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Abstract:
This research aims to explore the impact of
algorithmic ~ leadership  in  enhancing

employees’ digital well-being within Iraqgi
organizations, seeking to bridge the knowledge
gap regarding how to balance technical
efficiency with the human aspect in digital
work environments. The study adopted a
descriptive analytical approach, with a sample
consisting of 270 employees from three
leading companies Asiacell, the International
Islamic Bank, and Advanced Computer
Systems Company in Baghdad. These
companies were selected for their pioneering
roles in implementing algorithmic leadership
and digital transformation, as well as for their
sectoral diversity within the Iragi work
environment. A questionnaire was used as the
main data collection tool, and its validity and
reliability were verified using SPSS (V.28) and
AMOS (V.24) programs. The results revealed
high levels of both algorithmic leadership and
digital well-being, and showed a strong
positive correlation (0.762) between them.
Causal analysis indicated that algorithmic
leadership has a statistically significant effect
on enhancing digital well-being, explaining
61.5% of the total variance, with the
“algorithmic  strategic vision” dimension
having the most substantial influence. The
study concludes that algorithms can be
effective partners in promoting well-being
when designed with transparency and a focus
on future-oriented vision. It recommends
adopting transparent algorithmic governance,
investing in predictive capabilities to support
employees, and extending this experience to
the public sector to ensure a sustainable digital
transformation that respects the human
element.
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