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Abstract
Looking closely at how words shape understanding, this work dives into the
hidden ways news titles guide thinking. Not just summaries, these short lines act
like mental doorways, shaping what people notice. Instead of listing facts, they
draw invisible borders around ideas, nudging minds toward certain views. From
one angle, it ties language patterns to thought; from another, it links word choice
to social perception. Built on insights by Fillmore, Goffman, and Entman, the
approach blends meaning, context, and emphasis into a single lens. How a
headline is built - its verbs, structure, metaphors - quietly sets the stage before
reading begins. Looking closely at news headlines from around the world -
stories about politics, war, money matters, or climate issues - reveals something
subtle but powerful. Tiny shifts in word choice quietly steer how people judge
right from wrong. Depending on phrasing, one person sees chaos while another
sees resistance. Passive constructions hide who did what; active ones point
fingers. Calling someone a rioter instead of a protester changes everything
without saying it outright. Assumptions baked into sentences guide thoughts
before awareness kicks in. Metaphors do heavy lifting too; framing conflicts as
battles or breakdowns shapes response. Behind neutral tones lies patterned
influence. Readers absorb the worldview through grammar they never notice.
Teaching attention to such details arms minds against unseen nudges. Language
isn’t just reporting reality - it builds versions of it. Power moves silently inside
syntax. What counts as truth links tightly to wording habits widespread yet
rarely questioned.
Keywords: semantic framing, news headlines, applied linguistics, framing
semantics, media discourse, schema theory, critical discourse analysis.
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1. Introduction
In contemporary media discourse, news headlines play a central role in shaping
public understanding of events. They are not merely brief labels attached to
articles; rather, they function as powerful linguistic gateways through which
readers first encounter and interpret the news. Because headlines are often the
first and sometimes the only part of a news story that readers engage with, they
exert significant influence over how events, actors, and issues are cognitively
framed. As van Dijk (1988) explains, headlines serve as a macrostructure that
summarizes the most important information of a text and directs the reader’s
comprehension from the outset. (Van Dijk, 1988, p. 226). This author points out
in early research that such lines hold strong power over thought and exchange.
In this sense, headlines do more than transmit information: they organize
perception, activate background knowledge, and guide interpretation before the
full article is even read.
From the perspective of applied linguistics and cognitive semantics, news
headlines are highly strategic linguistic constructions. Although constrained by
brevity and stylistic economy, they are carefully designed to attract attention,
condense complex realities, and influence interpretation. Media language, as
Fowler (1991) argues, is never a neutral reflection of reality; rather, it is a
representation of the world shaped by ideological, political, social, and
economic interests. For Roger Fowler, a foundational voice in critical
linguistics, media speech isn’t some neutral mirror reflecting truth. He argues
journalism actively constructs versions of what seems real.
"The news is a representation of the world in language; because language is
a semiotic system, it is not a value-free reflection of facts". (Fowler, 1991, p.
4). Headlines never just happen. This is especially evident in headlines, where
even small lexical and grammatical choices can have major interpretive
consequences. A headline may foreground certain actors while backgrounding
others, emphasize conflict or victimhood, and frame events through metaphors
or evaluative wording that subtly guide readers toward particular assumptions.

yYyasq



Sawah Journal of Humanities CUllD!]lUQllll qmlg

|
v g g E-ISSN 3106 - 8324 P-ISSN 3106 - 8316

No 4A 4A.1.a.!l dyiluwill Glwljall dglw dlao i Ak Alaa
Passive constructions may obscure agency, nominalization may suppress action
and responsibility, and metaphorical expressions may naturalize one way of
understanding an event while excluding alternatives.

The research problem of this study appears from this powerful but often
unnoticed role of language in headline construction. In a media environment
characterized by rapid consumption, shortened attention spans, and headline-
driven reading habits, the linguistic form of the headline becomes crucial in
shaping public opinion and ethical judgment. Many readers form impressions of
events based solely on the title, without engaging with the body of the article.
Consequently, the wording of headlines can influence how blame, causality, and
legitimacy are perceived in public discourse. A phrase such as “armed
confrontation,” for example, does not carry the same semantic and moral
implications as “massacre of civilians,” even when both refer to related events.
Such differences highlight the need to examine how linguistic choices in
headlines shape meaning and frame reality.

