t
provide any knowledge about outside
world; rather, its entirely subjective and
represents the speaker’s inner state. That’s
why they are not used widely in such post-
ers.

Declarations and commisives are not
found in any poster since their functions
are not needed here.

i. Directive Speech Act
As the above table shows, directive speech
acts are the most common used type in the

WHO medical posters with the percentage

54.8 % . 'The verbs like: “make ,save, clean,
stop, do, keep, ignore” are used to affect the

readers’ actions and opinions.

Figure (1): How safe is your food? From
farm to plate, make food safe

How safe is your food?This is an instance
of directive speech act because it asks the
readers to think and assess their behavior.
From farm to plate, make food safe: It’s a
clear order to make readers do something,

that is making food safe.

. -

CLEAN CARE
FOR ALL
[ YouR
Figure (2): Save lives, clean your hands.

Clean care for all. It’s in your hands
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(MiCiC, 2013:218). Bloom (1982:16) ex-
plains that medicine is a highly technical
and complex science. But the basic princi-
ples of medical care and good health should
not be prerogative of medical professionals
alone. Those principles should be general-
ized so that everyone can understand the
basic principles of the medical science(ibid:
17).

Vitali (1983:196) adds that the language of
medication is

characterized by a high number of abbre-
viations, acronyms and synonyms which
refer to the same medical concept and can
lead to misunderstandings and confusion
even in expert-to-expert communication.
Therefore, he suggests that medical lan-
guage needs a terminological standardiza-
tion in order to increase its degree of clarity
and reduce confusion (ibid). McCullough
(1989:111) and Mintz (1992:223) regard
medical language as an abstract discourse
about disease and organs and emphasize its
distancing function, an artifact of its com-
mitment to objectivity.

According to Romich (2001:23): —study-
ing medical terminology is like learning a
new languagel. In fact, at first sight, words
look different and complicated. However,
by understanding some important guide-

lines

that govern medical language, people may
become interested in and aware of how
medical (Romich,

2001:23).

terminology works

3. Methodology and Discussion

3.1 Data Collection

The researcher uses medical posters from
the World Health Organization official site.
The WHO is a health organization that be-
longs to the United Nations agency. It deals
with serious global health issues and its
main goal is to control diseases and im-
prove healthier lives. The material consists
of fifteen health awareness posters that are
designed to help people stay healthy and
know the drugs and advises they need

when necessary.

3.2 Model of Analysis
The present study depends on Searles
classification of speech acts (1969) into
the five mentioned types: Representatives,
Directives, Commissive, Expressive and
Declarations. Each poster is analyzed and
discussed according to which kind of act is
utilized and how this is going to affect the
audience perception towards the posters.
3.3 Data Analysis and Discussion
The analysis shows that there are 42 speech
acts in the fifteen chosen posters. The most
frequent types are the directives:23, then
representatives:18; while expressive can be
seen in only one poster. Commisives and
declarations are not found in any of the fif-
teen posters. The following table shows the
frequencies and percentages of each type of

speech acts:
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posters was supplied by Dubois (1985a,
1985b), who analyzed the generic elements
of posters and the methods in which they
are displayed. She emphasized that their
primary goal is to popularize scientific dis-
course by utilizing strategies that appeal to
both lay and medical professionals in order
to establish possible bridges between study
groups.

According to Swales (2004: 21), post-
ers are a type of hybrid that

straddles the line between confer-

ence handouts or graphics and re-

search paper components. In fact,

he views posters as a multimedia form of
interaction that uses color, text, pic-

tures, and speech to achieve its goals.

In sever-

al fields of study, of which the physi-

cal and medical sciences are particular-

ly typical, they have grown in signifi-
cance and prominence

throughout time (Shalom 1993: 40).

Posters are a good way to share a re-

search with others, and as D’Angelo

(2011: 15) states, they are a legiti-

mate and effective substitute for paper pre-
sentations, even though they are con-
sidered second-class in

certain fields and were once consid-

ered the less fortunate paper cous-

ins (Swales and Feak 2000: 81).

In addition to their many other applica-
tions like videos and instructions,

posters are one of the most pop-

ular forms of advertis-

ing and are regularly utilized in pub-
lic health and academic projects.

