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Abstract: The study aimed to analyze the role of
digital marketing tools in identifying smart tourism
destinations. The study was implemented in the
field by distributing a questionnaire to a sample of
managers of four- and five-star hotels in the cities
of Duhok and Erbil. The researcher relied on the
descriptive analytical approach, and then collected
data through a questionnaire specifically designed
for this purpose. The questionnaire targeted
managers in the (40) hotels under study. The
researcher distributed (91) questionnaires to the
sample, and (74) of them were valid for analysis,
representing a response rate of 81.31%. These
questionnaires were analyzed using a set of
statistical tools such as (standard deviation,
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