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Abstract
The purpose of this study is to investigate brand attachment as a
mediating variable between the customer's awareness of brand ethics
and brand obsession. To determine the availability of the study variables
at Al-Qadisiyah Textile Factory, a questionnaire was used as a
measurement tool to identify problems and events hindering the
factory's development. Ninety questionnaires were distributed to a group
of employees within the factory. After data tabulation, seventy-seven
questionnaires were found to be usable, representing an 86% response
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rate. To illustrate the study's findings, several methods were employed
to test its practical application. These included the arithmetic mean,
standard deviation, significance level, Pearson correlation coefficient,
and influence coefficients among internal variables using AMOS
version 28. The study's results revealed a statistically significant positive
correlation between the internal variables (brand attachment and the
customer's awareness of brand ethics). (For the brand, the obsession
with the brand), therefore, the most important outcome of the study is
that the factory studied focuses on improving the capabilities of its
service providers by encouraging customers to use its textile products in
a way that improves the performance of the local product.

Keywords: Brand attachment, conscious consumer ethics, brand
obsession.
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