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Abstract:

he present study aimed to measure the
contribution  of  digital  marketing
(independent variable) in supporting and

enhancing  electronic  retail  trade
(dependent  variable). The research
problem was represented by the

challenges faced by these stores due to the
entry of new competitors into the market
and the low technological entry costs,
which reduced differentiation
opportunities and intensified competition
to attract customers whose expectations
have reached unprecedented levels. A
questionnaire was adopted as the main
tool and distributed to (192) individuals
from retail stores in Mosul city. Data were
analyzed using statistical tools such as
correlation,  regression, mean, and
standard deviation. The results indicated
that improving customer experience
through digital platforms contributes to
increasing loyalty and interaction, while
digital marketing enhances
competitiveness through innovative offers
and responsiveness to market changes.
The study recommended improving
browsing and purchasing experiences and
continuously  measuring  performance
using accurate indicators.

“The research is extracted from a master's thesis of the first researcher.
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