Accordingly, this study aims to investigate how words and structures in news
headlines construct meaning and influence readers’ cognitive and evaluative
responses. It assumes that lexical selection activates familiar conceptual patterns
and mental schemas, thereby guiding ethical and rational interpretation before
deeper engagement with the full text. It further hypothesizes that grammatical
structures such as passivation and nominalization frequently obscure agency in
the representation of international conflicts, while metaphorical framing serves
as a cognitive lens through which certain interpretations seem natural, objective,
or inevitable. In this way, the study seeks to uncover the subtle mechanisms
through which headlines shape thought, often below the level of conscious
awareness.

To address these concerns, the research adopts a mixed-methods approach that
combines qualitative and quantitative analysis with field-informed survey
evidence. The study draws on authentic headline data collected from a range of
international news platforms representing left-leaning, right-leaning, centrist,
and independent perspectives. This diversity is intended to ensure that the
findings do not reflect the discourse of a single ideological position, but rather
reveal broader patterns in contemporary media language. The selected headlines
are organized around three major thematic areas: wars and border conflicts,
economic policy and financial decision-making, and environmental crisis
discourse. Through close linguistic analysis supported by pattern-based
observation, the study examines how lexical, syntactic, and metaphorical
choices contribute to framing practices across these domains.

Ultimately, this research is significant because it offers a language-based
framework for understanding how news headlines contribute in shaping public
consciousness. By bringing together cognitive semantics and applied linguistics,
it provides analytical tools for tracing how meaning is constructed, how
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ideological framing operates, and how apparently simple and neutral textual
forms may influence readers. The study therefore contributes not only to
semantic and media discourse analysis, but also to media literacy, by helping
readers become more critically aware of the linguistic mechanisms that guide
interpretation in digital news environments.

2. Theoretical Framework of Semantic Framing

Building a full picture of how headlines shape meaning means pulling together
ideas from thought patterns, society views, and word use. How words guide
understanding works on several levels, tied to how texts are built, how minds
process them, and what cultures accept. Here, the groundwork takes shape
through blending five key approaches: Fillmore’s idea of mental frames around
language, Goffman’s take on social context shaping perception, Entman’s
method showing what media highlights, Lakoff’s theory about metaphors
guiding thinking, plus findings from Tversky and Kahneman on how choices
shift based on wording.

2.1. Charles Fillmore’s meaning through context

Deep inside how we study language sits an idea from Charles Fillmore called
Frame Semantics. Words, he claimed, do not carry sense on their own - nor can
they be broken into tiny feature tags. Meaning shows up only when a word
connects to something wider: webs of real-world understanding shaped like
mental scenes. These scenes, he named frames. Back in 1982, in work that
started it all, Fillmore described a frame as: "By the term ‘frame" | have in mind
any system of concepts associated in such a way that to understand any one of
them you have to understand the whole structure in which it fits". (Fillmore,
1982, p. 111).

Picture this: each time someone says a word, it is not just indicating one thing.
Instead, it pulls up a whole web of past moments, shared ideas, and learned
habits. That single term switches on a mental framework, ready in the mind of
the auditor. Suddenly, everything behind the word becomes present. Headlines
carry weight because words do more than name things. A single term like flee
drags along hidden assumptions about danger and fear. Instead of retreat, which
sounds planned, calculated, even, it suggests panic, urgency. Call someone a
rebel and minds jump to chaos, defiance; call them a patriot and respect follows.
Each label opens a mental world full of roles, causes, judgments - already built,
already loaded. Flee brings forward threats, escape, survival - not just motion
but meaning. Retreat fits into strategy, command, order - a different story
altogether. Words work by turning on these deep networks we hold from living,
seeing, hearing life unfold. To grasp what headlines really do means tracing
those invisible links behind every noun, verb, adjective. Meaning never floats
free - it ties back to shared experiences shaped over time.

