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The impact of artificial intelligence on media and social 
networking sites in light of digital transformations

Abstract  Keywords  

 

This research study aimed to understand the impact of artificial intelligence (AI), one of 

the most prominent technological fields in our time. AI has revolutionized all sectors, 

from medicine and education to industry and security, extending to media tech nology and 

social media platforms. This revolution is occurring amidst the modern digital 

transformations in our world. The study explores how this modern scientific capability 

can harness human and scientific resources to contribute to technological and cultural 

influence through media and social media platforms. These platforms, with their 

advanced technology, form a fundamental vessel for enhancing knowledge and culture. 

The content disseminated across various fields leads to the spread of ideas that reflect a 

modern system, fostering values among individuals and institutions. The process of 

communication and interaction shapes individuals' attitudes, perceptions, and orientations, 

addressing challenges through the role of media and modern audio -visual communication 

tools and social media platforms. These advancements, brought about by the 

developments and technologies of our modern world, represent a unique and qualitative 

leap in the field of artificial intelligence. This progress in digital technology  has impacted 

the social and cultural fabric in general. The danger now lies in all social media platforms, 

as most of these platforms utilize this technology .On the negative side, this technology, 

which is incompatible with the values of some conservative societies, has brought about 

significant changes in the process of influence and the depth of change in individuals' 

minds, ideas, and values. This is achieved through the emergence of websites and cultural 

invasion, and the information they provide across vast information spaces around the 

clock, which contributes to shaping convictions and attitudes in social and moral 

behaviors. It is a form of cultural and social inculcation and transformation. This study 

used a descriptive methodology. Among the results of the study is the impact of these 

digital transformations of artificial intelligence on the individuals in the study population 

regarding the appropriate methods they use from communication sources and websites 

such as the internet. The study confirmed the impact of artificial intelligence on the use of 

websites and social media networks, and the need for caution regarding some of these 

websites that publish news and videos that are circulated among individuals . 
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