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Abstract  Keywords  

The current study aims to identify the main role of organizational culture as an independent 
variable and its impact on the behavior of tourism groups as a dependent variable. To achieve 
the objectives of the study, the descriptive approach was adopted, and a questionnaire was 
used as a tool for collecting data and information related to the study sample. 
The practical aspect of the study was conducted at the Iraqi Tourism Authority, where 35 
questionnaires were distributed. In order to test the main and sub-hypotheses of the study, the 
researchers used a set of statistical methods, including percentages, standard deviation, 
frequency distribution, and Pearson correlation coefficient, with the assistance of IBM SPSS 
Statistics. 
The study revealed several findings, most notably the existence of a correlational relationship 
between organizational culture and the behavior of tourism groups, while also emphasizing 
the importance of adherence to the values of integrity and credibility in all activities. 
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