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Abstract:
This study aims to anaiyze the impact of hidden marketing dimensions—namely viral marketing, deceptive marketing,

and ceiebrity marketing—on achieving competitive advantage in tourism companies. The statistical anaiysis revealed a
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high level of agreement among participants regarding the effectiveness of viral marketing in attracting their attention
and motivating them to explore tourism companies. Participants also expressed a clear awareness of deceptive
marketing practices, such as promotional information that does not align with the actual services provided.
Furthermore, participants showed a moderate level of acceptance toward celebrity marketing, particularly in terms of
their trust in services endorsed by well-known figures.

The internal consistency analysis indicated that most hidden marketing dimensions possess a satisfactory level of
reliability, with the exception of celebrity marketing, which requires further refinement to enhance internal stability.
Regarding competitive advantage, regression analysis demonstrated a statistically significant impact of hidden
marketing, in all its dimensions, on achieving competitive superiority. The study concluded with several findings, most
notably the presence of a statisticaﬂy significant influence of hidden marketing (independent variable) on competitive
advantage (dependent variable).

Keywords: Hidden Marketing, Viral Marketing, Deceptive Marketing, Celebrity Marketing, Competitive Advantage
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