2.2. Erving Goffman and How People Frame Social Life
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Though Fillmore’s approach maps how words are mentally grouped, Goffman’s
work from a sociology angle shows how context shapes understanding. His key
book in 1974 viewed at the way people figure out what is happening around
them. When people meet socially, they rely on basic mental structures to grasp
what goes on - this was his core point. Each moment prompts an unspoken
query: What is going on here? "What is it that's going on here?" (Goffman,
1974, p. 8). Out in the world, people make sense of moments by fitting them
into mental patterns they’ve picked up along the way. These patterns aren’t
fixed, yet shift with context, helping someone notice what matters in a situation.
One moment blends into another because each gets sorted through learned
expectations. How things appear depends on background understandings built
over time. Behavior follows from how scenes are read, quietly shaped by shared
habits of meaning. What counts as real unfolds through these everyday lenses.
Looking at headlines helps people quickly grasp what’s happening, much like
how Goffman considered our sense of situations. Right away, the words up top
shape understanding before reading begins. A person sees those few lines and
already knows how to react - where they stand in relation to the event. Through
wording choices, chaos gets sorted into something familiar. It’s not just
reporting - it sets rules without stating them outright. Who matters, who doesn’t,
what feels urgent - all quietly decided ahead of time. Reality isn’t handed over
clean; it arrives dressed in language made by others. Meaning forms through
shared habits more than facts alone. The way things are named changes how
deeply we care - or don’t. What shows up first steers everything after it. Not
neutral, never passive - the opening line builds a world ready for judgment.
These small texts do big work shaping common views each day. They reflect
patterns older than any single story told beneath them. Framing acts like
grammar for social life: unseen, yet always directing behavior. Every headline
carries assumptions worn smooth from repetition across culture.

2.3. Robert Entman’s Framework on Media Focus and Importance

Framing happens when certain details get spotlighted while others fade. Robert
Entman turned that idea into a tool for studying news and politics, tying together
social thought and how stories are built. His 1993 work laid out what framing
really means. Emphasis comes not just from including facts but also from
making some stand out more than others. What gets shown matters less than
how it glows on the page. A frame forms through choices - what appears, what
vanishes, what shouts, what whispers. *To frame is to select some aspects of a
perceived reality and make them more salient in a communicating text, in
such a way as to promote a particular problem definition, causal
interpretation, moral evaluation, and/or treatment recommendation for the
item described.” ( Entman, 1993, p. 52).

What gets shown shapes what people see. Through selective detail and careful
wording, some truths stand out while others fade behind the curtain. Attention
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bends where effort goes. Not everything makes it into view - some vanish by
quiet design. What remains becomes weightier simply because it stayed. Hidden
choices guide understanding without announcing themselves. Meaning grows
around what sticks. One way to look at news titles is through Entman’s idea of
four roles they play: naming an issue, pointing to its source, judging it right or
wrong, while hinting at what should be done instead. Even just one title might
squeeze in all these pieces tightly. Take "Aggressive Rate Hikes Threaten
Economic Recovery": it spots rising interest rates as the core problem, pins
blame on central bankers, suggests their move feels harmful or unjust, and then
quietly nudges toward stopping those increases. Words matter here - not only
which ones appear but where they sit, how they’re punctuated - all shaping what
stands out most. Such small choices guide attention, quietly drawing lines
around how people understand events, shifting judgments about society and
power without saying so outright.

2.4. George Lakoff Conceptual Metaphor Theory

Framing shapes thinking more than people often realize - George Lakoff showed
this clearly through his work on how minds use metaphor. What he found?
Human reasoning leans heavily on comparisons drawn from everyday
experience. Instead of handling ideas like politics or money in pure form, the
mind borrows imagery from things like travel or construction. One idea maps
onto another, making the unclear feel more graspable. A nation's progress might
be seen as a long trip down a road, full of obstacles and choices. Economic
shifts could resemble structures rising or collapsing. Conflict discussions may
echo fights where strength decides the outcome. These mental shortcuts aren’t
just speech tricks - they guide understanding at a deeper level. Lakoff made
these patterns visible by unpacking political talk in ordinary phrases. His book
Don't Think of an Elephant! Lays out examples showing how words activate
hidden frames. Once a frame takes hold, it reshapes what seems logical within
that view: "Frames are mental structures that shape the way we see the world"*
(Lakoff, 2004, p. xv). Inside your head, networks of brain cells form patterns
that wake up when you hear words. A headline using certain metaphors flips one
of these patterns on without delay. That switch shapes how you think about the
issue before you even notice. The boundaries of the argument get set the
moment the frame lights up. Most headline writers shape opinions by using
hidden comparisons. Take money matters described like sickness - say, “Central
Bank Orders Tough Treatment for Weak Economy.” Suddenly officials become
caring healers. Harsh choices turn into needed cures. Doubt from people then
feels misplaced. Immigration painted as storms or waves - phrases such as
“Wave of Arrivals Crashes Into Frontier” - bring fear. Chaos takes center stage.
People behind the movement fade. Meaning shifts without facts changing.
George Lakoff points out that switching views demands more than fresh labels.
It needs rebuilding how thoughts form beneath awareness.
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2.5. Tversky and Kahneman on How People Frame Decisions

