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The Role of Mosque Imams and Preachers in Rationalizing Household 
Consumption Behavior: 

Abstract  Keywords: 

This study aims to examine the role of mosque imams in rationalizing household consumption 

behavior in Diyala Governorate by integrating Islamic theoretical foundations with field analysis. 

The study employed the descriptive-analytical method using a questionnaire distributed to two 

samples: imams and mosque attendees. The findings revealed a high level of awareness among 

imams regarding the importance of consumption rationalization, contrasted with a relatively 

moderate level of practical application. The results also indicated a moderate positive impact of 

religious discourse on modifying household consumption behavior, alongside the presence of 

institutional and social constraints limiting its effectiveness. The study confirmed that the 

relationship between awareness and practice is not strictly linear, and that consumption behavior 

is influenced by multiple factors, including religious values, social environment, and media. It 

concluded that rational consumption in Islam represents both a devotional act and an ethical 

value requiring integration between religious guidance and societal institutions. The study 

recommends enhancing religious discourse to be more specialized and realistic, strengthening 

economic training for imams, and activating the mosque’s role as a comprehensive awareness 

institution. 
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