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Abstract

This study aimed to diagnose the role of the Purple Cow strategy in achieving customer
happiness by constructing a hypothetical model that clarifies the nature of the relationship
between the study variables and measures the level of correlation and influence between the
Purple Cow strategy and customer happiness in the fast-food restaurant environment. The study
adopted a descriptive-analytical approach and relied on a theoretical framework derived from
relevant literature and previous studies. The study population consisted of fast-food restaurant
customers in the city center of Duhok, from which a random sample of 130 customers was
selected. One hundred questionnaires were deemed valid for statistical analysis. Data were
collected using a questionnaire specifically designed for this purpose and analyzed using the
Statistical Package for the Social Sciences (SPSS-26), employing a range of appropriate
statistical methods to test the study hypotheses. The study concluded that organizations
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adopting unconventional marketing strategies (the Purple Cow strategy) effectively contributes
to enhancing customer happiness. The study's findings contribute to strengthening modern
marketing trends that focus on customer satisfaction as a strategic approach to achieving
competitive sustainability. However, the results are limited to the fast-food restaurant sector
and a specific geographic area, which may restrict their applicability to other sectors. The
study's originality lies in its examination of the Purple Cow strategy as an unconventional
marketing approach that links marketing differentiation with customer happiness. It offers both
academic and practical insights that restaurant management can utilize to adopt customer

happiness as a sustainable competitive advantage.

Keywords: Purple Cow strategy, customer happiness, marketing differentiation, fast-food

restaurants.
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