Lndinall g ke o glall A pil) A48 Alaa

a Y Yo EEY Al AN g sid) yaigall - ald e

Ohlsall Ly gaias 3 ke sl sladl il

ladgail DleYly il 555 scla¥) Pl

The Impact of Media Marketing Dimensions

on Achieving Citizen Satisfaction During Crises: The

Department of Relations and Media as a Model

Prof. Dr. Sarmad Hamza Jasim Al-
Shammari

Al-Mustansiriyah University
College of Administration

and Economics
dr.sarmad08@uomustansiriyah.edu.iq
Asst. Lecturer Sally Riyadh Badr
Al-Rubaie

Ministry of Higher Education and
Scientific Research

Al-Rasikh Technical Scientific
Association
riuadhsally@gmail.com

«YYo

Y-

Lf)“‘-ﬂ‘ e.u:\é B da yw A
alandy g §ylay) S

dr.sarmad08@uomustansiriyah.edu.iq
=l u paly S ana

) Candly ) el 55

Aaalal ) el s

rivadhsally@gmail.com

FAREAY


mailto:sarmad08@uomustansiriyah.edu.iq
mailto:dr.sarmad08@uomustansiriyah.edu.iq
mailto:riuadhsally@gmail.com

Lnainall g AsiaY) o glall A pil) A48 Alna

a Y Yo eey A AN gl jaigall - ald 2

tduanl) Galdlie
a8 DoY) Gasedl) Ladliw) alad HAls A alpy ) Geal 13 G g
Al 8)lys 8 DleYly LB 5y 5 slaiel clay¥) DA Ghly ol L,
I L sSall lsnsgall plal laaly Laas o) ol 25 3 adaill Ladgal
Y Gagal) daal g . paliay Glaiag gpibilpal) A o Bliall o
() e aal) Aile S G hen 8 agen 3 clalV] o] (8 Al BaLS
Pla e ALISI mgie Ao Gl 2 aie) gl dulag) 4083 §)5a oLy
Goinall) DY) Gagaill 2lail e S 550 Jalat A fuaall Glaal) dsalye
Al ad) (bl sl o sl AL sdly Jelil ey s (o SleY)
22gl o) () il g cla)¥) PLa pllsall Ly e palal) 6 (dadlially
bl ol copiblyall Limy iligiann ady (3 Llasly Lasina Dals alaly)

sgenll A& ety ladY) 8)3Y duges B i Alladl) Ledle !

sdgalidal) clalst)
Al aall (@dle Yy Gl 5,503 b)) 5 ¢ohlyal) Liay ¢ DoY) gl

EW TSN

ooy



Lndinall g ke o glall A pil) A48 Alaa

aY Yo eeV A AN g giad) jaigall - ald 2

Abstract

This research aims to study the impact of media marketing strategy
dimensions on achieving citizen satisfaction during crises, using the
Public Relations and Media Department at the Ministry of Interior as a
model for application. Crises have become a major challenge for
government institutions seeking to maintain citizen trust and ensure their
satisfaction. Media marketing is important as a strategic tool in crisis
management, as it contributes to enhancing transparency, limiting rumors,
and building a positive image of the institution. The research relied on an
exploratory approach through a review of recent literature and an analysis
of the role of each dimension of media marketing (media content, media
channels, interaction and participation, emotional dimension, credibility,
and transparency) in influencing citizen satisfaction during crises. The
results concluded that these dimensions have a significant and positive
impact on raising citizen satisfaction levels and that effective media
strategies are a vital tool for crisis management and enhancing public trust.
Keywords:

Media marketing, citizen satisfaction, crisis management, public relations
and media, media credibility.
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