One of the most obvious and effective vi-
sual media for conveying

information is a poster(Megawati,
2017:117).Posters are meant to be both en-
tertaining and instructive.Posters may be
used for many purposes.Propagan-
dists, promoters (particularly of
meetings, performers, and mov-
ies), and other organizations seeking to
disseminate a message frequently em-
2021:7).
Posters typically have both textu-

ploy them (Stephen,
al and graphic components; they can be
entirely textual or entirely graph-
ic. They are intended to be both vi-
sually appealing and instruc-
tive, and they can be used for a vari-
ety of uses
including showcasing artwork, particular-
ly wellknown pieces (Guffey,
2014: 103).
2.4 The Language of Medication

The language of medicine has been in-
vestigated for a very large extent
since it has special terms and sentence
structure , so due to huge
development of medical science, the En-
glish language of medicine has
become the leading language. Medicine has
numerous specializations and sub-special-
izations which require specific language of
medicine. Medical language is the occupa-
tional register of physicians and it is large-

ly opaque outside the medical community
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fit direction is world fit words. For instance,
“Could you lend me a pen?” This remark
indicates that the speaker asks someone
for a pen, suggesting that that other one
ought to provide him one. Another way
to say this considerate act is, “Lend me a
pen!” These statements aim to persuade
the listener to perform the action they are
expressing. Directives can be described as
asking, ordering, requesting, inviting, ad-
vising, or pleading.

iii. Commissives: By creating an obliga-
tion, they bring change in the world, but
as opposed to directives, this obligation is
created in the speaker instead of the hearer.
Consider the distinction between a direc-
tive and a commisive: a directive is a re-
The

direction of fit is world fit world. For in-

quest, but a commisive is a promise.

stance, the statement, “I will come to your
house tonight,” is an instance of commis-
sive action, which shows that the speaker
plans on going to the hearer’s home late at
night on the day of the utterance, and thus
matches to come to the hearer’s house late
at night.

iv. Expressives: Examples of words that
fit the world in the direction of fit include
“I'm sorry;” “I like it and “Thank you.”
These statements express the speaker’s in-
ternal state and are completely subjective;
they don’t express any information about
the outside world. For example, when the
speaker accidental spills coffee on the other
persons shirt, they will say “I'm sorry;” and

when they are given a piece of cheese that

they like, they will say “I like it” or “Thank

you,” and so on.

v. Declarations: The declaration speech act
is the process to produce the proposition-
al meaning that is consistent with reality.
An illustration of this kind of speech per-
formance is Austin’s performative phrase.
The speaker must possess certain contex-
tual rights that enable him or her to make
a contextual declaration in order for it to
be effective. In the context of marriage, the
priest has the power to announce marriage
when he says, “I pronounce you husband
and wife” The man and woman are instant-
ly changed from being unmarried to legally
married. However, if the speakers are not
monks or does not have the right to per-

form marriages, the speech will be invalid.

2.3 Posters as Genre

A poster is a big announcement, frequently
with an image, that is displayed in a pub-
lic area to promote a product, according to
the Oxford Advanced Learners Dictionary
(2005: 1176). Therefore, it is used to notify
the audience about an event that is coming
up (like a movie or concert) or to increase
awareness of certain significant topics, such
information on voting in general elections.
Even though there is a great amount of
writing and recommendations accessible
on academic posters by medical writers,
from the standpoint of applied linguistics,
the category of posters has seen minimal

examination. The earliest explanation for
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The speech act theory focuses on the
nonverbal cues that are essential to speech.
Speaking entails a variety of actions, such
as making a commitment, welcoming
someone, asking a question, confronting
them, giving them instructions or requests,
apologizing, passing judgment, threatening
someone, complaining, naming someone,
announcing someone as husband and wife,
and so forth. Speech Acts Theory is the
study of speech acts, which are activities
that serve communication purposes and
are classified as pragmatics. Cultural vari-
ations must be taken into account while
conducting speech actions since they are
significant. (Mey, 2009:123)

Speech acts are described as the actions that
are done through words by Yule (2009:47).
Speech Act Theory was first developed as
a theory in the field of philosophy of lan-
guage to shed light on language usage pat-
terns. It has a broad range of applications
in linguistics and, in recent times, in
computational modeling. Austin and Sear-
le created Speech Act Theory in 1962 and
1969, respectively. It is a technique for
speakers to convey meaning beyond the lit-
eral meaning of the words they have used
(Allott, 2010:79).

