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Abstract

The goal of this research study is to
identify and explain the psychological and
cognitive processes in determining factors
that influence a tourist's choice of
environmentally  friendly  (sustainable)
destination by integrating the variables of
perceived environmental awareness with
intention to select a sustainable destination
in the form of a conceptual model. Using a
descriptive and analytical approach, and
through a critical literature review on recent
research done on consumer decision-
making, this research changes the traditional
view of tourist's behaviour by applying the
Stimulus Organism Response theory (S-O-
R). The conceptual model being developed
illustrates that environmental awareness in
each of its three dimensions (cognitive,
affective, and behavioural) has a direct
impact on the tourist's intention to select that
destination as an environmentally friendly
one. Furthermore, this research concludes
through theoretical grounding that the
affective dimension, along with an
emotional connection to the decision-
making process, will be the primary driver
of purchasing decisions related to green
products or green consumer behaviour,
whereas cognitive dimension will be
secondary within the decision-making
process. The findings from this research
provide both theoretical and practical
implications for Destination Management
Organisations in developing marketing
strategies based on both emotional and
transparent  strategies  to prevent
"Greenwashing” and to attract green

consumers/eco-friendly tourists/eco users.
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