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Abstract

The role of social media in promoting tourism marketing in Iraq revolves
primarily around its ability to raise awareness and attract public attention to the
country's diverse tourist attractions. An analytical study by the Iragi Tourism
Authority on Facebook revealed that social media platforms, particularly
Facebook, thanks to their widespread reach and persuasive power, have been able
to promote tourism through the dissemination of photographs and persuasive
messages that appeal to both specific and general audiences. This includes
highlighting tourism events such as courses, workshops, and seminars, as well as
tourist attractions.
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