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Abstract:

This study aims to analyze the correlational and
causal relationships between marketing
improvisation, represented by (constructing creative
solutions, marketing alertness, intuition,
organizational memory), and customer containment,
represented by (customer loyalty, customer trust,
customer responsiveness), in private banks in the
Kurdistan Region of Irag. Following a review of the
relevant literature and previous studies, the
theoretical framework was formulated, and the
research model and its hypotheses were developed
based on the dimensions of marketing improvisation
and customer containment. Due to the nature of the
research and the objectives it seeks to achieve, the
analytical descriptive approach was adopted. The
research population consists of all managers and
heads of departments and administrative units in
private banks in the Kurdistan Region of lIraq,
totaling 340 individuals. For data collection
purposes, a questionnaire was employed. A total of
223 questionnaires were distributed—both directly
and electronically via Google Forms—to a sample
drawn from the population, representing 65.5% of
the total population. Several statistical methods were
used, including expert validation and Cronbach’s
alpha to ensure reliability and validity, in addition to
factor analysis, simple correlation, and structural
equation modeling (SEM) using SPSS 26 and
AMOS 26. software. The results demonstrated the
presence of a positive correlational relationship and
a significant effect between the research variables
and their dimensions. Based on the study's findings,
the researchers recommend that private banks focus
on adopting the dimensions of marketing
improvisation to foster customer containment..

*The research is extracted from a doctoral dissertation of the first researcher.
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