People make different choices depending on how information is shown, even
when options mean the same thing. This idea came from studies by Amos
Tversky and Daniel Kahneman. Their research looked at how wording shapes
decisions. When two versions of a choice sound distinct, people often pick one
over the other - despite identical outcomes. How something is phrased changes
what feels right. The mind doesn’t just weigh facts. It reacts to presentation.
Meaning shifts with structure. Words guide judgment in quiet ways. That’s what
their work revealed: "The framing of decisions refers to the decision-maker’s
conception of the acts, outcomes, and contingencies associated with a
particular choice" (Tversky & Kahneman, 1981, p. 453). Most people shy
away from danger if a choice seems like a win. Yet they chase it once the very
same choice feels like losing. Words twist thinking more than facts do. Logic
bends under how ideas get dressed up. That idea from Tversky and Kahneman?
It shows how word choice in news titles shifts what people think about danger
and rules. Picture one title saying most live - like "Nine Out of Ten Survive"
suddenly feels hopeful. Swap it, say ten percent die instead, and alarm spikes,
although numbers stay the same. Writers know this; they shape reactions by
stressing losses or gains. Emphasizing failure stirs worry, pushing opinions
without changing facts. Put together, their approach links mindset tricks with
real-world choices. See that summary nearby - it lines up each angle side by
side.

Table 1

Theory Meets Frame in Language Meaning

Theoretical Framework Core Analytical Focus Linguistic/Applied
Dimension
Charles Fillmore (1982) Lexical entries evoke structured Maps how single word choices
Frame Semantics encyclopedic knowledge trigger vast background
networks. schemas in readers' minds.
Erving Goffman (1974) Social situations are interpreted |Analyzes how headlines impose
Frame Analysis via primary frameworks institutional, socially
answering "What is going on constructed realities.
here?'
Robert Entman (1993) Selecting aspects of reality to  Provides structural categories
Selection and Salience promote specific problem (e.g., causal attribution) to code
definitions, attributions, and headline texts.
moral judgments.
George Lakoff (2004) Abstract concepts are structured |[Exposes how metaphorical
Conceptual Metaphor via concrete neural source mappings (e.g., 'Economy as
domains in the unconscious. Patient') restrict policy
reasoning.
Tversky & Kahneman Decision-making shifts based  Explains how semantic
(1981) on gain-framed vs. loss-framed presentation of risk and

Cognitive Framing presentations of identical facts. statistics shapes public anxiety.
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3. Semantic Framing Mechanisms in Headline Construction

Words up top pull attention through careful tricks of speech few notice at first
glance. A tiny line holds big power when each term picks sides without saying
so outright. Seen one way, talk does more than report - acts like hands molding
wet clay. Fairclough put it bluntly later on down the page "the language of the
media is a site of power and struggle, where ideologies are enacted,
negotiated, and reproduced"(Fairclough, 1995, p. 2). Breaking down how
headlines work starts here. Word choice shapes first impressions. Because
structure guides attention, sentence patterns matter too. Hidden meanings slip in
through what’s left unsaid. How ideas are framed can shift understanding.
Meaning hides between lines more than it appears on them.

