Journal of Business Economics for Applied Research, Vol. (8), No. (2): 675-693
Doi: https://dx.doi.org/10.37940/BEJAR.2026.8.2.34

r
’A'PI Journal of Business Economics for Applied Researc
SR~ ittt | i Gl J b | it D el | k)
ISSN 2709-6475 - E-ISSN 3079-8167

Eilalnidl &l

aanhill digaull dine

The role of social marketing strategies in reducing manifestations
of organizational threats and extortion

An exploratory study in pharmaceutical warehouses in Baghdad
Hussam Saadoun Ibrahim Al-Bayati
University of Baghdad — College of Administration and Economics

Hussam sadoon

yvahoo.com

Key words:
Social marketing strategies, terrorism
mitigation.

ARTICLE INFO
Article history:

Received 28 Dec. 2025
Accepted 24 Feb. 2026
Avaliabble online | 01 Jun. 2026

© 2026 THE AUTHOR(S). THIS IS AN
OPEN ACCESS ARTICLE DISTRIBUTED
UNDER THE TERMS OF THE CREATIVE
COMMONS ATTRIBUTION LICENSE (CC
BY 4.0).
https://creativecommons.org/licenses/by/4.0/

(©MOoM

*Corresponding author:
Hussam Saadoun Ibrahim Al-Bayati
University of Baghdad

Abstract:

The present study aims to identify
the importance of social marketing in
mitigating terrorism among
employees of pharmaceutical
warehouses in Baghdad, by examining
the marketing campaigns
implemented by these warehouses in
reducing terrorism directed at them.
The explanatory variable was
identified as social marketing
strategies with their four dimensions
(social product, social price, social
promotion, and social distribution),
while the response variable was
terrorism  mitigation. The study
adopted the descriptive—analytical
approach and employed a
questionnaire as the main instrument
for data and information collection.
The study sample consisted of (72)
employees working in pharmaceutical
warehouses. A set of descriptive and
inferential statistical methods was
utilized, including the arithmetic
mean, standard deviation, coefficients
of wvariation, Spearman correlation
coefficient, and simple linear
regression analysis, in order to arrive
at a number of findings, most notably
that social marketing strategies are
associated with terrorism mitigation.
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