The theory of speech acts is pragmatic as
it necessitates a purpose on behalf of the
speaker and an inference on the behalf of
the hearer. ‘Context’ is an important and
crucial component of this inference ap-
proach (Birner, 2013:175). 'The context

must be taken into account when trying

to infer the speaker’s intended message.
Therefore, knowledge of the context is nec-
essary for the study of speech actions.

A statement such as “I am a little cold”
serves as an example.

Without knowing the speaker’s physical
context, it is impossible to correctly inter-
pret such an utterance; depending on the
context, it may be perceived as a weather
observing, an observation regarding the
temperature setting, a demand to close an
open door or window, the bringing of a
blanket, or an offer to get up closer (Birner,
2013:175).

2.2 The Classification of Speech Acts
Searle lists five speech acts in An Essay in
the Philosophy of Language (1969:10-14),
which are based on the illocutionary point,
psychological condition, goal or point, and
direction of fit:

i. Representatives. To varying degrees, the
participants of this class must convince the
speaker that the notion being transmitted
is true. This is their goal. It is possible to
evaluate every member on the evaluation
dimension, which includes true and false.
The direction of fit is words which fit the
world. As an illustration, consider the
speech “I'm a good

guy,” which aims to convince the audience
that the speaker is a decent person.

ii. Directives: As the name suggests, these
speech actions are an attempt by the speak-
er to influence the audience to take action

or to direct them toward a certain goal. The
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1.Introduction
Language has several purposes; in addition
to being helpful for sharing news and in-
formation, it may also be utilized as a pro-
motional tool. Language is crucial to daily
life because it allows people to communi-
cate with one another. Both oral and writ-
ten language are possible. It is quite easy
to discover language in writing in a vari-
ety of print media, including newspapers,
publications, banners, posters, and so on.
Written language use texts as a bridge to

visually communicate the author’s intent

to the reader. The study of language use

is at the heart of pragmatics, a branch of
linguistics. According to Kearns (2000:98),
pragmatics is one of the components of
meaning which can be deduced from the
context. One must go beyond the sentence’s
individual words and rely on the interpret-
er’s skill to decode the meaning.

Medical posters are becoming an essential
part of everyone’s life. Numerous situations
involving non-expert health practitioners
include the usage of medical terminology.
It turns out that such particular knowledge
is directed towards a non-specialized au-
dience by viewing, for instance, television
programs that discuss specific diseases,
medication advertisements, patient infor-
mation leaflets, and advertising of cam-
paigns
for prevention against specific diseases.
Furthermore, Thorne (1997:12) demon-
strates that in order to ensure simplicity,
medical language need to be closely related
to the area and sentences should be brief

and incomplete.

2.Literature review

2.1 Speech Act Theory

According to the speech act theory, which
was developed by American philosopher J.
L. Austin, utterances and speech patterns
are considered actual acts. It is not only
focused on the speaker’s words, but also
on how the speaker and listener’s behav-
ior changes during communication. (Senft,
2014:253).
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Abstract

zwhich are employed to communi-
cate the goal of medical posters.
As a result, readers are strongly impact-
ed by health posters because of certain
language elements that contribute to
making them unforgettable and pow-
erful. The denotative meanings of these
language pieces and cues are not the
only ones. They are inherently charac-
terized by pragmatic principles. Under-
standing the practical usefulness of the
language elements included in the post-
ers is seen to be crucial to achieving the
desired outcome.

The purpose of this study is to exam-

ine how the pragmatic theory of speech
acts is applied to the language of med-
icine in some World Health Organiza-
tion (WHO) medical posters. It analyzes
fifteen medical posters with an emphasis
on Searle’s notion of speech acts (1969).
These posters serve as the data that the
researcher utilizes to determine the va-
lidity of the findings.

Key Words: speech acts, posters, medi-

cal language
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