3.1. Word Choice and Judgmental Pairings

One way meaning gets shaped fast? Picking certain words instead of others -
even when talking about the same thing. Labels aren’t empty; each brings
baggage from culture, history, politics. As Paul Baker points out in corpus
studies, '‘framing is a process of choosing words to present a particular
perspective' (Baker, 2006, p. 70). Picking certain terms lets headline creators
link people or ideas to feelings - good ones, bad ones - in ways that spark quick
reactions. During strikes, one kind of story says 'workers wanting fair pay’;
another sort calls them 'union members halting city operations'. Calling them
workers gets up thoughts about effort, fairness, and being treated well. Using
unionists pulls focus toward organizations, tension, and systems breaking down.
Word by word, these choices shift who we root for, quietly guiding where
sympathy lands. Headlines about immigrants tend to pair them with words like
"flood" or "surge," linking people to storms. Because of such patterns, readers
slowly start seeing migration through disaster imagery - almost without noticing.
Instead of neutral descriptions, media narratives lean on war-related terms like
"Invasion” or "breach." Over time, these repeated word choices shape
perception, not by stating opinions but by repetition. Rather than calling it
propaganda, scholars point out this is how language quietly builds worldview.
Even small habits in phrasing add up, framing newcomers as something
uncontrollable. Through steady exposure, what once seemed extreme begins
feeling normal. So meaning isn’t shouted - it seeps in via familiar turns of
phrase. Not every headline shouts danger, yet the pattern still shifts
understanding below the surface. Gradually, protectionist ideas gain ground
simply because certain words keep appearing together.

3.2. Syntactic Transitivity, Voice and the Hiding of Who Acts

Headlines do more than pick words. They shape how we see who did what. Who
gets blamed, noticed, or ignored depends on sentence design. Roger Fowler
showed these aren’t just grammar quirks - they reflect deeper views. Take
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"Police Shoot Unarmed Protester."” The shooter stands out, front and center.
Switch it: "Unarmed Protester Shot by Police," suddenly attention shifts to harm
received. The one acting slips into the background, mentioned almost like an
afterthought. Passive forms hide momentum behind actions. Nominalizing verbs
turns deeds into vague events. Grammar becomes a lens, sharpening some parts
while blurring others. Structure steers perception without raising suspicion.
Sentences rarely tell everything - their form decides what stays visible. Some
sentences hide who did what. Passive constructions like "Unarmed Protester
Shot in Clash" make damage seem to happen on its own. The shooter fades from
view, absent even as an idea. Turning verbs into nouns works similarly - “shoot”
becomes “shooting,” as in “Tragic Shooting Leaves One Dead.” That shift pulls
action out of time and place. What was once someone pulling a trigger turns
weightless, detached. Violence loses its doer, floats free like weather. Such
patterns favor those already strong. Police forces, big firms - they stay clear of
blame. Words shape whose fault it is without saying so. Power stays covered
when grammar helps look away.

3.3. Semantic Presupposition and Lexical Entailment

Hidden meanings live inside how words get arranged at the start of news titles.
To understand one phrase fully, you need to believe something else first -
something never stated outright. That background belief has to seem real even if
the rest feels questionable. When people pick apart what's claimed up front, they
often miss what slipped in behind. Disagreeing with the surface does not remove
trust in the unseen base idea. Those silent foundations stick around long after
facts fade. A headline like 'Can the President Solve the Border Crisis?' slips in
an assumption - through the phrase ‘the border crisis' - that there actually is a
crisis happening at the border. Because of that wording, conversation shifts
straight into fixing it rather than asking if things are truly that bad. So instead of
checking facts first, people start arguing solutions, already treating the problem
as real. Something happens when words carry hidden weight. Verbs like stop or
restore quietly assume a prior condition existed. The phrase again hints at
repetition without stating it outright. Take a headline saying Government Must
Restore Law and Order - already it suggests breakdown came first. That loss
isn’t argued, just placed beneath the surface. Assumptions nest there, where
scrutiny rarely reaches. Ideas get framed not as opinions but as facts taken for
granted. Background beliefs shape understanding before anyone notices they
shifted.

4. Applied Linguistics and Reader Interpretation

One step beyond just reading words means looking at how minds react.
Linguists who study everyday talk explore what happens when people hear or
see language unfold. A headline hits the eye, yet neurons fire far deeper than
mere letters suggest. Mental frameworks snap into place before full awareness
kicks in. Halliday saw speech and writing not as tools but habits shaped by
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society. What he claimed reshapes how we view thinking itself: "Language is
the primary social semiotic system through which human beings construct
their reality and negotiate social meaning”. (Halliday, 1978, p. 2). Here’s how
thinking and language link up - through mental frameworks, on-the-fly
understanding, then weighing possible outcomes. Schema shapes what we
expect. Parsing happens fast, almost without notice. Risk checks follow, quiet
but constant. Each piece fits into daily thought like background noise you never
hear until it stops.

