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Abstract:

This study aims to examine the role of
responsible leadership in supporting digital
transformation within private universities. Its
importance stems from the increasing need to
integrate digital transformation requirements
into universities’ organizational practices, as
these institutions play a key role in developing
future human capital, particularly private
universities experiencing rapid growth in the
Kurdistan Region. The study focuses on
measuring the level of adoption of responsible
leadership dimensions among managers of
administrative units and analyzing their impact
on achieving digital transformation
requirements. A descriptive—analytical
approach was employed to examine the study
variables. The study population consisted of
managers of administrative units in colleges
affiliated with private universities in the
region. Data were collected wusing a
questionnaire distributed electronically via
Google Forms, resulting in 122 valid
responses. Statistical methods were applied to
test the correlation and impact relationships
among the variables. The findings indicate a
positive relationship between responsible
leadership dimensions and the adoption of
digital transformation requirements, with the
strategic and social dimensions being the most
influential. Accordingly, the study
recommends enhancing responsible leadership
practices to improve the efficiency of digital
transformation in private universities.
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