/M \
aa=ll ( I"I
alnl duls dls

dicloiallg asiludill pglall

Abstract

This study aims to analyze the transformative role of
smart tourism systems in shaping the future of travel
experience amid rapid digital transformation. It
addresses a knowledge gap in the tourism literature,
namely the absence of an integrative theoretical
framework that links technological, behavioral, and
organizational dimensions. The study adopts a
descriptive—analytical approach to review and analyze
recent literature, alongside a deductive approach to
develop a conceptual model that explains the
relationship between smart tourism ecosystems and
the travel experience.

The findings indicate that smart tourism systems, driven
by advanced technologies such as artificial intelligence,
the Internet of Things, and big data analytics, contribute
significantly to enhancing operational efficiency and the
quality of tourism services. The study further
demonstrates that smart tourism ecosystems are based
on dynamic interactions among multiple stakeholders,
including tourists, service providers, governmental
entities, and digital platforms, enabling real-time data
exchange and supporting co-creation of value. The
results also reveal that the smart travel experience has
become increasingly personalized, interactive, and
technology-oriented.

The study concludes that the integration of technology,
stakeholders, and data represents a critical factor in
reshaping the travel experience and enhancing the
competitiveness of tourist destinations. It also
emphasizes the importance of adopting comprehensive
digital strategies that foster innovation in tourism
management.

Keywords: Smart Tourism, Tourism Ecosystems, Travel
Experience.
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