4.1. How people use mental frameworks to understand situations

Headlines get processed in our minds through mental shortcuts shaped by past
experiences. These shortcuts, known as schemas, hold general ideas we’ve built
up over time about certain topics or situations - sometimes even whole
sequences, like routines. Spotting familiar words in a headline sparks those
stored patterns deep inside memory. Triggered this way, earlier understanding
rises fast into thought. According to Pan and Kaosicki, "a news frame functions
as a cognitive device used in encoding, interpreting, and retrieving
information"(Pan & Kosicki, 1993, p. 57). Should a headline’s word choice
trigger a mental framework, everything that follows in the article gets shaped by
it? That initial setup quietly fills gaps in the story using familiar patterns people
already carry. What sticks isn’t always what’s written - sometimes it’s just what
feels expected once the mind clicks into place. Once your mind locks into a
pattern, it starts ignoring what does not fit. Facts that clash with that mental
frame get brushed aside, twisted, or forgotten - while matching details grow
louder in memory. A phrase like "Rioters Clash with Police at Capitol” pulls the
mind toward chaos, shaping images of wild crowds and uncontrollable anger.
From there, force used by officers feels justified, almost natural. What seems
like neutral reporting quietly steers judgment behind the scenes. Words plant
frames. Frames shape truth. Control hides in plain sight.

4.2. Cognitive Parsing with Selective Attention Shapes Headline Focus
When people read news, their eyes do not move straight across the page.
Instead, they jump around, spending more time on headlines than anything else.
These big lines pull attention strongest, while the rest of the article gets
skimmed or missed entirely. The mind prefers quick understanding over deep
work. So it grabs meaning fast from short phrases at the top. That snapshot
forms what sticks in memory later. Even if details below say something
different, that first impression stays dominant. What you notice first shapes how
you remember everything after. What happens out there isn’t just reported - i
gets shaped through language. Ron Scollon points out how talk and text frame
what we see, so reality arrives already interpreted. Behind every headline, a
narrative does quiet work. He shows that action in the world links to words in
ways people often overlook. Meaning forms not just by doing, but by telling: "it
is language in use, or discourse, which mediates public actions and constitutes
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public events" (Scollon, 1998, p. 12). What shows up first shapes what people
think. Because they sort stories into frames, titles form the lens most folks see
news through. Word picks aren’t neutral - they tilt awareness before a reader
dives deeper.

5. Comparative Case Studies: Empirical Analysis of Headline Frames

This section shows how meaning gets shaped by structure, using real examples
pulled from war coverage, financial decisions, and climate events. Because each
story covers the same moment yet sounds completely different, it becomes clear
just which words are chosen - not randomly - to shift perception. One paper uses
short phrases; another leans into long clauses - small choices that still steer
understanding. Evidence comes strictly from documented reports stored in
official collections, so every claim can be checked later if needed. Differences in
tone come down to verbs selected, metaphors repeated, even where commas
break sentences too soon. Each example holds weight because sources span
continents without favoring one region's view. You see patterns once you
compare them side by side not obvious at first glance. Reality bends slightly
depending on who writes it, even when facts stay fixed.

Table 2

Comparing Word and Sentence Choices in Headlines About Same News

MMSM‘UA.A

culmjloqlul coolo

News Event News Outlet Headline Text Framing

Mechanism

Cognitive

Interpretation

Geopolitical
Conftlict
(Airstrike on
Urban Center)

Outlet A
(State-Aligned)

'Surgical Strike
Neoutralizes
Terrorist
Command

lL.exical selection:

'‘surgical strike',
'neutralizes',
'terrorist'.

Constructs a
highly
rationalized,
moral, and clean

Conftlict
(Adrstrike on
Urban Center)

(Independent/Critical)

Devastates

Clivilian Quarter,

Killing Dozens'

‘devastates',
‘lkilling',
Syntactic

transitive active,

‘civilian',

Center! Syntactic active- |act of defense;
nominalized. erases human
COSL.
Geopolitical Outlet B 'Alirstrike Lexical selection: |[Constructs an act

ol horrific
agpression and
tragedy; triggers
intense moral
outrage,

Labor Strike
(National

Transport Strike)

Outlet O
(Business-Focused)

'Union Strike
Cripples
Commuter
Network,
Threatening
Economy'

Lexical selection:

‘cripples’,
"threatening',
'commuter'.

