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Abstract:

The current study project aims to identify the impact
of digital maturity on enhancing marketing
performance through an empirical study in five-star
hotels in the capital of Iraq, Baghdad. The research
is based on a problem that lies in the weak marketing
performance of hotels, which is attributed to the
limited adoption of digital maturity dimensions
within the hotel organizations included in the study
sample. Based on the above, the research problem
can be framed with the following main question:
What is the impact of digital maturity on enhancing
marketing performance in the hotel organizations
under investigation? In order to address the research
problem, the necessary information was collected
using the research tool, a questionnaire. The data
was then classified and analyzed using various
statistical methods. The questionnaire data was
analyzed using statistical techniques, and the
descriptive-analytical approach was employed to
address the problem. The study sample consists of
120 employees from five-star hotels in the capital,
Baghdad. The study found several important results,
the most significant of which is that there is a
statistically significant impact of digital maturity and
its dimensions on hotel marketing performance. This
indicates that as the level of digital maturity in a
hotel increases, it positively affects the quality of its
marketing performance in terms of customer
satisfaction, sales growth, and market share
enhancement. The study concluded with a set of
recommendations, the most important of which is to
work on improving the level of digital maturity in

hotels by adopting a comprehensive digital
transformation plan that integrates the four
dimensions (strategy, market, operations,

technology) into a unified vision.
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	يتضح من الجدول (11 ) أن التقديرات الخاصة بأبعاد متغير الأداء التسويقي الفندقي جاءت جميعها ضمن الحدود الإحصائية المقبولة وبقيم معيارية مرتفعة، مما يعكس قوة تمثيل الفقرات للأبعاد التي تنتمي إليها. إذ تراوحت القيم المعيارية للتقديرات الخاصة بفقرات متغير ...
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