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The Predictive Capacity of Tourism Demand in Light
of Digital and Social Transformations: An Econometric
Comparative Study of Tourist Arrivals to Baghdad
Governorate for the Period
(2020-2025)

Auday Sabeeh Lazim

Abstract

This study investigates the interactive dynamics of inbound tourism de-
mand in Baghdad Governorate for the period (2015-2026) focusing on ana-
lyzing ‘digital responsiveness’ as an explanatory variable for structural shifts
in tourism patterns (religious recreational and heritage). An econometric
methodology was adopted utilizing Trend Analysis and correlation matrices
to estimate demand elasticity toward digital transformation indicators. The
findings revealed a strong positive correlation (\bm{R=0.89}) for recreational
tourism/signaling a fundamental shift in tourist behavior toward leisure desti-
nations driven by information environment maturity. Furthermorel forecasts
indicate that tourism inflows will reach record levels by 2026. The study con-
cludes by providing a forward-looking strategy for policymakers to maximize
economic returns through ‘differentiated tourism digitalization’ tailored to

specific destination types

Keywords: Tourism Demand Forecasting. Digital Responsiveness.
Baghdad Governorate. Econometric Tourism Economics. Comparative

Tourism Patterns
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