Transitive active,

agency on union.

Attributes blame
entirely to
workers; frames
the strike as an
attack on the
innocent public.

One example, shown in Table 2, looks at how two news sources describe the
exact same bombing in a city. Though both report on identical events, their
wording creates very different pictures. A government-linked outlet chooses
cool, technical words that smooth over harsh realities. Calling it a "Surgical
Strike," the title suggests something clean, like doctors removing illness with
care. In this version, violence becomes precision - targeted, controlled, almost
sterile. The word "neutralizes" slips in quietly, avoiding any image of fire,
rubble, or pain. On another track, the second outlet paints raw scenes filled with
feeling. Instead of mechanics, it tells of people harmed, voices lost, lives torn
apart. Emotion shapes every line. Details pile up not to inform distantly but to
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make you feel weight. Out there, "devastates” and "killing" pin the blame
directly on the airstrike. Instead of just reporting facts, those words point
fingers. Meanwhile, "civilian quarter” slips in ideas of harmlessness, exposure,
fear. It doesn’t shout it - just suggests. Because of this, each headline isn’t
retelling one scene - it builds its own version. Not fact versus fiction, but
meaning shaped by choice after quiet choice. Out there, a national transit
walkout gets covered like it broke everything. Business paper C calls it an
economic disaster, blaming union demands for the mess. Words such as
"cripples” turn worker actions into something aggressive - like hitting the
country where it hurts. That word "threatening," hanging around, makes the
stoppage feel like doom creeping closer. All blame lands on organizers, though
pay issues and company pressure sparked it all. Workers’ reasons vanish under
phrases picked to shift sympathy toward bosses. How sentences get built - their
structure, their words - shapes who we root for when workers push back.

6. Methodological Frameworks for Semantic Analysis

Starting off, anyone looking into how headlines shape meaning needs clear
methods they can repeat. Tools from applied linguistics help pull apart the word
choices and grammar that build those media perspectives. Instead of guessing,
scholars often turn to one of three main ways of studying headlines closely. One
path involves Critical Discourse Analysis, which digs into deeper social
messages behind phrases. Another route uses Corpus Linguistics, scanning large
collections of texts for patterns others might miss. A third option brings in eye-
tracking experiments, watching where readers look when faced with different
phrasings.

6.1. Critical Discourse Analysis

Looking at headlines through Critical Discourse Analysis means digging into
how words shape power. Though rooted in different ideas, the models by van
Dijk and Fairclough guide much of this work. Power shows up quietly, tucked
inside grammar, word choice, even silence. What a headline leaves out often
matters more than what it includes. Behind every phrase lies a web connecting
speech to society. Hidden beliefs live in small decisions - how verbs are picked,
which nouns get space. These patterns do not just mirror reality - they help build
it. Meaning forms where language meets structure. The way news names events
can shield those already in control. Words act, not just describe. One sentence
might seem neutral, yet still uphold unequal systems. Thought flows from mind
to text to social order. Language never floats free from context. Instead, it pulls
history along with it. Seeing ideology means noticing what feels too normal to
question.

6.2. Corpus Linguistics and Semantic Valence

Though CDA digs into meaning deeply, Corpus Linguistics uses numbers to
confirm how language behaves in huge collections of text. Using tools like
AntConc or Sketch Engine, analysts explore massive sets of online news to
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count words, spot common pairings, and trace emotional tones in headlines.
Work by Paul Baker shows how this method can clearly show if certain
communities get linked more often with bad traits or good ones across many
articles. When number-based findings from corpora join hands with CDA’s
close reading, the result stands strong - checked, balanced, built to hold up under
scrutiny.

6.3. Eye Tracking Meets Language Thinking

Eye movement patterns reveal split-second reactions people have toward
different headline styles - researchers watch these motions closely. Instead of
guessing what grabs attention, scientists rely on where eyes pause or dart during
reading tasks involving varied wording structures. Pupil size shifts offer clues
about mental effort involved in understanding sentences built one way rather
than another. After finishing a text version, participants answer questions testing
recall alongside rating sheets capturing emotional responses tied to phrasing
choices like active or passive constructions. Combining such feedback with
physical response metrics builds layered insights few single methods could
deliver alone.

