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Abstract  Keywords: 

This study aims to determine the extent to which mosque imams and preachers are exposed to media 

and communication channels and the gratifications they derive from such exposure. It involves a 

field study conducted on a sample of imams and preachers in Baghdad to explore the influence of 

media and communication tools on them and how these channels can contribute to achieving various 

gratifications that enhance their ability to fulfill their roles more effectively. 

The findings revealed that the is that the imams and preachers in the sample primarily follow new 

media, utilizing social media platforms as a primary source of information. Regarding the achieved 

gratifications, key areas of interest include concern for the state of Muslims worldwide, increased 

knowledge of contemporary jurisprudential rulings, and a deeper understanding of the lives of the 

Prophet's companions and the early generations of the Muslim community. These topics were among 

the most highly prioritized and appreciated. 
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