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The impact of the rapid tour strategy: I am still thinking about 
the achievement of second-grade middle school students in 

Islamic education and Quranic sciences. 

Abstract  Keywords  

 

The aim of this research is to identify the effect of the "Still Thinking" rapid-fire 

strategy on the achievement of second-year intermediate students in Islamic 

Education and Quranic Sciences. The researcher intentionally selected Al-Atyaf 

Secondary School for Boys, and the research sample consisted of 61 students, 

divided into two groups: an experimental group of 30 students and a control group of 

32 students. Before the experiment began, the researcher statistically matched the 

students in both groups on certain variables that could affect the validity of the 

experiment (students' chronological age in months and parents' educational 

attainment). The researcher prepared model lesson plans for both groups and an 

achievement test consisting of 35 multiple-choice items, verifying its validity, 

reliability, and discrimination. The researcher implemented the experiment, and the 

results showed that the experimental group outperformed the control group on the 

achievement test. 
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