7. Discussion and Policy Implications

What this research shows reshapes how we think about media awareness,
honesty in reporting, and the survival of open civic dialogue. Headlines don’t
just report - they quietly shape understanding through word choice, guiding
perception without notice. Reading news online, scattered across platforms,
people absorb slants before realizing it; subtle phrasing molds decisions over
time. Such control over meaning narrows conversation, making some views feel
natural while others vanish from discussion entirely. Headlines shape thinking in
quiet ways. Because of this, schools need tools to fight hidden influence.
Linguistics offers one path forward. Instead of just checking facts, learners
should study how language builds perception. When lessons include grammar’s
role in shaping belief, something shifts. Passive constructions, for example, hide
responsibility. Nominalizations turn actions into things. Presuppositions slip
assumptions beneath notice. Metaphors guide understanding without announcing
themselves. Spotting these patterns helps break automatic reactions. Students
begin seeing not only what is said but how it takes hold. This kind of attention
changes reading from habit to inquiry. A sharper eye forms slowly. Not through
rules, but practice. Each headline becomes a puzzle worth pausing over.
Understanding grows when structure gets questioned. Quietly, awareness
spreads. It turns out the way words are shaped in headlines can never truly hide
bias. Though some outlets insist they follow neutral grammar rules, closer
inspection tells another story. What seems balanced on paper still pushes
perspective through structure. Choices about which word comes first, or who
appears as subject, quietly assign blame or credit. Grammar itself becomes a tool
for framing, not fairness. Assumptions slip in with every verb tense and noun
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placement. Even strict adherence to style guides cannot erase embedded stance.
Word choices in news titles shape how people think. Because of this, reporters
need lessons in language awareness. Responsibility becomes clear when
sentences show who did what. Instead of hiding blame, structure can reveal it.
Metaphors that strip people of identity tend to slip in without notice. These
habits deserve scrutiny, not repetition. Awareness shifts patterns. When
grammar serves clarity, information stops being weaponized. Meaning emerges
through precision. Journalism changes when form follows fairness. Power
shows up in syntax. Honest reporting means naming names. Thoughtful
construction supports accountability. Lines between fact and framing blur unless
care is taken. Transparent design invites trust. Language, handled right, resists
distortion.

8. Conclusion

Though this work builds a full picture of how headlines shape thinking through
language, it comes with clear limits - ones that open doors ahead. One thing
stands out: the look here stays close to English headlines, mostly from outlets in
the West. To see wider patterns, researchers need to step into other tongues and
cultural settings. How might grammar types - like those marking who said what
so clearly - affect meaning? Or how do scripts without an alphabet, such as
Chinese characters or Japanese kana, shift where eyes go and how minds break
down words? These paths remain partly uncharted, waiting for deeper probes.
Here’s another thing. Our study needs to grow so it can look at how words in
headlines mix with pictures or clips online. Because what you see might back up
the headline - or fight against it - shaping how people understand news. Think
about how meaning forms when sight and speech meet inside someone’s mind.
That blend shapes belief more than we admit. Scholars who work on language
have to build stronger tools, ones that track both text and image together. These
tools should show how messages team up across formats. Lately, machines now
pick or even write some headlines using algorithms tuned to grab attention fast.
This changes how stories feel before anyone reads them deeply. The way
software builds ideas matters just as much as human editing once did. Headlines
shape how people see events, though many think they just report them. Through
word choice, grammar patterns, and hidden assumptions, they guide judgment
without stating it outright. These subtle nudges affect who gets blamed, what
feels urgent, and which solutions seem right. What looks like neutral wording
often carries built-in perspectives shaped by design. Awareness of such
mechanisms helps break automatic reactions formed while reading. When
readers notice these tricks, their thinking becomes less predictable to
manipulators. Ethical shifts in media practices could support clearer
understanding across society. Clarity does not come from louder voices, but
from smarter attention to structure. A functioning democracy needs this kind of
mindful consumption more than ever. Without it, distorted views spread quietly
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beneath the surface of daily news. Seeing language as a tool - not truth - changes
how power moves through information
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