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Abstract  Keywords  

This study aimed to identify the relationship between contemporary media and electronic 
challenges and the level of social awareness among university students. It also sought to 
explore the most significant digital challenges facing youth and their impact on shaping social 
and intellectual attitudes. 
The study adopted the descriptive-analytical survey method and utilized a questionnaire 
distributed to a sample of 150 students from the University of Baghdad. 
The findings revealed a high level of electronic media usage among university students, with 
social networking sites ranking as the most frequently used media platforms. The results also 
indicated that misinformation and online rumors represent major challenges influencing 
students' perceptions and attitudes. Furthermore, a statistically significant relationship was 
found between exposure to electronic media and the level of social awareness. 
The study concluded that electronic media plays a positive role in enhancing social awareness 
through spreading knowledge about social and cultural issues, promoting dialogue, tolerance, 
and community participation. However, benefiting from these advantages requires 
strengthening digital literacy and critical thinking skills among university students. 
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